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When  we  designed  the  new 
Freflo  teat,  we  didn't  just 
stop  there. 

We  designed  a  brand  new 
range  of  packaging  to  put  it  in. 

See-through  blister 
packs  that  keep  the  teat 
hygienically  sealed  from  the 
moment  it  comes  off  the  pro- 
duction line,  until  the  time  your 
customer  opens  it- 
Each  pack  is  octagonally 
shaped  for  extra  strength  and 
protection.  Yourcustomers  can 
choose  between  the  single 
blister  pack  or  the  unique  new 
double  blister  pack. 

This  provides  an  exciting 
new  sales  opportunity  for  you. 
It's  the  only  one  on  the  market 
And  bnngs  the  cost  per 
teat  down  to  a  highly 

THEY  WERE  BORN 


FRESH  AS  THE  DAY 


attractively  designed, 
the  new  packs  are  supplied  in 
outer  cartons  which  convert 
simply  and  neatly  into 
convenient  dispensers  to  give 
you  a  free  eye-catching  and 
highly  profitable  display. 
The  new-style  Freflo  teat  has 
been  specially 
designed  with 


a  wider  flange  and  a  new 
improved  shape  for  easier 
feeding. 

So  you  can  sell  it  with  con- 
fidence as  a  universal 
replacement  teat  for  any  make 
of  wide-necked  feeding  bottle. 

NEW  STYLE  FEEDER 
PACKAGING  TOO! 

No  Gnptight  display  would 
be  complete  without  the  new 
range  of  Freflo  feeder  packs. 
Stylish,  colourful  and  reflecting 
the  long-standing  quality  of  all 
our  products,  there  is  a  250  ml 
and  125  ml  polycarbonate 
feeder,  and  a  new,  improved 
240  ml  glass  feeder  with  teat 
cover. 

Plus  a  brand  newline. The 
Freflo  accessory  pack  to  snap 
up  all  those  extra  replacement 
sales. 

For  full  details  of  all  these 
products  and  the  rest  of  the 
new- look  Nursery  range  by 


Gnptight,  phone  Karen  Brazier 
on  021-472  4211  for  a  free  copy 
of  our  latest  Trade  Catalogue 
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Lewis  Woolf  Gnptight  Ltd., 
Selly  Oak,  Birmingham  B29  7EE. 


Two 

counter- 
measures 

against 

diarrhoea. 


Imodium  E 

loperamide  hydrochloride  2  mg 

for  the  rapid  relief 
of  diarrhoea 

Dosage  see  enclosed  leaflet 
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New  handy  packs 
for  counter  prescribing 
from  Janssen. 
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Taken  to  task 


We  are  taken  severely  to  task  this  week  in 
a  letter  from  Dr  A.D.J.  Balon  over  our 
Comment  concerning  the  Channel  4  "Kill 
or  Cure"  series  (see  p95 1 ). 

The  editor  is,  of  course,  flattered  that 
as  a  pharmacist-journalist  he  should  be 
relied  upon  to  weigh  up  the  complex 
scientific  evidence  concerning  clioquinol, 
presumably  setting  his  judgment  above 
the  several  eminent  specialists  who  have 
already  examined  the  question  in  great 
detail  —  and  failed  to  agree.  However,  it 
is  a  mantle  he  would  refuse. 

Most  of  the  points  made  in  our 
Comment  can  be  found,  much  more  fully 
expressed,  in  the  paper  by  T.  W.  Meade 
(MRC-DHSS  Epidemiology  and  Medical 
Care  Unit,  Northwick  Park  Hospital) 
published  in  the  British  Journal  of 
Preventive  and  Social  Medicine  in 
September  1975.  The  author  analysed  all 
the  then  available  evidence  against 
clioquinol  —  some  five  years  after  the 
major  event  —  and  on  both  clinical  and 
statistical  grounds  was  led  to  express 
concern  about  the  "over-ready 
acceptance  of  the  possible  adverse  effects 
of  medicines."  He  clearly  felt  that  the 
principle  of  "guilty  until  proven 
innocent"  had  been  taken  too  far  in  this 
case  and  warned  that  therapeutic 
decisions  in  future  stand  to  suffer  if  that 
principle  is  taken  as  the  starting  point. 

Meade  was  not  arguing  that  the 
"series  of  serious  inconsistencies"  in  the 
evidence  against  clioquinol  proved  its 
innocence  —  merely  that  they  should  not 
be  disregarded  in  a  reason-versus-emotion 
view  of  the  controversy. 

Even  after  our  correspondent's 
challenge,  we  do  not  feel  able  to  argue  that 
guilt  or  otherwise  of  clioquinol  —  in  any 
case,  Dr  Balon  has  clearly  made  up  his  own 
mind  (though  we  are  surprised  to  learn  that 
unbiased  assessments  came  from  a 
conference  with  such  a  "loaded"  title  as 
Conference  Against  Drug  Suffering). 

The  new  edition  of  Martindale  seems 


less  certain.  Although  warning  that  use  of 
the  drug  is  to  be  deprecated  for 
prophylaxis  and  treatment  of  traveller's 
diarrhoea,  there  is  no  suggestion  that  the 
drug  should  not  be  used  against 
amoebiasis,  except  a  note  that  higher 
doses  or  longer  courses  increase  the  risk 
of  neurotoxic  side  effects.  Indeed, 
Martindale  gives  credence  to  the 
suggestions  that  the  Japanese  epidemic 
may  have  been  due  to  genetic 
susceptibility  or  a  concomitant  viral 
infection.  (Meade  also  lists  a  number  of 
environmental  factors  with  similar  time- 
scale  profiles  which  have  not  been 
satisfactorily  eliminated). 

Dr  Balon  asks  whether  we  are 
suggesting  that  the  media  invent  stories. 
We  made  no  such  suggestion,  but  there 
are  many  examples  of  the  facts  being 
made  to  fit  the  hypothesis  —  inconvenient 
evidence  apparently  ending  up  on  the 
cutting  room  floor  or  on  the  journalist's 
"spike."  That  may  not  be  the  case  in  the 
subject  under  discussion,  but  there 
seemed  to  be  little  in  the  "Kill  or  Cure" 
programme  to  suggest  that  the  makers  of 
clioquinol  had  any  motivation  other  than 
a  desire  to  incapacitate,  or  kill,  as  many 
people  as  possible  in  the  pursuit  of  their 
profits. 

We  make  no  apology  for  attacking  the 
media  when  we  think  they  are  using  their 
immense  power  unwisely  —  any  more 
than  Dr  Balon  would  apologise  for  having 
attacked  C&D  when  he  considers  we  have 
abused  our  position.  We  simply  ask  that 
when  matters  as  important  as  patients' 
faith  in  medicines,  their  makers  and  their 
prescribers  are  discussed,  it  should  always 
be  made  plain  that  drugs  have  an  excellent 
record  of  safety,  considering  that  they  of 
necessity  change  biological  functions.  A 
series  of  six  powerful  programmes 
highlighting  the  relatively  few  failures, 
without  a  mention  of  the  multitude  of 
successes,  must  be  seen  by  the  public  as 
indicating  more  than  the  tip  of  an  iceberg. 
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THIS  WEEK'S  NEWS 


Health  pledges  from 
Labour  and  Alliance 


A  Labour  Government  would  increase 
health  service  spending  by  3  per  cent  per 
annum  in  real  terms  and  would  phase  out 
health  charges,  according  to  the  Party's 
manifesto  published  this  week.  Another 
aim  would  be  to  establish  a  significant 
public  stake  in  the  pharmaceutical 
industry. 

"We  shall  also  ensure  that  NHS  staff 
receive  a  fair  reward  for  their  work  and 
dedication;  and  we  will  discuss  with  the 
TUC  new  arrangements  for  pay 
determination  and  the  resolution  of 
disputes,"  the  Party  claims.  Other 
policies  for  health  care  are  to: 

□  Give  greater  emphasis  to  prevention, 
including  action  on  advertising. 

□  Give  priority  to  improving  primary 
health  care  services,  especially  in  inner 
cities. 

□  Introduce  an  independent  complaints 
system  in  both  hospital  and  family 
practitioner  services. 

□  Take  a  major  public  stake  in  the 
pharmaceutical  industry  —  "and  ensure 
that  the  drugs  available  are  safe,  effective 
and  economic." 

To  help  restrain  inflation,  Labour 
would  use  direct  measures  of  price 
restraint,  such  as  cutting  VAT,  and  would 
introduce  subsidies  on  basic  products.  A 
new  Price  Commission  would  have  the 

Alliance  to  promote 
generic  prescribing 


The  SDP/Liberal  Alliance,  in  its  election 
manifesto  published  this  week,  aims  to 
reduce  the  drugs  bill  by  extending  the 
practice  of  generic  prescribing  —  saving 
over  £  100  million. 

The  Alliance  would  increase  emphasis 
on  primary  care,  community  care,  health 
education  and  preventive  medicine  which 
would  include  reducing  environmental 
risks  such  as  removing  lead  in  petrol.  A 
special  fund  of  £500m  a  year  for  health 
and  social  services  would  be  set  up  to  pay 
for  new  schemes  and  ideas  submitted  by 
area  health  authorities,  local  authorities 
and  other  voluntary  organisations  to  help 
the  poorest  areas  and  the  neediest  people. 

The  fund  would  be  used  to  create  an 
additional  100,000  jobs  over  two  years,  as 
the  Alliance  believes  there  is  a  great  need 
for  extra  support  staff  in  the  NHS  and 
personal  social  services. 

"NHS  staff  must  be  properly  and 


power  to  investigate  companies,  monitor 
price  increases  and  order  price  freezes  and 
reductions.  Zero-rating  under  VAT  would 
be  extended,  with  different  rates  for 
essentials  and  non-essentials.  VAT  on 
sanitary  protection  would  be  abolished  as 
part  of  a  plan  for  "a  better  deal  for 
women." 

'. . .  end  distinction' 

For  employment,  the  Party  would  end  the 
distinction  between  part-time  and  full- 
time  workers  in  terms  of  rights,  hourly 
pay-rates  and  conditions,  and  would 
extend  greater  employment  protection  to 
women  on  maternity  leave.  Other  aims 
are  to  reduce  working  time  through 
collective  bargaining,  including  more 
flexible  working  agreements,  longer 
holidays,  a  35  hour  week  and  progress 
towards  a  common  pension  age  of  60. 

Most  of  the  Tories'  concessions  on 
capital  transfer  tax  would  be  reversed  and 
a  new  annual  tax  on  net  personal  wealth 
introduced. 

The  Party  would  also  urgently  review 
the  Cruelty  to  Animals  Act  1 876  and  give 
high  priority  to  research  into  alternatives 
to  using  live  animals  in  experiments.  "The 
New  Hope  for  Britain.  Labour's 
Manifesto  1983"  (£0.60),  Labour  Party, 
150  Walworth  Road,  London  SE17  1JT. 


fairly  treated,"  the  manifesto  continues. 
Pay  in  the  public  services  would  be 
determined  by  a  new  system  based  on  fair 
comparison  with  other  groups  and  a  fair 
arbitration  procedure.  The  Alliance 
would  also  work  for  closer  co-operation 
between  public  and  private  services.  "We 
have  no  wish  to  ban  private  health 
services,  but  nor  will  we  subsidise  them." 

An  advisory  Standing  Commission  on 
Animal  Welfare  would  constantly 
examine  such  issues  as  experimentation 
on  live  animals. 

Incomes  strategy 

In  its  incomes  strategy,  the  Alliance 
would  set  up  a  Pay  and  Prices 
Commission  to  monitor  pay  settlements 
in  large  companies,  with  powers  to  restrict 
price  increases  caused  by  wages 
settlements  which  exceed  the  agreed 
range. 

A  counter  inflation  tax  would  be 
levied  on  companies  paying  above  the  pay 
range. 

To  help  new  and  small  businesses  the 
Alliance  would  extend  the  Loan 
Guarantee  Scheme  and  Business  Start-up 


Scheme,  would  zero-rate  building  repairs 
and  maintenance  for  VAT  purposes, 
would  reduce  commercial  rates  by  10  per 
cent  and  would  exclude  small  businesses 
from  the  statutory  sick  pay  scheme. 
' '  Working  together  for  Britain ' '  (£0. 50), 
SDP/Liberal  Alliance,  4  Cowley  Street, 
London  SW1. 

Stricter  controls  on 
animal  tests 

The  Government  has  decided  not  to  ban 
or  restrict  the  use  of  animals  in  testing 
cosmetics. 

But  in  a  White  Paper  published  last 
week  before  Parliament  was  dissolved, 
the  Home  Secretary  said  that  such  testing 
should  be  subject  to  specially  stringent 
controls. 

The  White  Paper  sets  out  proposals 
for  legislation  to  repeal  the  Cruelty  to 
Animals  Act  1876.  An  Animal  Procedures 
Committee  would  be  established  by 
statute,  with  wide  powers  to  advise  on 
policy.  All  work  would  require  specific 
authorisation  and  a  new  system  of  project 
licensing  would  be  introduced.  All 
applications  for  testing  cosmetics  would 
have  to  be  referred  to  the  committee  and 
the  Government  would  seek  to  ensure  that 
in  international  regulations  no  testing  was 
required  beyond  what  was  "absolutely 
essential." 

The  White  Paper  points  out  that  in 
1981  cosmetics  testing  accounted  for 
about  0.5  per  cent  of  total  animal 
experiments  and  the  Government  believes 
it  would  not  be  feasible  to  ban  or  restrict 
this  testing:  "It  is  difficult  to  define  what 
is  strictly  a  cosmetic  when  substances  may 
simultaneously  be  of  medical  or  other 
therapeutic  value.  Such  testing  may  also 
be  required  to  comply  with  statutory  or 
other  requirements  to  protect  both  users 
and  those  concerned  with  their 
production." 

The  paper  also  points  out  that 
advances  in  medicine,  veterinary  science 
and  agriculture  had  often  been  possible 
and  may  in  future  be  possible  only 
through  research  on  animals:  "If  we  were 
not  able  to  use  animals  for  these  purposes 
in  the  future,  there  is  no  doubt  that  this 
would  put  a  brake  on  progress."  The 
proposed  controls,  however,  would 
ensure  that  the  greatest  possible 
protection  was  given  to  the  animals  used. 

New  regulations  would  also  control 
the  care  of  animals  outside  the  period  of 
the  experiment  and  would  allow  animals 
to  survive  after  a  procedure  if  they  were 
fit  to  do  so.  The  Government  had  planned 
to  introduce  the  legislation  as  soon  as 
Parliamentary  time  allowed. 
"Scientific  procedures  on  living 
animals. ' '  Cmnd  8883  (HMSO  £3.60). 
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ANP  in  new  legal 
moves  over  BPA 

The  Association  of  New  Pharmacies  this 
week  will  ask  its  solicitors  to  instruct 
counsel  to  take  action  regarding  any 
attempt  by  the  Pharmaceutical  Services 
Negotiating  Committee  to  implement  the 
conference  resolution,  from  the 
representatives  of  local  pharmaceutical 
committees,  calling  for  a  single  tier  Basic 
Practice  Allowance  of  at  least  £5,000. 

After  a  meeting  with  representatives 
from  the  Department  of  Health,  the  ANP 
has  not  altered  its  view  that  such  PSNC 
action  would  be  discriminatory  and 
unconstitutional.  PSNC  constitution 
requires  it  "to  represent,  protect  and 
serve  the  interests  of  all  NHS  contractors 
chemist  in  England  and  Wales." 

ANP  secretary  Mr  Maurice  Waldman 
says  the  meeting  was  "very  enlightening" 
and  the  DHSS  representatives  "most 
sympathetic."  The  ANP  is  not  able  to 
enter  into  negotiations  with  the  DHSS 
because  it  has  no  constitution:  they  were 
advised  to  talk  with  PSNC  and  that  any 
future  increases  in  the  BPA  would  be 
from  the  global  sum  and  not  from  new 
monies.  C&D  understands  the  ANP  have 
asked  PSNC  for  a  meeting  to  discuss  their 
situation  but  so  far  no  date  has  been 
offered. 

The  ANP  has  sufficient  funding  to 
cover  legal  costs  —  either  in  hand  or 
promised  —  My  Waldman  says. 

PSNC  to  meet  DHSS 
over  BPA  next  week 

The  Pharmaceutical  Services  Negotiating 
Committee  is  to  hold  a  first  informal 
meeting  with  representatives  of  the 
Department  of  Health  on  implementing  a 
one-tier  Basic  Practice  Allowance  of  at 
least  £5,000.  The  BPA  review  date  is  July 
1  and  PSNC  chief  executive,  Mr  Alan 
Smith,  still  hopes  any  change  can  be 
agreed  by  then,  despite  the  intervention  of 
the  general  election. 

PSNC  was  given  the  mandate  to 
negotiate  the  one  tier  £5,000  BPA  by  the 
conference  of  local  pharmaceutical 
committee  representatives  in  April  (C&D, 
April  16,  p656).  Mr  Smith  said  PSNC 
would  start  negotiating  on  this  basis. 

Parallel  importing 

The  second  item  on  the  agenda  at  the 
meeting  is  the  question  of  parallel 
importing  (see  also  p910). 

Professional  looks  at 
rational  location 

A  consultative  paper  on  rational  location 
is  to  be  drawn  up  for  further 
consideration  by  the  representatives  of  the 
pharmaceutical  profession,  it  was  decided 


A  two-week  holiday  for  two  has  been  won  by  a  pharmacist  and  wholesaler 
representative  —  prizes  in  the  Duracell  "Hit  the  highlights" promotion.  Pictured 
standing  from  left  to  right  are  Terry  Norris  (sales  director,  Sangers  Photographic 
Ltd),  winning  retailer  John  James,  MPS(J.S.  James  &  Sons  Ltd,  Aberystwyth) 
winning  wholesaler  representative  David  Holley  (Sangers  Photographies  Ltd)  and 
Malcolm  Tierney  of  Duracell.  Sitting  (again  left  to  right)  are  Mrs  Margaret  James, 
Dale  Clark  (director  of  consumer  sales,  Duracell  UK)  and  Mrs  Vivienne  Holley 


at  their  meeting  last  week.  The  last  time 
an  agreed  document  on  rational  location 
was  produced  was  in  1978  and  since  then 
new  factors  affecting  the  distribution  of 
pharmacies  have  been  introduced  such  as 
the  Basic  Practice  Allowance,  the 
Essential  Small  Pharmacies  Scheme  and 
graduated  on  cost. 

Consensus  view 

C&D  understands  the  consensus  of  the 
meeting  was  that  any  future  measure  to 
introduce  rational  location  —  either 
legislative  or  financial  —  would  have  to 
be  a  compromise  between  positive  and 
restrictive  devices:  the  aim  being  to  open 
up  pharmacies  in  areas  of  need. 

Pharmacist  makes  hoax 
bomb  call  to  Palace 

Party  games  got  out  of  hand  when 
Yvonne  Endroedi,  a  32  year  old 
pharmacist,  took  up  a  dare  and  caused  a 
bomb  scare  at  Buckingham  Palace  with  a 
hoax  call. 

Twenty-eight  police  officers  of  the 
Royal  Protection  Group  launched  an 
immediate  search  of  the  Palace  grounds 
while  the  call  was  traced,  Horseferry 
Road  magistrates  in  London  heard  last 
week.  Australian-born  Ms  Endroedi,  of 
Walpole  Street,  Chelsea,  admitted 
making  the  hoax  call  in  the  early  hours  of 
Easter  Sunday.  She  was  given  a  three 
month  jail  sentence  suspended  for  a  year. 

PC  John  Ellis  told  the  court  that 
police  were  able  to  trace  the  call  because 
Ms  Endroedi  left  the  receiver  off  the 
hook.  She,  her  neighbour  and  two  men 
had  been  drinking  heavily  at  a  private 


party  during  which  they  played  various 
games.  They  had  written  a  number  of 
dares  on  pieces  of  paper  which  were  put 
into  a  bowl.  Each  had  picked  one  out  and 
Ms  Endroedi  was  to  make  an  emergency 
call  warning  of  a  fire  at  Buckingham 
Palace. 

In  a  statement,  she  said  she  thought 
she  had  said  there  was  a  fire  but  agreed 
she  may  have  said  it  was  a  bomb.  Her 
solicitor,  Mr  Trevor  Hamlyn,  said  it  was 
done  on  the  spur  of  the  moment  and,  at 
the  time,  was  purely  a  stupid  party  game. 

Silderm  cream 
labelled  Tarfenac'? 

Lederle  suspect  that  a  few  tubes  of 
Silderm  cream  15g,  product  code  5051.09, 
lot  number  150755-135  have  been 
inadvertently  labelled  Parfenac  cream 
15g,  product  code  4537-09. 

Lederle  say  the  tubes  will  be  in  printed 
boxes  definitely  labelled  as  Silderm  and 
ask  pharmacists  to  check  each  individual 
tube  of  Silderm  for  any  irregularity.  If 
there  is  any  doubt  the  company  asks  that 
tubes  be  returned  for  full  credit  and 
emphasis  the  problem  only  applies  to  lot 
number  150755-135.  Lederle 
Laboratories,  a  division  of  Cyanamid  of 
Great  Britain  Ltd,  Fa  re  ha  in  Road, 
Gosport,  Hants  PO 13  OAS. 


■  The  number  of  applications  for 
pharmaceutical  trade  marks  (8  per  cent  of 
the  total)  was  second  only  to  that  of 
electrical  goods  ( 1 1  per  cent)  last  year, 
says  the  comptroller-general  of  patents, 
frade  marks  and  designs. 
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'The  most  serious 
problem  facing 
wholesalers . . 


"Parallel  importing  is  the  most  serious 
problem  facing  pharmaceutical 
wholesalers  since  Macarthys  started 
discounting  ethicals,"  Mr  Peter  Dodd, 
Unichem's  managing  director  told  C&D 
this  week.  He  says  Unichem  are  under 
pressure  from  members  who  are  refusing 
to  buy  parallel  imported  goods  at  present 
and  hopes  the  DHSS  will  take  action  very 
shortly  to  "regularise  the  position." 

Mr  Dodd  says  manufacturers  of 
branded  ethicals  would  have  to  close 
down  UK  plants  if  Unichem  and  other 
major  pharmaceutical  wholesalers 

Spina  bifida  debate 
continues 

Several  issues  have  yet  to  be  resolved 
before  vitamin  supplements  can  be 
universally  recommended  for  pregnant 
women  to  prevent  spina  bifida. 

Speakers  put  forward  this  view  at 
Press  conference  on  Tuesday  to  launch 
the  book  "Prevention  of  spina  bifida  and 
other  neural  tube  defects"  (£17.60, 
Academic  Press,  24  Oval  Road,  London 
NW 1 ).  The  book  aims  to  summarise  the 
present  state  of  the  debate  and  is  an 
account  of  a  workshop  held  between 
experts  researching  in  this  area. 

There  is  evidence  that  giving  vitamin 
supplements  to  women  from  28  days 
before  conception  to  two  months  after 
reduces  the  risk  of  spina  bifida  in  the 

Labelling  computer 
meets  the  Press 

John  Richardson's  computer  labelling 
system,  now  based  on  a  specially- 
upgraded  BBC  micro  (C&D  April  30,  and 
May  14)  was  launched  to  the  national  and 
computer  Press  last  week  at  the 
Pharmaceutical  Society's  headquarters. 
Backing  for  the  system  came  from  two 
pharmacists  —  one  a  hospital  pharmacist 
who  had  chosen  it  after  considering  four 
others,  the  other  a  Northern  Ireland 
health  centre  pharmacist  who  reported 
that  his  staff  had  dispensed  500  items  on 
their  first  day  with  the  equipment. 
Wholesalers  currently  arranging 

No  'chips  down'  now 
for  Kirby  Oldham 

Kirby  Oldham  Ltd  are  to  fit  a  key- 
operated  switch  to  their  PLP  Label 
Printer  on-site  to  isolate  its  chips  from 
any  severe  electrical  interference  that  may 
occur  —  it  has  been  shown  to  harm  the 
memory  in  the  machines. 


became  involved  in  parallel  importing. 
Unichem  have  completed  their 
investigations  into  the  possibilities  of 
parallel  importing  and  are  prepared  and 
ready  to  act  if  necessary.  "We  know  how 
and  when  we  would  do  it,"  says  Mr 
Dodd. 

Unichem  have  approached 
manufacturers  asking  what  action  they 
proposed  to  take  on  the  matter  and 
whether,  if  parallel  importing  were  to 
continue,  they  would  be  prepared  to 
supply  ethicals  to  Unichem  direct  from 
the  UK,  from  Europe  or  through  a  third 
party. 

Mr  Dodd  said  his  objection  to  parallel 
importing  is  that  it  is  going  on  in  a  "hole 
in  the  corner  fashion."  He  said  he  was 
prepared  to  be  guided  by  a  consensus  of 
manufacturers  whose  views  he  respected. 
At  present  their  view  is  that  he  should 
hold  his  fire. 


resulting  offspring,  but  it  is  not  certain 
whether  folic  acid  or  other  vitamins  are 
responsible.  Nor  have  the  possible  adverse 
effects  of  abusing  the  supplements  been 
fully  assessed. 

The  Medical  Research  Council  is 
hoping  soon  to  start  a  trial  including 
2,000  women  who  have  already  had  a 
spina  bifida  child  and  are  therefore  at  a 
high  risk  of  having  another.  They  will  be 
divided  into  four  groups  taking  minerals 
plus  folic  acid,  minerals  plus 
multivitamins,  minerals  plus 
multivitamins  plus  folic  acid,  or  minerals 
alone.  A  preliminary  trial  by  Professor 
K.W.  Smithells  and  his  colleagues, 
University  of  Leeds  department  of 
paediatrics  and  child  health,  suggested 
that  giving  vitamin  supplements  in 
pregnancy  reduced  the  risk  of  recurrence 
of  neural  tube  defects. 

demonstrations  are  East  Anglian 
Wholesale  Ltd  (Norwich),  Hill's 
Pharmaceuticals  Ltd,  (Burnley, 
Huddersfield,  Birmingham  and 
Warrington),  Mawson  &  Proctor 
Pharmaceuticals  Ltd  (Gateshead),  P.I.F. 
Pharmaceuticals  Ltd  (Nottingham),  I.  & 
N.  Rabin  Ltd  (London  Nl),  Sangers 
(Maidstone)  Ltd  (Maidstone),  Sants 
Pharmaceutical  Distributors  Ltd  (Stoke 
on  Trent),  Graham  Tatford  &  Co  Ltd 
(Portsmouth)  and  F.  Widocks  & 
Company  Ltd  (Croydon).  All  the  above 
wholesalers,  together  with  Rudge  Roberts 
Ltd  (Shrewsbury)  and  Fylde  Laboratories 
Ltd  (Preston)  will  hold  back-up 
equipment  so  that  in  the  event  of  faults 
developing  it  can  be  replaced  via  the  next 
van. 

The  total  number  of  machines 
involved  is  175.  The  engineer  will  require 
about  one  hour  in  the  pharmacy,  says  the 
company,  to  complete  the  modification 
free  of  charge.  The  key  will  only  need  to 
be  inserted  when  new  drug  names  or 
instructions  are  being  entered. 

Director  Mr  J.  Kirby  says: 
"Unfortunately  problems  like  this  can 
show  themselves  when  we  start  to  get  an 
extensive  machine-life  experience.  We  do 


however  have  a  well  established  service 
team  working  in  the  regions  who  can 
quickly  carry  out  this  work." 

The  work  is  expected  to  be  completed 
within  two  weeks.  The  improvement  has 
been  incorporated  in  machines  now  being 
built,  says  Mr  Kirby,  who  anticipates  that 
towards  the  end  of  the  year  delivery  times 
will  get  longer,  because  of  pressure  on  the 
company,  created  by  the  Pharmaceutical 
Society's  mechanical  labelling 
requirement  of  January  1984. 

Maintenance  of 
Link  Level  2 

The  LINK  Level  2  microcomputers 
marketed  by  Pharmed,  a  subsidiary  of 
Vestric,  will  be  maintained  by  the 
hardware  maintenance  division  of 
Softwear  Sciences,  part  of  the  Thorn  EMI 
information  technology  division. 

Software  Sciences  will  contract  with 
individual  pharmacies  throughout  the  UK 
and  Northern  Ireland  to  provide  an 
engineer  on-site  within  eight  working 
hours  of  receiving  a  maintenance  call.  An 
annual  contract  will  cost  £190.  The 
division  specialises  in  third  party 
maintenance  of  installed  micro  and 
minicomputer  systems  and  peripherals. 
Software  Sciences,  282  Farnborough 
Road,  Farnborough,  Hants. 


US  Oraflex  review 


The  US  Food  and  Drug  Administration 
has  requested  a  Department  of  Justice 
review  relating  to  Eli  Lilly's  anti-arthritic 
drug  Oraflex.  It  is  understood  this  follows 
allegations  that  the  company  failed  to 
disclose  "adverse  information"  about  the 
drug. 

"While  the  company  cannot  predict 
what  action,  if  any,  the  [US1  Government 
may  take,  Lilly  are  confident  their  action 
with  regard  to  Oraflex  was  consistent  with 
its  long  standing  policy  of  compliance 
with  government  regulations  in  this 
country  and  abroad,"  said  the  American 
company  in  an  official  statement. 


Winner  of  Radiol  Chemical's  Pharmacy 
Pontoon  competition,  Mrs  Donna  Allen 
of  Blakey  &  Griffin  Ltd,  Bridport,  Dorset 
is  pictured  accepting  a  £500  cheque 
from  Radiol's  area  representative  Chris 
Bolt.  Mr  Frank  Blakey,  FPS,  a  partner  in 
the  business  looks  on 
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TOPICAL  RELECTIONS 


By  Xrayser 


ISA  to  represent 
more  manufacturers 

The  International  Sweeteners  Association 
has  announced  developments  which  make 
it  fully  representative  of  the  low-calorie 
sweetener  industry. 

The  ISA,  as  first  established  in  1973, 
represented  only  the  table-top  sweeteners 
industry.  From  now  it  will  represent 
manufacturers  and  users  of  a  variety  of 
low-calorie  and  calorie-free  sweeteners 
used  by  the  dietary  foods,  beverages  and 
table-top  sweeteners  industry.  Apart  from 
saccharin  and  eyclamate,  there  are  now 
additional  sweeteners  such  as  aspartame, 
acesulfame  K,  and  thaumatin,  approved 
or  seeking  approval  from  regulatory 
authorities. 

Developments 

Because  of  these  developments,  the  ISA 
recognises  that  legislative  bodies  and  the 
general  public  need  to  be  provided  with 
scientific  and  educational  information  on 
sweeteners  and  their  appropriate  usage. 
As  a  registered  scientific  association  the 
ISA  aims  to  provide  this  service.  The 
Association  now  numbers  more  than 
thirty  members  including  Boots,  Coca- 
Cola,  Dietary  Foods,  Drugofa/Bayer 
Group,  Hermes  Sweeteners  and  Pepsi- 
Cola. 


Slim  pickings  for 
British  slimmers 

The  average  British  slimmer  is  likely  to  be 
as  much  as  2  stone  61b  overweight  —  that 
is  one  of  the  findings  in  the  latest  survey 
conducted  by  Slimming  magazine. 

Four  out  of  five  slimmers  interviewed 
put  appearance  first  as  their  reason  for 
wanting  to  lose  weight;  last  year  they 
agreed  their  health  was  most  important. 

Regional  variations  show  that  women 
in  the  North  East  are  prompted  by  vanity, 
but  women  in  the  South  diet  for  health 
reasons.  The  fattest  women,  average  12st, 
live  in  the  South.  The  average  slimmer  is 
5ft  3in  tall,  weighs  1 1st  91b,  has  lost  151b, 
but  her  ideal  is  to  weigh  9st  31b. 


People 


Professor  Sir  Douglas  Black  has  retired  as 
chairman  of  the  Smithkline  foundation. 
Sir  Douglas  —  a  former  president  of  the 
Royal  College  of  Physicians  —  joined  the 
foundation  in  1968,  and  has  been 
chairman  since  October  1976.  He  is 
succeeded  by  Professor  Sir  William 
Patton,  CBE,  FRS,  FRCP,  professor  of 
pharmacology  at  Oxford  University.  Sir 
William  has  been  a  trustee  of  the 
foundation  since  1971 . 


New  ethics 


The  postal  service  being  what  it  is  at 
present,  I  have  had  very  little  time  to 
consider  the  new  code  of  ethics  published 
by  the  Pharmaceutical  Society's  Council. 
(Incidentally,  do  I  detect  a  subtle  change 
in  terminology  —  are  they  hoping  a 
"code"  is  something  we'll  try  to  live  by, 
while  the  outgoing  "statement"  is 
something  looked  upon  as  a  set  of 
Council  rules  we  try  our  hardest  to  beat?). 

It  seems  eminently  sensible  that  we 
should  follow  the  current  trend  and  be 
allowed  to  advertise  our  professional 
services,  especially  as  many  people  still 
don't  seem  to  know  what  we  do.  But  I 
have  to  ask  you  —  who's  fault  is  that? 
Surely  mainly  our  own.  Get  out  there, 
dear  colleagues,  and  meet  your  public. 

But  I  digress,  amid  the  immediate 
euphoria  of  planning  how  many  of  my 
multitude  of  professional  services  I  could 
put  up  in  neon  lights  above  the  pharmacy 
(a  proper  little  Piccadilly  Circus  I  had  in 
mind),  I  suddenly  realised  I  couldn't 
afford  it.  Coming  back  down  with  a 
bump  I  wondered  whether  I  would  ever  be 
able  to  keep  up  with  the  multiples  in 
advertising  terms  —  or  even  that 
apparently  successful  colleague 
(competitor?)  just  down  the  road.  Will 
they  (and  he)  be  able  to  use  the  power  of 
the  Press  for  a  bit  of  one-upmanship  on 
me? 

It  seems  strange  that  just  as  we  agree 
on  a  much-overdue  advertising  campaign 
to  promote  the  profession  as  a  whole  (and 
why  was  it  left  to  the  NPA?),  we  get  the 
right  to  say  some  of  the  same  things  on 
our  own  behalf. 

Watch  this  space  for  further  thoughts 
on  the  subject.  I  just  hope  I  can  afford  the 
space  in  the  local  paper  it'll  need  to  hold 
my  own  in  this  wonderful  world  of 
professional  free  enterprise. 


Thanks 


May  I  say  thanks  to  those  who  write  to  tell 
me  they  enjoy  what  I  write.  Very 
encouraging.  You  will  note  I  said  to  those 
.  .  .  not  all  those  —  which  will  be  a 
comfort  to  the  others  who  find  me  a  pain, 
since  by  implication  it  will  be  realised 
there  aren't  enough  writing  fans  to  make 
up  an  "all"  quantity.  And  thanks  also  to 
those  mischievous  souls  who  pass  on  to 
me  various  bits  of  wholesalers'  "letters  to 
customers"  which  are  enormously 
helpful. 

I  have  recently  seen  a  mailing  from 
Unichem,  another  from  Vestric,  and  one 
from  the  southern  firm  Graham  Tatfords, 
all  talking  about  their  order  terminals. 


From  my  own  limited  experience  I  find 
myself  wholly  convinced  by  the 
arguments  in  favour  of  the  PIP  code  for 
pharmacy  ordering,  and  since  the  day 
dawns  shortly  when  we  will  all  want  some 
sort  of  easy  terminal  order  facility  (No  I 
am  not  a  member  of  the  Suicide  Society)  I 
am  looking  now  at  the  options  open  to 
me.  The  more  1  think  of  the  problems  of 
individual  company  product  codes,  as 
opposed  to  one  national  one,  the  more  I 
know  my  ultimate  choice  will  be  with  the 
firms  giving  me  what  I  want. 

Having  just  seen  the  latest  Unichem 
code  book  complete  with  mistakes,  I 
think  it  is  time  that  company  looked  again 
at  its  systems  because  despite  their 
overwhelming  self-confidence  I  reckon 
the  universal  use  of  the  C&D  Price  List  — 
complete  as  it  is  with  PIP  code  —  will 
force  the  change  on  them  sooner  or  later 
if  they  want  to  retain  not  only  growth,  but 
their  present  customers,  who  in  my 
presence  have  shown  signs  of  irritation. 


Revelations 


Miss  Chapelwraith,  a  sweet  but  austere 
old  lady  of  some  70  years  came  up  to  my 
assistant  at  the  photo  counter  and  asked: 
"I  wonder  if  you  can  help  me?"  She  then 
proceeded  to  tell  how  she  had  bought  this 
lovely  little  camera  at  the  jumble  sale  for 
only  25p  and  would  we  look  at  it  please 
and  see  if  it  was  alright,  and  what  films 
did  it  take?  "  126,"  my  assistant  said,  and 
took  a  film  from  the  shelf  to  fit,  after 
checking  to  see  if  the  camera  functioned. 

As  she  showed  the  happy  purchaser 
how  it  worked,  she  was  asked:  "What  size 
pictures  does  it  take?"  To  save  time  (we 
were  busy)  she  flicked  through  the  D&P 
until  she  came  to  a  1 26  job,  picked  it  out 
and  without  looking  pulled  out  the  snaps 
and  turned  them  for  the  customer  to  see. 

She  was  startled  to  hear  a  sharp  "I 
don't  like  these!"  and  was  horrified  to  see 
why.  The  first  picture  was  of  a  young  man 
lying  stark  naked  on  a  bed.  Blushing  to 
the  roots  of  her  hair  my  assistant  —  a 
mature  lady  —  swooped  to  cover  the 
picture  but  succeeded  in  disclosing  the  one 
below.  This  one  showed  a  lady  in  no 
distress,  also  unclothed.  "Oh,"  my 
assistant  cried,  "they're  done  by  machine. 
We  don't  look  at  them  usually."  But  as 
further  words  seemed  useless,  faced  by 
the  old  lady's  arctic  frost  glare,  she  put 
the  pictures  back  in  the  file  and  took  the 
money  for  the  film. 

It's  a  different  world  from  the  one  I 
knew  when  I  started  in  pharmacy  when  no 
one  would  have  had  the  nerve  to  present 
such  a  film  for  processing.  I  don't  think 
much  of  it! 
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COUNTERPOINTS 


Supersoft  Once: 

Si!  shampoo  in 
two  layers 

Believing  that  there  is  a  need  for  a 
shampoo  designed  for  frequent  use 
without  the  effects  of  overwashing, 
Reckitt  Toiletries  say  they  have  come  up 
with  a  "unique  product  in  terms  of 
appearance  and  performance." 

Supersoft  Once  (125ml,  £0.53),  has  a 
tw~>  layer  formulation  —  the  top  one  is  a 
mild  shampoo  and  at  the  bottom  there  is  a 
water  softener.  Both  layers  are  visible  in 
the  bottle  but  the  shampoo  should  be 
shaken  before  use  so  that  they  merge 
together  "to  lather  and  cleanse  the  hair 
fully  and  gently  in  only  one  application." 

Two  variants  are  available  —  for 
normal/dry  hair  the  shampoo  has  an 
orange  top  layer  and  lemon  yellow 
bottom  layer  while  a  lime  green  top  layer 
and  yellow  bottom  layer  are  the  colour 
combinations  in  the  shampoo  for  greasy 
hair.  The  cleansing  performance  of  the 


Breast  pad  for 
nursing  mothers 

Robinsons  of  Chesterfield  are  launching  a 
specially  shaped  breast  pad  for  nursing 
mothers.  The  pads  feature  layered 
cellulose  for  extra  absorbency,  a  soft, 
stay-dry  lining  and  a  leakproof  backing  of 
polythene  coated  tissue.  They  are 
available  in  boxes  of  40  (£1.70). 

Says  Clive  Wetherall,  general  manager 
of  new  ventures  at  Robinsons:  "The 
introduction  of  shaped  breast  pads  is  an 
important  range  extension,  at  a  time  when 
more  and  more  mothers  are  choosing  to 
breast  feed. 

"The  breast  pad  market  is  constantly 
growing  and  will  provide  a  valuable 
source  of  profit  to  the  chemist  sector 
during  the  coming  years.  The  birth  rate 
currently  stands  at  730,000  per  annum, 
with  66  per  cent  of  these  mothers  now 
choosing  to  breast  feed,  compared  to  only 
25  per  cent  ten  years  ago." 

And  he  continues:  "With  a  product 
usage  period  of  up  to  six  months,  it  is 
essential  to  maintain  a  continuous 
programme  of  promotional  activity." 
Advertising  will  run  in  both  parenthood 
publications  and  the  women's  Press  while 
a  sampling  campaign  will  be  undertaken. 
During  the  launch  period  trade  discounts 
are  available  as  are  shelf  talkers  and  show- 
cards.  Robinsons  of  Chesterfield,  Wheal 
Bridge  Mills,  Chesterfield,  Derbyshire. 


shampoo  is  claimed  to  be  better  than 
normal  shampoos  so  that  only  one 
application  is  required. 

A  £3  million  support  programme 
includes  a  £2m  national  television 
campaign  which  breaks  in  July  and  runs 
for  two  months.  Th  is  will  feature  the 
Olympic  swimmer  Sharron  Davies. 
Reckitt  Toiletries,  Reckitt  House, 
Stoneferry  Road,  Hull  HU8  8DD. 


PRESCRIPTION 
SPECIALITIES 


Salazopyrin  update 


Pharmacia  have  made  changes  to 
Salazopyrin  plain  and  Salazopyrin  EN- 
tablets. 

The  plain  tablets  will  be  a  lighter 
colour,  embossed  with  the  company  logo 
on  one  side  and  scored  on  the  other.  EN- 
tablets  remain  ovoid  in  shape  but  will  be 
covered  with  a  clear  enteric  coating,  thus 
the  colour  will  be  an  orange-brown. 
Tartrazine  and  patent  blue  are  no  longer 
incorporated  in  the  coating.  Pharmacia 
(Great  Britain)  Ltd,  351  Midsummer 
Boulevard,  Milton  Keynes  MK9  3 HP. 


Physeptone  livery 


Physeptone  packaging  is  to  change  during 
the  next  few  months  from  the  Wellcome 
medical  blue  livery  to  the  Calmic  medical 
black  and  white  packaging.  The  order  of 
change  will  be  phased  in  as  follows  — 
500ml  linctus  followed  by  injection 
(100s),  tablets  and  finally  injection  (5s). 
The  Wellcome  Foundation  Ltd,  Crewe 
Hall,  Crewe,  Cheshire  CW 7  WB. 


A  Daley  dose  of 
Lucozade 

"Sportsman  of  the  Year"  Daley 
Thompson,  MBE,  is  to  spearhead  the  next 
television  advertising  campaign  for 
Lucozade. 

The  £2m  national  campaign  breaks  at 
the  end  of  June,  running  through  to  mid- 
September.  Beecham  Foods,  Beecham 
House,  Brentford,  Middlesex. 


Rubinstein  sun  gel 


Helena  Rubinstein  have  added  a  Golden 
Beauty  sun  protection  gel  (£5.95)  to  their 
range  of  suncare  preparations.  With  an 
SPF  of  10  the  gel  is  said  to  be  ideal  for 
sunbathing  on  sandy  beaches  as  it  neither 
sticks  nor  stains.  Rubinstein  recommend 
usage  during  the  initial  days  of  sun- 
bathing when  the  skin  is  particularly 
vulnerable  and  for  those  whose  skin  is 
particularly  prone  to  burning.  Helena 
Rubinstein,  Central  Avenue,  West 
Molesey,  Surrey  KT8  ORB. 


Molipaxin  liquid 


Molipaxin  is  now  available  in  liquid  form 
containing  50mg  trazodone  hydrochloride 
in  5ml.  It  is  a  colourless  solution  with 
orange  odour  and  taste,  in  150ml  bottles 
(£5.58  trade).  Molipaxin  liquid  is  bio- 
equivalant  to  the  capsules  so  transfer  to 
the  new  presentation  is  simple,  say 
Roussel. 

It  should  be  stored  at  room 
temperature  and  protected  from  light. 
Molipaxin  liquid  is  intended  primarily  for 
in-patient  use  in  hospital.  Roussel 
Laboratories  Ltd,  Roussel  House, 
Wembley  Park,  Middlesex  HA  9  0NF. 


Intal  dosage 


The  number  of  doses  in  Intal  inhaler  has 
been  amended  on-pack  from  200  to  100; 
this  is  because  the  contents  are  "200 
puffs"  and  the  usual  dose  is  two.  Fisons 
pic,  Pharmaceuticals  Division,  12  Derby 
Road,  Loughborough,  Leics  LE11  0BB. 


Triptafen  changes 


Triptafen-DA  is  now  known  as  Triptafen 
and  Triptafen-minor  as  Triptafen-M. 
Allen  and  Hanburys  Ltd,  Horsenden 
House,  Oldfield  Lane  North,  Greenford, 
Middlesex  UB6  0HB. 
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If  recent  sales  are  anything  to  go 
by,  your  customers  have  given  our 
range  of  May  &  Baker  OTC  brands  a 
very  warm  welcome. 

Which  is  cold  comfort  for  anyone 
in  the  grocery  trade. 

As  with  our  May  &  Baker  ethical 
brands,  our  OTC  lines  are  available  in 
one  place  only. 

The  place  where  May  &  Baker 
loyalties  have  always  been  apparent. 

In  the  Pharmacy. 


 ;  .  .  jy 

■i 

advice,  you  can  always  call  the  May  & 
Baker  Pharmacy  Hotline.  The  number 
to  call  is  01-592  3060. 

And,  to  keep  you  up-to-date  with )  \ 
what's  going  on  in  the  pharmacy 
world,  you'll  receive  a  regular  copy  of) 
our  newsletter,  'Pharmacy  Newsbreakl 

Our  promotional  support  is 
receiving  a  big  shot  in  the  arm,  tooli 

We're  investing  £l  million  in 
advertising  to  the  consumer,  point-of|; 
sale  activity  and  P.R. 


Not  that  we  don't 
want  to  do  more  business 


A  BITTER 

[THE  CROC 


We've  just  added  a 
new  ingredient  to  our 
products  that 
the  grocery  trade 
will  find  a  little 
hard  to  swallow 

It's  called  'The  New  May  &c  Baker 
OTC  Salesforce! 


A  select  team  of  highly-trained 
pharmacy  and  marketing  experts  that 
exists  for  one  purpose. 

To  help  you  in  any  way  they  can. 

Whether  you're  seeking  advice 
on  stock  monitoring,  merchandising, 

promotions,  you  name  it,  ■■■■■  

they  re  always  there  to  help.  May  &  Baker 


Putting  Anthisan,  Anthical, 
Avomine,  Brulidine,  Trxylix,  Brolene 
Ointment  and  Brolene  Drops  firmly  i 
the  public  eye. 

And,  in  turn,  making  May  &  Bakej 
not  only  A  trusted  name  in  home  an 
prescription  medicines',  but  a  highly 
visible  one  too. 


Which  has  got  to  be  very  good  fc 
business. 

Unless,  of  course,  vol 


If  you  need  urgent      retail  pharmacy  division  happen  to  be  a  grocer. 


If  you'd  like  more  information  about  the  May  &  Baker  OTC  Salesforce  and  May  & 
Pat  Elmer  on  01-592  3060  or  drop  a  line  to  May  &  Baker  Ltd.,  Rainham  Road  South,  Dage 


Soft  and  Pure  cottonwool. 
Now  caught  in  pretty  boxes. 


COSMETTC  COTTON  WOOL 


IP 


The  Soft  and  Pure  Cotton  Wool 
range  is  already  highly  successful.  In  fact 
it  is  market  leader  as  it  stands. 

So  how  could  we  possibly  improve  it? 

We  have  the  softest,  purest  product 
you  can  catch  and  beautiful  packaging 
with  consumer  appeal,  all  supported  by 
our  150  years'  experience.  We've  simply 


extended  our  range  to  include  an  attractive 
dressing  table  product.  Soft  and  Pure  nowj 
comes  in  pretty  boxes. 

We're  sure  youll  find  it  every 
bit  as  successful  as  the  rest  of  the  rangej 
We  know  your  customers  will. 

Robinsons  of  Chesterfields 

Chesterfield)DerbyshireS402AD.TeL02463U01.Telex:54732( 


COUNTERPOINTS 


Wilkinson  launch  Retractor  to 
'undermine  Bic  leadership' 


A  disposable  razor  with  a  withdrawing 
blade  —  Retractor  —  is  being  launched  by 
Wilkinson  Sword  "offering  the  consumer 
the  unique  added  benefit  of  safety  for 
himself  and  his  family."  The  primary 
objective  of  the  company  is  to  develop  a 
disposable  "to  undermine  the  Bic 
disposable  razor's  leadership  in  this 
sector." 

Disposables  is  the  growth  area  within 
the  razor  blades  market,  they  argue.  In 
1977  they  had  a  5.3  per  cent  share  of  the 
market  which,  five  years  later,  had  grown 
tenfold.  And  they  say,  this  increase  shows 
no  sign  of  slackening.  Research  suggests 
that  by  1984  disposables  will  account  for 
at  least  60  per  cent  of  the  wet  shaving 
market  "and  this  figure  will  continue  to 
rise  at  least  until  the  end  of  the  decade." 

Test  marketing  research  has  shown, 
Wilkinson  claim,  that  75  per  cent  of 
respondents  thought  Retractor  was  safer 
than  the  Bic  disposable  razor  with  84  per 
cent  preferring  the  absence  of  the 
protective  cap.  Pricing  for  both  packs  of  5 
and  10  will  be  at  a  parity  with  Bic  say 
Wilkinson  Sword.  Packaging  comprises 
blister  packs  with  a  red  and  black  chevron 
in  the  house  design.  Outers  of  40  x  5  and 
20  x  10  are  available.  The  cartons  have 
removable  front  sections  to  enable  them 
to  be  used  for  display  purposes. 
Headboards,  shelf  strips  and  dumpbin 


£1  coin  promotion 


Commencing  this  week  for  eight  weeks. 
Stick-on  Lilia  will  feature  an  on-pack 
promotion  offering  a  "£1  coin  free"  for 
four  proofs  of  purchase,  two  of  which 
must  be  "coin  offer"  packs.  Advertising 
in  teenage  and  women's  magazines  breaks 
in  June  running  through  to  December. 
Lilia-  White  Ltd,  Alum  Rock  Road, 
Birmingham  B8  3DZ. 


Feet  first 


Scholl  footcare  products  are  being 
advertised  until  July  in  a  national 
campaign  worth  more  than  £400,000. 
Full-colour  pages  will  appear  in  major 
women's  weeklies  and  colour 
supplements,  including  the  Sunday 
Express,  Mail  on  Sunday  and  News  of  the 
World.  Three  different  campaigns  will  be 
used.  The  first,  with  the  theme  "Scholl. 
The  best  steps  you  can  take  on  two  feet," 
majors  on  creme  footbath,  rough  skin 
remover,  softening  lotion,  and  the 


stickers  are  also  available 


A  £3/4m  burst  of  national  television 
advertising  is  planned  for  the  Autumn 
with  a  further  burst  scheduled  for  later  in 
the  year  —  in  all  £2m  has  been  allocated 
for  the  first  twelve  months.  Sampling  and 
PR  operations  will  be  undertaken. 
Independent  chemists  are  an  important 
sector  controlling  a  30  per  cent  share  of 
the  market,  say  Wilkinson,  who  will  be 
mailing  a  free  outer  of  Retractor  to  the 
top  5,000  independent  chemists. 
Wilkinson  Sword  Lid,  Sword  House, 
High  Wycombe,  Bucks  HP13  6EJ. 


contoured  hard  skin  reducer  while  the 
theme  "Painful  feet  cry  out  for  Scholl," 
is  used  to  promote  foot  aids.  Both 
advertisements  share  a  common  tagline  — 
"Scholl.  Nobody  else  makes  a  stand  for 
feet." 

The  third  campaign  promotes  the 
complete  range  of  Scholl  athlete's  foot 
products  including  the  new  athlete's  foot 
gel  (C&D  April  9).  Scholl  (UK J  Ltd,  182 
St  John  Street,  London  EC  IP  1DH. 


Veeto  relaunch 


Veeto  is  being  relaunched  and 
repackaged.  At  the  same  time  the 
unperfumed  formula  has  been  replaced  by 
a  delicate  floral,  herb  based  fragrance.  A 
25ml  trial  size  tube  (£0.62)  is  available  in 
display  outers  of  one  dozen.  Reckitt  say 
that  volume  sales  of  chemical  depilatories 
rose  by  5  per  cent  during  1982  in  a  market 
now  worth  £5. 3m.  Creams,  they  say, 
account  for  61  per  cent  of  sales  with  Veeto 
holding  a  12  per  cent  share  of  this  market. 
Reckitt  Toiletry  Products,  Reckitt  House, 
Stoneferry  Road,  Hull  HU8  7DS. 


Summer  iooks' 
from  Quant . . . 

The  Lacy  Days  make-up  collection  is  a 
"tempting  tapestry  of  make-up  for  the 
eyes,  lips  and  nails",  devised  by  Mary 
Quant.  Available  are  three  new  colour 
rich  lipsticks  and  nail  polishes  —  ribbon 
tickle,  pinking  sheer  and  darned  hot 
(£1 .95),  a  single  palette  powder  eye 
shadow  in  lacer  bean  and  smocking  pink 
(£2.35),  action  lash  waterproof  mascara 
in  ebony  and  indigo  (£1 .75)  and  cocktail 
stick  duo  pencils  (£3.10)  in  pewter  punch 
and  foxy  crush. 

Holding  an  assortment  of  miniature 
items  in  the  blue-pink  spectrum  the 
Artist's  Impression  colouring  kit 
comprises  starkers  light  foundation,  peep 
eyes  powder  eye  shadow,  stylewriter 
pencil,  action  lash  mascara  in  ebony  and 
fuschsia  shine  colourshine  gloss  (£4.95). 
Marv  Quant,  Cosmetics,  75  Davies  Street, 
London  W1Y1FA. 


. . .  Colorfast . . . 


Images  of  exotic  flowers  sheltering  among 
parched  rocks  and  sea  shells  found  on  a 
mythical  beach  of  shimmering  sand  are 
the  scenes  that  inspired  the  Colorfast 
Summer  story. 

"Living  the  Legend"  comprises  a  long 
lasting  waterproof  eyeshadow  wand 
(£2.95)  in  ivory  mist,  silver  star,  rain 
drop,  blue  moon,  plum  stone  and  brown 
velvet;  long  lasting  lipstick  in  alabaster 
pink,  moonstone  rose,  delphi  coral  and 
sweet  nectar  (£1 .25)  with  matching  nail 
colours  (£1.25);  powder  blusher  duo 
palettes  in  mauve  mist  /  sun  bronze  and 
tawny  rose  /  berryshine  (£3.95)  and  light 
moisture  liquid  make-up  in  soft  ivory, 
warm  ivory,  honey  rose,  natural  beige, 
sunny  almond  and  soft  amber  (£1.25). 
Colorfast  Cosmetics,  75  Davies  Street, 
London  W1Y  IF  A. 


. . .  and  Revlon 


"White  on  White"  is  the  Revlon  Summer 
look  which  includes  four  new  shades  of 
eye  shadow  (£2.25)  —  stariest  blue, 
softfrost  beige,  sparkling  orchid  and 
ginger  —  and  three  new  powder  blushers 
(£3.95)  —  polished  peach,  shimmering 
apricot  and  softfrost  amber.  Revlon 
International  Corporation,  86  Brook 
Street,  London  Wl. 


Holiday  closing 


William  Ransom  &  Son,  Hitchin,  Herts 
SG5  1LY:  From  5pm  on  Friday,  May  27 
until  8.30am,  Monday,  June  6. 
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Aquafresh  —  three  stripes  and  a 
£5m  support  programme 


Beecham  are  relaunching  Aquafresh 
toothpaste  with  three  stripes  and 
supporting  it  with  a  £5  million  budget. 
The  familiar  white-striped  blue  gel 
formula  has  been  replaced  by  Aquafresh 
3,  a  white  paste  striped  with  blue  and  red 
gels.  Aquafresh  3,  they  say,  is  designed  to 
deal  with  the  primary  therapeutic  needs  of 
each  of  all  the  three  key  age  divisions 
within  the  family." 

Beecham  claim:  "The  core  of  the 
white  paste  contains  the  UK's  most 
advanced  decay-controlling  fluoride 
system:  the  particular  protection  most 
needed  by  children.  The  stripe  of  blue  gel 
freshens  the  breath:  the  toothbrushing 
benefit  most  desired  by  teenagers, 
whereas  the  red  gel  stripe  helps  guard  gum 
health  —  the  kind  of  protection  most 
needed  by  adults." 

Of  the  £5m  to  support  the  relaunch 
half  is  allocated  for  a  television  campaign 
running  throughout  the  second  half  of  the 
year.  The  rest  will  be  spent  on  in-store 
promotions  at  POS. 

Since  1969  the  UK  consumption  of 
toothpaste  in  litres  has  risen  by  around  50 
per  cent.  The  sector  is  now  worth  £77m 


Aquafresh  3  meets  the  needs  of  the 
whole  family  say  Beecham 

and  growing  at  the  rate  of  five  per  cent 
per  annum  (literage).  Grocers  now 
account  for  63  per  cent  of  sales,  say 
Beecham,  leaving  27  per  cent  to  go 
through  chemists  and  10  per  cent  through 
other  outlets.  Aquafresh,  they  say, 
currently  has  a  seven  per  cent  share  of  the 
market.  Beecham  Toiletries,  Beecham 
House,  Great  West  Road,  Brentford, 
Middlesex. 


Travellers'  Guides 
and  clean  teeth 

Copies  of  Arthur  Eperon's  illustrated 
guides,  Travellers'  Britain,  Travellers' 
France  and  Travellers'  Italy,  are  being 
given  away  in  an  on-pack  promotion  for 
Euthymol  toothpaste  in  return  for  three 
panels  and  £0.40  postage.  The  books 
which  detail  interesting  routes  through  the 
respective  countries  and  lists  the  best 
places  to  eat,  drink  and  stay,  normally 
retail  for  £2.50-£2.95  each. 

The  offer  is  open  until  June  30  next 
year.  Warner  Lambert  Health,  Cane 
Division,  Mitchell  House,  Southampton 
Road,  Eastleigh,  Hants  S05  5R  Y. 

More  colours  from 
Konica 

From  June  1  the  price  of  the  Konica 
"Pop"  camera  will  be  increased  to 
£23.65.  Orders  placed  before  this  date  will 
be  invoiced  at  the  existing  price  of  £22.32. 
At  the  same  time  the  company  is 
extending  the  range  of  colours  to  include 
yellow,  blue  and  green. 

A  free  matching  mini-tripod  (retail 
price  £9.95)  is  currently  being  offered 


with  every  purchase  of  the  coloured 
Konica  C35  EF3.  A  display  tag  with 
details  of  the  offer  is  included  with  each 
package.  Konischiroku  UK,  Konishiroku 
House,  150  Hampton  Road  West, 
Feltham,  Middlesex  TWB  6BH. 


Ever  Ready  have  updated  the 
packaging  for  their  single  edge  blades 
which  now  come  in  a  handy  shrink- 
wrapped  plastic  wallet. 
Advertisements  are  planned  for  July 
and  August  in  the  national  Press.  Ever 
Ready  Personna  Ltd,  Ever  Ready 
House,  3  Sentinel  Square,  Brent  Street, 
Hendon,  London  NW4  2EL 


Seton  test  market 
in  Scotland 

Seton  Products  are  test  marketing  a  first 
aid  product  in  Scotland  —  Tubifast 
advanced  tubular  bandage.  Tubifast  is  a 
dressing  retention  bandage  for  cuts, 
grazes,  rashes  and  minor  burns.  Made 
from  rayon  with  interwoven  elastic 
threads,  its  one-way  elasticity  provides 
light  pressure  and  holds  dressings  in 
place.  Small,  medium  and  large  sizes  are 
available  in  one  metre  packs.  Press 
advertising  is  running  in  the  Sunday  Mail 
and  Daily  Record.  Seton  Products  Ltd, 
Tubiton  House,  Oldham,  Lanes. 

Derrydown  livery 

Derrydown  cleaning  cloths  are  now 
available  in  a  display  box  containing 
twenty  packs  of  six  cloths  while  the  cotton 
buds  now  come  shrinkwrapped  in  12s. 
International  Disposables  Corporation 
(UK)  Ltd,  Navigation  Road,  Diglis, 
Worcester  WR5  3DE. 


All  bottled  up 


Faith  Products  are  relaunching  their  hair 
care  products  in  newly  designed, 
embossed  bottles  "reminiscent  of  the  Art 
Nouveau  period."  The  shampoos  ( 1 30ml, 
£0.77)  use  freshly  made  herbal  extracts 
and  the  range  includes  seaweed,  apple 
mint,  rosemary,  orange  and  jojoba.  There 
is  also  a  rosemary  conditioner  (130ml, 
£0.80).  Faith  Products,  52  Albion  Road, 
Edinburgh  EH75QZ. 

ON  TV 
NEXT  WEEK 


En  London 
M  Midlands 
Lc  Lanes 
V  Yorkshire 
Sc  Scotland 


WW  Wales  &  West 
So  South 
NE  North-east 
A  Anglta 
U  Ulster 


Bt  Breaklast  Television 


We  Westward 
B  Border 
G  Grampian 
E  Eireann 
CI  Channel  Is 
C4  Channel  4 


Airhal:  Ln,M,Lc,  Y,So,B 

Askil  powders:  Sc 
Aspro  Clear:  All  areas 

Bic  razors:  All  except  U,E, CI, We 

Blakey's  wholemeal  slymbred:  All  C4  areas 
tidal  soap:  Bt 
Clairol  Caresetter  heated  rollers:  Lc 
Glints:  All  except  Ln, So, A, M 

Maws  Wipers:  All  except  A, We, B,E, CI 

Polaroid  Sun  cameras:  All  areas 

Polyfoam:  Sc,WW,So,NE,A,We,B,G 
Polyline  Ln,M, 
Pond's  cold  cream:  Bt 
Radox:  All  except  A, U,E, CI 

Seholl  Soft  Step  sandals:  All  areas 

I'nichem  incontinence  service:  All  except  U 
Zest  toilet  soap:  Y,NE,A 
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Eyecessories  range  of  spectacle  and 
sunglass  accessories  feature  10 
products  individually  bubble-packed 
on  cards:  spectacle  chains  (aluminium 
in  gilt  and  silver)  (£1.99);  retaining 
cords  (£1.99);  sports  bands  (£1.63); 
temple  comfort  pads  (£0. 75);  nose 
comfort  pads  (£0. 75);  repair  kits  (£1.63); 
plastic  lens  cleaner  (£1. 14);  spray  lens 
cleaner  (£1.89);  temple  tites  (£0.75)  and 
cleaning  tissues  —  not  bubble  packed 
—  £0.85. 

The  "Compact  10"  stand  (pictured) 
holds  ten  lines  (1 15  items  £98.94  trade) 
and  a  smaller  "Sampler  6"  (36sq  in) 
holds  six  lines  (74  items,  £51.80  trade). 
Individual  items  may  be  ordered 
separately  and  come  in  counter-display 
outers.  Introductory  offers  of  £39.99 
(trade)  for  the  smaller  and  £79.40  (trade) 
for  the  larger  stand  are  available  while 
stocks  last.  Inter-company  Contacts 
Ltd,  192  Locks  Road,  Locks  Heath, 
Southampton,  Hants  S03  6LE 


Activity  on  three 
soap  ranges 

British  trees  are  the  theme  of  the  latest 
soap  range  from  Bronnley.  Each  box  is 
illustrated  with  a  colourful  scene  of 
England,  and  contains  three  lOOg  soaps 
(£2.55).  There  are  five  fragrances  — 
peach  tree,  cedar  tree,  beech  tree, 
chestnut  tree,  and  apple  orchard. 

Soaps  first  introduced  in  the  1890s  are 
being  relaunched  by  Bronnley  as  the 
"Gibson  girls"  range.  Bronnley  have 
recreated  the  "scented  echoes"  of  the  past 
in  three  fragrances,  English  camelia, 
English  rose  and  English  violet  (box  of 
three  85g  tablets  £1 .50).  The  centenary 
soaps  are  octagonal  shaped  with  a  motive 
of  tiny  laurel  leaves  and  embossed  with  a 
single  central  flower. 

Bronnley's  honey  and  beeswax  range 
has  been  repackaged.  Each  pack  is  "chic 
grey"  and  illustrated  with  flowers.  Daisy 
is  the  latest  fragrance  to  be  added  to  the 
range  ( lOOg  tablet,  £0.99;  box  of  three, 
£2.97).  This  pure  white  soap  has 
complementary  hand  and  body  lotion, 
talcum  powder  and  bath  foam. 

Finally  the  Almond  Oil  range  has  been 
re-designed.  Bottles  of  hand  and  body 
lotion  and  bubble  bath  have  increased  in 
size  from  200ml  to  250ml  (£2. 1 5  and  £2.45 
respectively),  while  talcum  powder  is  now 
available  in  160g  (£1 .75).  Each  bottle  is 
packaged  in  a  window  box.  H.  Bronnley 
&  Co  Ltd,  10  Conduit  Street,  London 
W1R  0BR. 


Ready  for  the  sun 


The  Bergasol  advertising  campaign  is  just 
breaking  with  double  page  spreads  in  the 
women's  Press  and  selected  colour 
supplements,  and  bursts  on  both  Channel 
4  (commencing  May  23  )  and  Radio 
Luxemburg  (from  the  beginning  of  June 
through  to  the  end  of  July).  In  all  £Vim 
has  been  earmarked  for  the  advertising 
and  promotional  campaign.  Concept 
Pharmaceuticals  Ltd,  59  High  Street, 
Rickmansworth,  Herts  WD3  2D  A . 


August  launch  for 
fragrance  range 

The  Alain  Delon  range  of  fragrances  will 
be  available  for  distribution  through 
chemists  in  August.  This  follows  a  three 
month  exclusive  through  Selfridges.  The 
range  devised  by  French  film  personality 
Alain  Delon  comprises,  for  the  men,  eau 
de  toilette  (£4.95-£14.95),  aftershave 
lotion  (£4.95-£12.95)and  a  full  range  of 
toiletries. 

Included  in  the  le  temps  d'aimer  range 
for  women  are  perfume  (£14.95-£35),  eau 
de  toilette  (£6.95-£  1 9.95)  and  a  full  range 
of  toiletries  are  available.  Distributors  for 
the  range  are  Franglere  Ltd,  PO  Box  201, 
17  Winwick  Street,  Warrington,  Cheshire. 


Laroche  additions 


Additions  to  the  J'Ai  Ose  range  available 
from  June  are  a  perfumed  body  cream 
(£10.50),  fragrant  bath  foam  (£7.95)  and 
aerosol  deodorant  (£5.95).  Parfums  Guy 
Laroche,  14  Grosvenor  Street,  London 
W1X0AQ. 


Mouth  massager 


Water  Pik  irrigates  the  mouth  with  a  tiny 
high  pressure  jet  of  water.  UK 
distributors  RCL  Ltd  are  planning  to 
launch  the  device  (rsp  £34.95)  in  Britain 
with  national  advertising  and  PR 
campaigns  using  consumer  and 
professional  Press  and  television. 

The  company  says  that  Water  Pik 
penetrates  areas  that  are  difficult  for 
other  cleaning  aids  to  reach  —  around  the 
teeth,  orthodontic  appliances  or  under 
fixed  bridges  —  where  it  sends  a  pulsating 


During  June  Independent  Chemists 
Marketing  Ltd  are  running  a  major 
promotion  on  the  Nusoft  baby  range. 
Retailers  are  invited  to  submit  a  colour 
photograph  of  a  window  or  in-store 
display  made  up  from  Nusoft  baby 
products.  Prizes  include  a  National 
Panasonic  video  cassette  recorder,  a 
Phillips  microwave  oven  and  25  Tefal 
10-cup  coffee  makers. 

Consumer  savings  and  member  pack 
bonuses  are  available  on  terry  nappies, 
stretchsuits,  cot  sheets,  nappy  liners,  baby 
wipes,  snap-on  and  pull-on  pants, 
sterilising  tablets,  feeders,  powder, 
disposable  nappies,  nursery  wool,  cream, 
lotion,  oil,  shampoo,  baby  bath  and 
sterilising  liquid,  cotton  buds,  teats,  rose 
hip  syrup,  concentrated  orange  juice, 
nursery  wool  and  soothers. 

A  22  carat  gold  plated  necklace  and 
bracelet  (value  £10.95)  is  still  offered  with 
Nusoft  personal  products  and  a  free 


stream  of  water,  massaging  the  gums  and 
rinsing  away  food  debris.  The  device  is 
intended  to  be  used  as  part  of  a  complete 
oral  hygiene  routine,  together  with 
brushing  and  flossing.  Water  Pik  is 
powered  by  a  replaceable,  rechargeable 
battery.  There  are  interchangeable  high 
and  low  pressure  jets  and  a  multivolt 
charger.  RCL  Ltd,  42  Earlhain  Street, 
London  WC2H9LJ. 


Doll  offer  on  Baby 
Wet  Ones 


Sterling  Health  are  offering  a  free  Fisher 
Price  doll  in  exchange  for  four  proof-of- 
purchase  tokens  on  Baby  Wet  Ones 
packs.  There  are  two  tokens  on  the  150 
wipe  pack  and  one  on  the  70  wipe  pack. 
The  dolls  are  also  available  at  £5.60  each 
if  consumers  do  not  wish  to  collect  the 
tokens.  Special  packs  with  promotional 
hang  tags  are  now  available.  Sterling 
Health,  Surbiton,  Surrey  KT6  4 PH. 


garden  chair  (value  £7.95)  is  available  to 
retailers  with  every  10  member  packs  of 
NPA  or  Numark  bags  (excluding  carrier 
bags)  together  with  a  2Vi  per  cent  bonus. 

Further  offers  for  June  include 
member  pack  bonuses  and  consumer 
savings  on  Nusoft  sponges,  Nusoft  50s 
tissues,  Nuhome  mansize  &  family  tissues 
and  Nuhome  toilet  rolls.  Increased 
margins  are  offered  on  Denman 
hairbrushes,  Nucross  calamine  lotion, 
kaolin  &  morphine  mixture,  paracetamol 
tablets,  witch  hazel,  olive  oil,  coconut  oil, 
zinc  &  caster  oil  cream,  petroleum  jelly, 
zinc  oxide  plasters,  medicated  pastilles 
and  Flosspik.  Early  buying  discounts  for 
Nuwarm  hot  water  bottles  of  12 V2  per 
cent  for  120  or  more  (excluding  economy) 
and  5  per  cent  for  40  or  more  economy 
bottles  continue  until  July  30. 
Independent  Chemists  Marketing  Ltd,  51 
Boreham  Road,  Warminster,  Wilts  BA 12 
9JU. 


ICML  promotion  on  Nusoft  baby  range 
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LINES 

REFORMED 

Or  how  Methode  Helancyl  will  become 
even  more  essential  to  the  active  woman] 


Pardon  the  pun,  but  of 
course,  there's  more  than 
one  bottom  line  Helancyl 
can  help  improve. 

Nobody  knows 
better  than  you 
that  today 
more  than 
ever  before, 
women 


are  taking  an  active 
interest  in  their  health 
and  figures. 

But  even  with  regular 
exercise,  millions  of 
women  all  over  the 
world  still  need  the  extra 
help  ofHelancyl's 
unique  understanding  of 
phytochemistry. 

Helancyl  not  only 
helps  tone  and  invigorate 
the  skin,  but  its  glorious 
wild  ivy  fragrance  makes 
getting  into  shape  an 
uninhibited 
pleasure. 


This  year  Concept  is 
adding  a  £200,000 
campaign  through  influen- 
tial magazines  to  tell  women 
about  the  glorious  benefits 
ofHelancyl.  And  there  is 
attractive  and  persuasive 
point-of-sale  material  to 
help  your  effort 

Aside  from  the  well 
known  Kit  Methode 
Helancyl  offers  body  care 
products  like  Bath  Foam, 
Shower  Gel,  Body  Lotions 
Toners  as  well  as  a  Bath  Oil. 

So  now  you  can  help  the 
women  that  are  actively 
keen  to  help  themselves. 

Concept 
Pharmaceuticals 
Limited 

Russell  House,  59  Gl  High  Street 
Rickmansworth, Hertfordshire  AL5  4SR 
Tel  No:  Rickmansworth  779388 


I 


COUNTERPOINTS 


Future  growth  could 
be  on  the  cards 


Red,  white  and  blue  livery  to 
distinguish  OTC  Imodium 


The  specially-labelled  packs  of  Imodium 
for  over-the-counter  sale  by  pharmacists 
for  use  in  acute  diarrhoea  will  be  available 
next  week.  The  red,  white  and  blue, 
Pharmacy  only  packs  (fours,  £0.79  and 
eights,  £1.55,  come  in  outers  of  24  of  each 
size.  Grey  and  green  POM  packs  of 
Imodium  continue  to  be  available  but  do 
not  comply  with  the  OTC  licence 
requirements  resulting  from  the  change  in 
the  legal  status  of  loperamide 
hydrochloride  (see  C&D  March  19,  p504 
and  April  16,  p671). 

Imodium  is  the  first  product  that  has 
taken  the  POM  to  P  route.  Mr  A.E. 
Hicks,  Janssen  OTC  manager,  told  C&D 
the  company  had  further  applications  in 
hand  to  "de-schedule"  products  from 
POM  to  P.  Janssen  hope  to  extend  the 
range  of  products  marketed  through  the 
OTC  division  to  add  to  Stugeron  —  which 
has  always  been  P  but  only  recently 
promoted  for  OTC  sale  —  and  Imodium, 
he  said.  Mr  Hicks  called  the  change  in 
status  of  Imodium  both  "innovative  and 
a  coup." 

Initially  available  through 
pharmaceutical  wholesalers,  Imodium 
will  be  detailed  by  the  ethicals'  sales  force 
to  pharmacists  from  mid-July.  POS 
material  comprises  a  drop-feed  counter 
display  with  the  product  accessible  only 
from  the  rear.  It  takes  48  packs  of  four 
and  24  eights,  is  14in  high  on  a  3  x  8in 
base  with  a  "Customer  advice  notes" 
dispenser  attached.  The  front  of  the  unit 
bears  a  pack  shot  and  the  copy  line: 
"Controls  diarrhoea  in  one  hour."  For 
pharmacists  and  their  assistants  a  leaflet 
on  "Acute  diarrhoea"  and  a  holiday 
sample  pack  containing  Imodium, 
Stugeron  and  Band-Aid  can  be  obtained 


directly  from  the  company  as  can  the  POS 
material. 

Mr  Hicks  says  a  bonus  will  be  sold  in 
at  a  later  date  and  that,  depending  on  the 
success  of  the  product  in  providing  a  base 
for  the  OTC  division,  a  special  OTC  sales 
force  may  be  established  to  complement 
the  55-strong  elthicals  team. 

The  special  statements  required  by  the 
licensing  authority  on  the  packs  to 
distinguish  the  OTC  pack  from  the  POM 
are  as  follows:- 

□  "If  symptoms  persist  for  more  than  24 
hours,  consult  your  doctor." 

□  "Maximum  daily  dose  8  capsules" 

□  "Do  not  exceed  the  stated  dose" 

□  Not  recommended  for  children  under 
12" 

□  Keep  all  medicines  out  of  reach  of 
children." 

Advertising  of  the  product  direct  to 
the  public  is  not  permitted  but  Janssen 
intend  to  conduct  an  intensive  PR 
campaign  to  alert  "medical 
professionals"  about  the  launch.  Janssen 
Pharmaceutical  Ltd,  Janssen  House, 
Marlow,  Bucks  SL7  1ET. 


Bags  of  Boutique 


Until  the  end  of  June,  customers  will  be 
offered  20  per  cent  extra  Boutique  cotton 
wool  in  a  box  and,  in  the  matching  draw- 
string bag,  the  number  of  cleansing  pads 
has  been  increased  by  1 5  to  80.  At  the 
same  time  cotton  has  been  added  to  the 
viscose  of  the  cotton  wool  to  provide 
better  absorbency  and  strength  without 
loss  of  softness,  Kimberly-Clark  say. 
Kimberly-Clark  Ltd,  Larkfield,  Nr 
Maidstone,  Kent. 


Cautious  optimism  is  the  suggested 
reaction  to  figures  issued  in  the  latest 
Silver  Book  report  on  the  toiletries  and 
cosmetics  market.  The  recession  has 
bottomed  out  and  recovery  is  on  the  way, 
the  report  predicts.  And  it  forecasts  that, 
with  inflation  under  control,  inventories 
back  to  an  acceptable  norm  and  interest 
rates  edging  downwards,  consumer 
spending  will  become  more  bouyant. 

Looking  at  the  twelve  month  period  to 
September  1982,  retail  sales  rose  by  8.4 
per  cent  in  value  terms  and  1.5  per  cent  in 
volume  terms.  This  spending  was  in  excess 
of  income,  says  the  report,  and  was 
financed  from  savings. 

Other  factors  contributing  to  the 
bouyancy  within  the  retail  trade  were  the 
lifting  of  hire  purchase  constrictions  in 
July  and,  a  month  later,  the  fall  in  interest 
rates. 

Marginal  decline 

Sales  of  cosmetics  and  toiletries  in  the 
twelve-month  review  period  rose  by  7.1 
per  cent  to  £662m.  When  price  increases 
(7.5  per  cent)  are  taken  into  account, 
demand  in  real  terms  declined  by  a 
marginal  0.4  per  cent. 

Looking  back  over  the  past  five  years 
the  report  notes  that  price  increases  have 
lifted  the  value  of  the  market  by  39  per 
cent  while,  in  volume  terms,  demand 
declined  by  15  per  cent  due  to  destocking. 
This  decline  has  now  bottomed  out,  says 
the  report.  "Advance  information  for  the 
final  quarter  of  1982  is  that  the  market 
will  show  a  small  'real'  term  increase." 

Of  the  eight  product  categories 
(fragrance,  make-up,  skincare,  men's 
products,  hair  preparations,  deodorants, 
depilatories  and  denture  products),  only 
four  achieved  sales  in  1982  greater  than 
their  1978  level  in  money-volume  terms 
(skincare,  deodorants,  depilatories  and 
denture  products). 

Advertising  expenditure 

Expenditure  on  advertising  in  the  review 
period  to  September  1982  stood  at 
£88  Vi  m  an  increase  of  32  per  cent  on  the 
year-ago  level. 

As  to  the  future  the  report  concludes 
that  "it  would  not  be  unreasonable  for 
the  industry  to  forecast  on  growth  of  7.8 
per  cent  over  the  next  12  months  —  of 
which  6.3  per  cent  would  be  due  to 
inflation-induced  price  increases.  "The 
Silver  Book  —  a  review  of  the  cosmetics 
and  toiletry  preparations  market. 
September  1982.  "John  Hogston 
Associates  Ltd,  23  Golden  Square, 
London  Wl. 
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£850,000  National  TV 
means  a  bigger  hand 
withyour  profits 


Here's  the  proof  that  no  other  t<  x  )th 
brush  manufacturer  does  more  for  your 
sales  and  profits  than  SENSODYNE: 

SENSODYNE  has  a  proven  track 
record  of  success  on  TV  In  fact,  it  is 
already  the  fastest  growing  professional 
brand. 

Now  SENSODYNE  SEARCH  is  being 
backed  by  the  biggest  ever  TV  campaign 
for  toothbrushes  with  a  National  spend 
of  £850,000.  Add  to  this  our  biggest 
campaign  yet  aimed  at  dentists,  and  our 
total  advertising  spend  is  well  over 
£1  million. 

Independent  research  proves  over  3  times  as  many 
dentists  prefer  the  design  of  SEXSODYNE  SEARCH  to  other 


TV  starts  6th June 


display 


^  1 

Mami  newly-launched  brushes. 

Stock  SEARCH  now- 
WM  when  TV  was  tested  in 
m  London  last  year  sales  increas- 
'  ed  by  a  staggering  173%f 

Sales  of  all  other  SENSODYNE 
toothbrushes  soared  too  -  pushing 
SENSODYNE's  overall  brand  share 
•ad  by  an  incredible  50%? 

So  make  sure  you're  well  stocked 
with  the  entire  range -and  enjoy  the 
most  dynamic  sales  ever  from 
SENSODYNE. 

Act  Now.  TV  starts  6th  June. 
There's  great  pre-TVbonus  deals  and  f  ree 

Stands.  'Nielsen  Retail  Audit. 


Sensodyne  Search 

The  biggest  spending  toothbrush  range  on  TV 


£3  MILLION 
AYS  THEY  WILL  BE 
SHAMPOOING  AND 
SHAMPOOING  AND 
SHAMPOOING  AND 
SHAMPOOING  AND 
SHAMPOOING  AND 
SHAMPOOING  AN 
SHAMPOOING  AND 
SHAMPOOING  AN 
SHAMPOOING  AN 

SHAMPOOING  A" 


HAMPOOING  ANL 

BIGGEST  BRANDS    BIGGEST  SALES  f BIGGEST  PROFITS 


jnoA  ljsbm  ueo  noA  p|iui  o§ 


Timotei  is  the  new  shampoo 
at's  so  mild,  your  customers  can 
/ash  their  hair  as  often  as  they  like. 

One  200ml  size  with  one  variant 
akes  Timotei  as  easy  to  stock  as  it 
to  use.  And  the  high  frequency 
t>ncept  means  you'll  be  ringing  the 
1  more  often,  too! 

In  fact,  they're  doing  just  that  all  over 
jrope! 

Here  in  Britain,  we're  launching 
motei  with  a  huge  £3  million  advertising 
impaign  in  the  first  12  months,  featuring 
e  line:  "So  mild  you  can  wash  your  hair 

n;  often  as  you  like'.' 
Let  your  customers  start  Timotei- ing, 
)  you  can  start  ringing-up  and  ringing-up 
id  ringing-up  and  ringing-up . . . 


m  THE  BIGGEST  NAME  IN  TOILETRIES.  EUDA  GIBBS 


I 


:rom  May  9th  you'll  see  Dettol  popping  up  on  the 
in  a  big  way.  With  a  massive  spend  of  £800,000* 
-  8  weeks  on  a  bright  new  commercial  it'll  mean 
tol  will  pop  off  your  shelves  even  faster. 


COMPANY  PROFILE 


An  independent  recipe 
for  co-operation 

DDD  Ltd:  A  'fiercely  independent1  manufacturer  and 
distributor,  constantly  on  the  look-out  for  new  chemist 
lines  and  markets  the  'big  boys'  have  yet  to  exploit. 


To  the  independent  chemist,  DDD  should 
conjure  up  visions  of  a  well-established 
product,  Dendron  the  face  of  a  welcome 
distributor's  representative.  And  that, 
according  to  Nigel  Halsby,  DDD  Ltd's 
marketing  director,  is  how  it  is  intended 
to  be.  However,  few  pharmacists  are 
likely  to  be  aware  of  the  base  from  which 
both  come,  nor  the  progressive  thinking 
that  has  brought  success  to  what,  despite 
many  offers,  is  still  a  family-owned 
company. 

The  story  began  three  generations  ago 
through  Nigel  Halsby's  grandfather  who 
came  to  Britain  from  New  England  at  the 
turn  of  the  century.  In  1916  he  acquired 
DDD  Ltd  (which  had  been  started  in 
1912)  and  the  rights  to  a  skin  remedy 
popularised  by  Dr  D.  Denis  (hence  the 
DDD)  called  Dr  D.  Denis's  Prescription. 
This  product  was  sold  in  its  original 
formulation  for  many  years  and  in  1943 
was  joined  by  DDD  balm  —  launched  to 
overcome  the  shortages  of  alcohol  caused 
by  the  1939-45  War. 

Regular  advertising 

Before  the  War,  sales  had  been  built  by 
regular  advertising  using  all  the  available 
media,  including  the  early  radio  stations 
of  Radio  Normandy  and  Radio 
Luxemburg.  It  is  also  reputed  that  one  of 
the  ad  van  t  ages  of  the  company's  then 
Fleet  Street  location  was  that  deals  could 
be  done  at  the  last  moment  before  a  paper 
went  to  bed  —  and  advertisements  could 
be  purchased  at  a  very  good  rate! 

By  1939  DDD  products  were  exported 
to  all  parts  of  the  world  and  were  being 
manufactured  in  most  European 
countries.  Some  of  the  original  agents  are 
still  handling  the  company's  products 
alter  50  years.  Evidence  of  a  remarkable 
maker-agent  relationship  comes  from  the 
fact  that  the  German  agent  handed  over 
accumulated  royalties  to  Nigel  Halsby's 
father  as  soon  as  hostilities  ended.  More 
recently,  that  same  agent  has  been  the 
source  of  DDD  Ltd's  latest  success  story 
—  Stain  Devils.  Today,  exports  represent 
40  per  cent  of  the  company's  turnover, 
not  counting  products  made  for  others 
under  contract. 

Alter  the  War,  DDD  continued  to 
grow,  both  by  increasing  sales  of  the 
original  products  and  by  the  addition  of 
new  ones.  The  growth  meant  that  the 


Fleet  Street  premises  were  too  small  and  a 
new  2/2  acre  site  was  found  in  Watford. 

At  the  time,  the  site  may  have  seemed 
too  much  for  the  size  of  operation  but  its 
availability  (freehold)  has  perhaps 
provided  the  financial  foundation  for 
more  recent  growth.  How  many 
companies  today  can  boast  that  their  new 
50,000  sq  ft,  £1  'Am  custom-built  new 
factory  had  been  entirely  funded  from 
retained  profits?  Of  course,  the  fact  that 
all  but  a  few  shares  are  family  owned  (the 
remainder  are  with  past  directors),  and 
the  company's  determination  to  remain 
independent,  both  preclude  raising  capital 
through  the  issue  of  shares  —  but  there  is 
also  a  bonus:  decisions  can  take  as  long  as 
a  couple  of  phone  calls  between  the 
directors  and  share  holders!  "We  do  only 
what  we  know  we  can  afford,"  says  Mr 
Halsby. 

Family  fortunes 

The  company  has  had  only  three 
chairman  since  1916.  Nigel  Halsby's 
grandfather,  Joseph,  was  chairman  from 
1916  until  1940  when  his  father  Mr  Jack 
Halsby  took  over  —  a  position  he  held 
until  his  death  in  1981.  As  Nigel  Halsby 
wished  to  continue  in  his  executive  role  of 
marketing  director,  with  responsibility  for 
the  UK  and  product  development,  his 
mother  was  appointed  chairman. 

Nigel  Halsby  studied  languages  before 
travelling  to  Sweden  to  work  first  for  a 
cosmetics  company,  and  then  a  food 


Joseph  Halsby  —  first  of  the  DDD 
family  line  that  now  runs  to  three 
generations 

company,  before  moving  on  to  a  new 
continent  and  a  new  career  in  the  United 
States.  In  the  US  he  sold  insurance  door 
to  door  in  rural  Missouri  before  joining 
an  advertising  agency  in  Chicago  as  a 
copy  writer.  Mr  Halsby  returned  to  the 
UK  and  the  family  firm  in  1971 . 

Apart  from  his  mother  in  her  non- 
executive role  he  is  the  only  member  of 
the  family  with  the  company  at  present  — 
the  family  has  always  taken  the  view  that 
the  role  of  managing  director  should  be  a 
non-family  appointment.  "The  next 
generation  of  the  Halsby  family  is  already 
in  training  to  ensure  continuity,"  says 
Nigel. 

At  present  the  'md'  is  Mr  Martin  Ellis, 
appointed  in  1980  after  a  spell  as  export 
director  and  previous  experience  with 
International  Chemical  Company  and 
Bristol  Myers.  Mr  J.R.  Jones  looks  after 
the  company's  financial  affairs. 


Continued  overleaf 


No  fixed  or  "dedicated"  lines  in  the  new  manufacturing  facility's  packaging  hall  — 
most  units  can  be  interchanged  to  fill  a  wide  variety  of  products  ranging  from 
liquids  and  gels  to  creams 
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Some  explosive 
neighbours  — 
in  Watford! 


A  selection  of  DDD  products,  from  the  earliest  bottles  of  skin  and  scalp  lotion 
(right)  to  the  latest  packaging  for  DDD  and  Dentinox  ranges.  The  showcards  date 
from  the  late  1940s 


The  Watford  site  was  not  terribly 
promising  when  acquired  and  the  original 
farm  buildings  (still  in  use  for  offices, 
laboratories  and  storage)  shared  it  with  a 
Christmas  cracker  factory  —  the 
proximity  of  gunpowder  stores  must  at 
least  have  brought  some  excitement  to 
life!  That  was  in  1951,  and  the  following 
decade  saw  the  introduction  of  several 
new  products  that  were  to  launch  DDD 
Ltd  into  a  new  orbit.  Among  these  were 
one  of  the  first  slimming  diets  using  a 
bulking  agent  (Larsons  Swedish  Milk 
Diet);  Perform  hair  setting  lotion  and 
Wate-On  food  supplement.  Later  came 
Dentinox  teething  liquid,  Blisteze  cream 
and  Second  Debut. 

By  now  the  sales  force  had  grown 
from  the  original  two  salesmen  who 
covered  "the  North"  and  "the  South"  to 
eight  men.  It  was  realised,  however,  that 
they  needed  more  lines  to  sell  so  some  20 
years  ago  the  company  went  into 
distribution,  setting  up  Dendron  as  a 
wholly-owned  subsidiary  to  avoid 
confusion  and  association  of  the 
representative  with  only  one  product.  The 
DDD  range  nevertheless  continued  to 
expand,  adding  Medijel,  Dentinox 
teething  gel  and  Deep  Down  cleansing 
tonic  and  cleansing  mask. 

Diversification 

By  the  end  of  the  1970s,  the  directors 
realised  that  some  of  their  products  could 
no  longer  compete  with  the  big  budgets  of 
the  larger  manufacturers,  so  they  started 
looking  for  lines  that  the  chemist  had  not 
previously  thought  of  stocking  and  which 
could  be  distributed  through  Dendron. 
Such  lines  were  naturally  hard  to  sell-in  at 
first  —  but  the  idea  has  been  successful. 
The  basic  concept  was  to  provide 
products  of  interest  to  the  large  number 
of  women  who  visit  chemists  every  day. 
For  example,  Jordan's  crunchy  bars, 
developed  in  health  food  outlets,  started 
out  as  an  impulse  purchase  but  gave  many 
chemists  an  entre  into  the  health  food 
market  —  and  an  extension  for  Dendron 
into  the  whole  Jordans  range  for  the 
chemist  operating  a  health  foods  section. 
"Repeat  orders  came  within  days  of  the 
rep's  first  drop,"  says  Nigel  Halsby. 

When  liquid  crystal  technology  was 
harnessed  to  produce  a  safe,  convenient 
alternative  to  glass  thermometers, 
Dendron  were  able  to  provide  coverage 
for  Fever  Scan  forehead  thermometer  in 
retailers  with  good  baby  business.  When 


Lipcote's  principal  decided  to  increase  his 
investment  in  the  brand,  again  Dendron 
were  able  to  widen  distribution. 

The  latest  range  addition  is  Stain 
Devils.  Research  showed  that  the  product 
would  sell  as  well  in  the  UK  as  in 
Germany  —  and,  despite  Dendron's 
expectation  of  difficulty  in  convincing 
independent  chemists  to  stock,  the 
chemist  has  seen  the  line  both  as  a  pick-up 
and  an  opportunity  to  advise.  Indeed,  the 
larger  ten-facings  display  unit  has 
provided  much  the  more  popular. 

The  success  of  the  distribution  service 
is  centred  round  the  the  long  term 
relationship  which  has  developed  between 
the  Dendron  sales  force  and  independent 
retailers  —  a  personal  service  which 
extends  to  head  office  executives  and  sales 
staff.  Dendron  is  headed  by  Frank 
Sterling,  who  has  a  life-time  of  experience 
in  retail  selling.  In  fact,  all  the  senior 
executives  in  DDD  are  marketing- 
orientated  with  extensive  experience  of 
the  "peculiarities"  of  the  chemist  market. 

An  impressive  operation 

Behind  the  sales  side  of  the  business  is  an 
impressive  manufacturing  operation. 
DDD's  main  facility,  completed  in 
January  1980,  can  handle  batches  up  to 
5,000  kilos  and  operates  to  Medicines  Act 
standards  for  both  pharmaceuticals  and 
toiletries.  "We  could  not  have  dual 
standards  for  production  and  quality 
control,"  says  Nigel  Halsby.  Not  only 
DDD  products  are  on  the  lines,  however 
—  some  well  known  pharmaceutical 
names  use  the  contract  manufacture  and 
packaging  service  which  operates  as  Fleet 
Laboratories  Ltd.  In  all,  some  1 1  million 


Martin  Ellis,  managing  director 


units  were  produced  in  1982. 

The  new  facility  has  helped  put  DDD 
turnover  on  an  upward  path  during  a 
difficult  trading  period,  with  1982's 
£3. 6m  topping  1981  figures  by  17  per 
cent.  This  year's  target  is  £5m! 

Still  on  the  look-out  for  those  new 
chemist  opportunities,  Dendron's  latest 
introduction  is  a  selection  from  the 
Loctite  range  of  modern  household  glues. 
But  chemists  can  be  sure  DDD  will  not 
"stick"  at  that!  ■ 
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In  the  ward, 
theatre 
and  in  the 
home 


Vernaid E  Sterile  Dressing 
Packs,  used  under  the  exacting 
conditions  of  hospital  operating 
theatres  and  wards,  have  a 
reputation  for  the  highest  quality 
throughout  the  medical  world. 

The  same  high  standards  are 
maintained  for  the  preparation  of 
Vernaid^  Drug  Tariff  Dressing 
Packs  for  dispensing  or  sale  to  patients 


! 
I 

Vernaid 

The  leading  name  in  Sterile 
Dressing  Packs  in  the  hospital 
and  home* 

From  your  usual  wholesaler. 


Vernon-Carus  Limited 
Penwortham  Mills,  Preston,  Lanes.  PR1  9SN 
Telephone:  Preston  (0772)  744493/8 


PHARMACY  ECONOMICS 


Buying  a  pharmacy: 
accounts  and  balance  sheets 

In  this  seventh  article  of  a  series,  Mr  Eric  A.  Jensen, 
BCom,  MPS,  FIPharmM,  MInstM,  points  to  some  of 
the  indicators  in  the  accounts  and  balance  sheet  that 
must  be  identified  and  assessed  before  a  realistic  picture 
of  the  viability  of  a  pharmacy  business  can  be  obtained. 


To  the  questions  and  comments  raised  at 
the  end  of  the  previous  article  (C&D, 
April  16,  p675)  the  following  are  now 
added,  with  the  reminder  that  our 
objective  is  to  arrive  at  a  reasonably 
accurate  forecast  of  future  profits.  In 
continuing  our  examination  of  past 
results  as  recorded  in  the  accounts  we 
should  not  fail  to  keep  in  mind  that 
history  is  not  necessarily  repeated  and 
that  the  purchaser  of  a  pharmacy  cannot 
live  on  past  profits. 

When  perusing  wages  and  salaries  it  is 
imperative  to  find  out  whether  the  salary 
of  the  owner,  assuming  he  or  she  is  the 
pharmacist  manager,  has  been  accounted 
for  before  arriving  at  the  net  profit  figure. 
If  the  owner  is  engaged  full-time  in  the 
pharmacy  has  he  or  she  drawn  the  full, 
proper  and  current  market  salary  for  the 
type  and  size  of  business  involved?  Where 
the  owner  works  part-time  only  or  not  at 
all,  and  other  qualified  staff  are  therefore 
employed,  due  allowance  should  be  made. 

It  is  not  unknown  for  relatives  of  a 
proprietor  pharmacist  to  work  in  the 
business  for  much  less  than  the  normal 
rate  for  the  task  performed.  Conversely  a 
highly  excessive  payment  could  be  made: 
such  matters  must  be  considered  and  the 
net  profit  adjusted  accordingly.  The 
prospective  purchaser  must  assess  his  or 
her  likely  future  wages  bill. 

'Investigate  minutely' 

Emphasis  has  been  laid  on  the  necessity  to 
investigate  salaries  and  wages  minutely  as 
they  are  often  the  largest  single  cost  in  a 
pharmacy.  Every  expense  should  be 
similarly  scrutinised  in  the  attempt  to 
foresee  the  future  profitability. 

Stock  will  be  dealt  with  in  more  detail 
in  a  later  article,  but  it  should  be 
mentioned  here  that  an  unduly  large  stock 
—  large  that  is  in  relation  to  turnover  — 
can  detract  considerably  from  goodwill 
value.  Such  abnormal  stocks  reduce  the 
number  of  those  able  to  finance  a 
purchase  and  thus  affect  the  supply- 
demand  position. 

The  gross  percentage  profit  should  be 
compared  with  that  for  other  pharmacies 
ol  similar  size  and  type  and  the  reason  for 
any  significant  variation  investigated.  The 


NHS  content  in  total  turnover  can  be  of 
great  influence  on  the  overall  figure,  and 
the  margins  in  each  of  the  various  sections 
of  the  business  should  be  checked  so  far 
as  is  possible.  The  reasons  for  gross  profit 
variations  are  many  and  diverse,  ranging 
from  leakages  of  cash  or  stock  to  faulty 
records  and  circumstances  beyond  the 
control  of  the  individual  proprietor.  In 
general  it  does  seem  that  more  attention  is 
given  to  net  than  to  gross  profit  margins 
but  it  can  be  costly  to  neglect  study  of  the 
latter. 

Trends  are  often  more  revealing  than 
isolated  figures  for  a  single  year.  It  is 
important  therefore  to  examine  several 
sets  of  accounts  and  to  keep  in  mind  also 
the  changes  that  have  taken  place  in  the 
value  of  money  over  the  period  covered. 

Balance  sheets 

This  is  not  a  part  of  the  accounts  and  is  a 
statement  of  what  a  business  owns  and 
what  it  owes  at  a  specified  date.  Unlike 
the  profit  and  loss  account  it  does  not  deal 
with  what  has  happened  over  a  period  of 
time.  If  it  is  possible  to  peruse  the  balance 
sheets  along  with  the  accounts  a  wealth  of 
data  becomes  available  as  to  liquidity, 
solvency,  profitability,  and  other  key 
factors.  Readers  will  probably  be  familiar 
with  the  usual  layout  of  a  balance  sheet 
showing  assets  on  one  side  and  liabilities 
on  the  other  and  with  the  alternative 
arrangement  of  liabilities  ranged  below 
assets.  In  each  case  it  is  the  custom  to  list 
assets  in  order  of  liquidity,  with  the  most 
liquid  and  the  least  liquid  at  opposite  ends 
of  the  list.  Liabilities  are  shown  in  order 
of  when  they  are  due  to  be  met,  those 
calling  for  earliest  settlement  at  one  end 
and  the  longest  term  debts  at  the  other. 

Liquidity  v  liabilities 

Often,  but  not  invariably,  both  assets  and 
liabilities  are  subdivided  into  "fixed"  and 
"current".  Fixed  assets  are  those  which 
are  not  convertible  into  cash  within  a  year 
and  current  assets  those  which  are.  Fixed 
liabilities  are  those  not  due  for  payment 
within  a  year  and  current  liabilities  those 
which  are.  When  total  assets  equal  or 
exceed  total  liabilities  a  pharmacy  is 
solvent,  but  it  might  well  at  the  same  time 


have  acute  liquidity  problems  if  current 
assets  are  not  sufficient  to  cope  with 
current  liabilities. 

Although  liabilities  are  classified  as 
current  if  they  are  due  for  settlement 
within  a  year  many  of  them  must  be 
cleared  in  a  much  shorter  time,  so  some 
current  assets  must  be  convertible  into 
cash  in  considerably  less  than  a  year. 
Many  businesses  have  foundered  because 
assets  have  been  unwisely  distributed 
between  the  long  and  the  short  term.  Even 
the  most  accommodating  of  trade 
creditors  is  unlikely  to  be  prepared  to  wait 
months  for  payment  —  they  have  their 
own  creditors  to  deal  with.  It  will  be 
appreciated  that  liquidity  is  a  crucial 
element  in  a  satisfactory  financial 
position  for  any  pharmacy. 

Perfect-liquidity 

Cash  itself  is  perfect  liquidity  —  liquidity 
being  the  measure  of  how  quickly  an  asset 
can  be  converted  into  money.  A  balance 
should  be  struck  between  holding  too 
large  a  proportion  of  assets  in  highly 
liquid  form,  when  interest  is  not  earned  or 
only  a  low  rate  of  interest,  and  not  having 
enough  quickly  liquid  assets  to  ensure 
good  standing  with  suppliers.  Certain 
current  assets  may  be  described  as 
"quick"  assets,  this  term  referring  to  cash 
in  hand  and  at  the  bank  or  building 
society,  for  instance,  and  accounts  owing 
by  reliable  customers.  Stock  is  not  as  a 
rule  within  this  category. 

It  is  desirable  to  have  access  to  balance 
sheets  whenever  a  pharmacy  is  under 
consideration  for  purchase:  when  the 
purchase  of  shares  in  a  limited  company  is 
contemplated  it  is  essential.  In  most  cases 
where  a  private  pharmacy  changes  hands 
the  purchaser  pays  an  agreed  amount  for 
lease  /  goodwill,  plus  a  sum  for  fixtures  / 
fittings  etc,  arrived  at  by  agreement  or 
valuation,  plus  the  stock  at  valuation.  In 
short,  he  or  she  takes  over  the  assets  of 
the  business  and  does  not  take  over  the 
liabilities  unless  some  special  arrangement 
is  entered  into. 

On  the  other  hand,  when  the  shares  of 
a  limited  liability  business  are  taken  over, 
the  purchaser  takes  on  the  liabilities,  as 
well  as  acquiring  the  assets.  The  value  of 
the  shares  is  represented  by  the  difference 
in  value,  currently,  between  total  assets 
and  total  liabilities  excluding  the  shares, 
the  shares  being  classified  as  a  fixed 
liability.  The  balance  sheet  shows  only 
assets  and  liabilities  of  which  the  value 
can  be  assessed  in  money:  skill  and  care 
are  necessary  if  one  is  to  go  beyond  the 
bald  figures  and  attain  a  realistic  and  up- 
to-date  concept  of  values. 

One  asset  which  frequently  does  not 
appear  on  the  balance  sheet  is  goodwill, 

Continued  on  p934 
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DIARRHOEA 


Oral  rehydration  in 
acute  diarrhoea-A  role 
for  the  Pharmacist 


"Pharmacists  have  a  special  responsibility  and 
opportunity  for  instructing  parents  about  how  to 
use  rehydration  correctly."1 


Why  oral  rehydration? 

( )ral  rehydration  therapy  to  replace  and 
maintain  the  body's  balance  of  fluid  and 
electrolytes  is  now  recognised  as  first  line 
therapy  in  acute  diarrhoea. 

Essential  therapy 
for  the  young 

Infants  and  young  children  are  at  particular 
risk  id  dehydration  resulting  from  diarrhoeal 


2,  - 


The  clangers  of  "home-made" 
rehydration  mixtures 

One  long  standing  piece  of  advice;  'drink 
plenty  of  fluids';  whilst  correct,  is  liable  to 
misinterpretation  by  parents  of  children  with 
diarrhoea. 

The  ideal  rehydration  solution  is  one  that 
is  nearly  isotonic,  containing  appropriate 
amounts  of  electrolytes  with  a  glucose/ 
sodium  balance  to  enhance  absorption. 


diarrhoea,  and  should  generally  be  withhe' 
for  twenty-four  hours.  Soups,  beef  or  yeast 
extract  and  'glucose'  drinks  are  inadequate 
to  meet  the  total  needs  of  the  patient. 

Home  management 
can  be  successful 

Of  course  the  great  majority  of  cases  of 
diarrhoeal  illness  clear  up  within  a  day  or 
two,  irrespective  of  treatment.  Yet  gastro- 
enteritis remains  one  of  the  top  five  reasons 
for  hospital  admission  in  the  6  month  -  2  year 
age  group.  Few  of  these  cases  will  have 
received  oral  rehydration  therapy. 

Appropriate  home  management  can 
help  avoid  severe  dehydration.  Ready-made 
rehydration  mixtures  such  as  Rehidrat 
remove  the  need  for  "home-made"  solutions 
and  their  attendant  risks. 

Parents  need  only  add  cooled,  boiled 
water  to  each  sachet  and  offer  this  in  place  of 
all  usual  food  and  drink  until  the  diarrhoeal 
illness  is  resolved.  A  normal  diet  can  be 
reintroduced  gradually  altera  marked  re- 
duction in  diarrhoea  for  a  period  of  24  hours. 

This  first  line  therapy  in  no  way  inter- 
feres with  further  medical  investigation  that 
the  family  doctor  or  hospital  doctor  deem 
necessary  and  in  the  great  majority  of  cases, 
is  all  that  is  required. 


/ 


Searle  Consumer  Products, 
Division  of  GD Searle  &  Co.  Ltd.  P.O.  Box 
Lane  End  Road,  High  Wycombe,  Bucks.  HP12  4HL 


illness,  and  unfortunately  this  is  frequently 
difficult  to  detect  until  well  advanced. 

In  fact  mild  dehydration  can  be  assumed 
in  any  child  with  acute  watery  diarrhoea  and 
appropriate  rehydration  steps  should  be  taken. 

A  case  for  the  doctor 

Pharmacists  are  often  consulted  by  people 
with  diarrhoeal  illness  and  some  of  these  will 
need  to  consult  their  doctors.  Infants,  those 
with  particularly  severe  or  recurrent  diarrhoea 
and  anyone  recently  returned  from  "abroad" 
should  be  seen  by  their  doctor. 

However,  there  is  one  thing  the 
Pharmacist  can  always  offer  with  confidence, 
that  is  advice  on  rehydration. 


Many  ^fluids'  readily  available  at  home 
do  not  meet  these  criteria. 

Milk,  with  the  exception  of  breast  milk, 
is  often  indigestible  for  a  young  child  with 


Pharmacists,  by  advising  on  the  modern 
management  of  diarrhoeal  illness,  can 
provide  a  real  service  to  both  the  public  and 
the  hard  pressed  medical  profession. 


Prescribing  Information 

Presentation  Foil/laminate  sachet  containing  I4g  of  lemon  and  lime 
flavoured  greyish-white  granular  powder  with  green  particles. 

When  reconstituted  with  250ml 
Composition  Each  sachet  contains:   water  provides: 
Sodium  Chloride  Ph  Eur.      0.44g  Sodium  50mmol/l 
Potassium  Chloride  Ph  Eur   0.38g  Potassium  20mmol/l 
Sodium  Bicarbonate  Ph.  Eur  0  42g  Chloride  50mmol/l 
Citric  Acid  Ph.  Eur  0  44g  Bicarbonate  20mmol/l 

Glucose  4.09g  Citric  Acid  9mmol/l 

Sucrose  Ph.Nord.  8  07g  Glucose  91mmol/l 

Fructose  0.07g  Sucrose  94mmol/l 

Plus  flavourings  Fructose  2mmol/l 

Uses  Oral  replacement  of  fluid  and  electrolyte  losses  and 
subsequent  maintenance  of  electrolyte  equilibrium  in  mild  or 
moderate  dehydration  associated  with  diarrhoeal  disorders  in 
infants,  children  and  adults 

Dosage  and  Administration  Refer  to  data  sheet  for  full  details  of 
dosage  and  administration.  Use  in  under  3  year  olds  should  be  on 
medical  advice.  The  contents  of  one  I4g  sachet  should  be  dissolved 
in  250ml  (approximately  half  a  pint)  of  freshly  boiled  AND 
COOLED  water  For  miid  diarrhoea  a  simplified  dosage  scheme 


may  be  suggested  Young  children  may  be  given  Rehidrat  solution  in 
quantities  usual  for  their  normal  leeds,  in  conjunction  with  an 
appropriate  graduated  feeding  regimen  Older  children  and  adults 
may  be  allowed  to  drink  Rehidrat  solution  to  satisfy  their  thirst 
Contraindications  Renal  impairment  manifest  ingas  oliguria  or  anuria, 
intestinal  obstruction,  paralytic  ileus,  intractable  vomiting,  severe 
diarrhoea  and  dehydration  requiring  parenteral  lluid  therapy 
Warnings  and  Precautions  Rehidrat  should  not  be  mixed  or  given 
with  electrolyte  containing  solutions  Salt  or  sugar  should  not  he 
added  to  Rehidrat  The  sugar  content  of  Rehidrat  should  be 
considered  when  treating  diabetics  Administration  ol  oral  glucose- 
electrolyte  solutions  to  patients  with  glucose  malabsorption  may 
worsen  diarrhoea. 

Adverse  effects  Incorrect  dilution  could  result  in  abnormalities  ol 

carbohydrate  and  electrolyte  balance 

Retail  price  £]  .17  for  3  x  14  gms  sachets 

Product  Licence  Holderand  NumberG.  D  Searle  &  Co.  Lid 

0020/0093  Full  prescribing  information  is  available  on  request 

Reference  1  The  Pharmaceutical  Journal,  June  26, 14K2,  pp  725-7 

Rehidrat  and  Searle  are  registered  trade  marks 

Searle  Consumer  Products, 

Division  of  GD  Searle  &  Co  Ltd  ,RO  Box  53, 

Lane  End  Road,  High  Wycombe,  Bucks  HP12  4HI 
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If  the 1,729,000,00 

you  sold  last  year  wer 


stacked 
up  high... 


they'd  still  look 


doses  of  Steradent 
aid  end  to  end... 


id1 , 


or  rolled 
into  one... 


1/ 


uge  profits  for  you. 

The  sheer  volume  of  Steradent  sales  is  almost  impossible  to 
visualise.  And  that's  what  makes  us  your  number  one  profit-maker  in 
all  areas  of  the  denture  cleaning  market. 

But  if  our  enormous  sales  figures  still  aren't  a  big 
enough  incentive  to  stock  up  on  all  Steradent  products 
right  away,  consider  this: 

Steradent  brands  account  for  70%  of  the  denture 
^3  cleaning  market. 

We're  spending  £2m  on  marketing  support  during  1983. 

The  Steradent  dental  calling  force  will  be  on  the  road 
from  May. 


Steradent  -  No.1  in  Denture  Care, 


PHARMACY  ECONOMICS 


Continued  from  p930 

Goodwill:  an 
Intangible  asset 

an  intangible  possibly  of  immense  value, 
or  possibly  of  little  or  negative  worth. 
Goodwill  might  appear  at  an  inflated 
amount  or  at  a  figure  which  has  been 
written  down  over  the  years  to  something 
completely  unrelated  to  the  present 
market. 

.   Freehold  property  is  sometimes  shown 
at  a  figure  quite  out  of  touch  with  the 
current  market ,  but  even  if  a  purchaser  is 
so  fortunate  as  to  buy  at  less  than  market 
value  it  is  still  important  to  be  aware  of 
what  this  is.  The  true  realistic  investment 
is  the  actual  value  as  distinct  from  the 
price  paid.  The  actual  value  is  what  would 
be  available  for  investment  elsewhere  if 
the  property  were  disposed  of,  and  the 
owner  of  any  freehold  should  calculate  his 
or  her  rent  equivalent  on  the  basis  of 
present  day  values,  not  historical  ones.  It 
should  be  emphasised  that  many 
businesses  fail  because  they  have  cash  tied 
up  in  fixed  assets  and  are  starved  of 
capital  for  stock  and  for  paying  suppliers. 


Some  pharmacist  proprietors  and 
would-be  proprietors  could  profitably 
carry  out  a  "cost-benefit"  analysis  on  the 
matter  of  buying  fixtures  outright  as 
against  leasing  them.  Such  an  analysis  can 
be  done  logically  when  a  refit  is 
contemplated,  only  if  thorough  market 
research  is  first  undertaken  to  assist  in 
forecasting  what  increase,  if  any,  in  sales 
and  profits  might  be  reasonably  expected 
from  the  refit.  Assuming  the  survey  gives 
grounds  for  optimism  the  case  for  and 
against  cash  purchase  and  leasing  can  be 
argued  and  it  might  well  be  found  that  it 
makes  good  sense  to  invest  in  additional 
stock  to  take  advantage  of  the  refit 
possibilities.  The  money  for  such  stock 
investment  could  be  liberated  by  a  fixture- 
leasing  decision.  Care  must  of  course  be 
taken  to  maintain  a  satisfactory  "cost  to 
cost"  rate  of  stock  turn,  bearing  in  mind 
that  stock  is  a  current  asset  but  not  a 
"quick"  asset. 

Garnering  information 

In  addition  to  the  insight  the  balance  sheet 
offers  into  liquidity  and  solvency  it 
presents  further  information  on 
profitability.  From  the  profit  and  loss 


account  can  be  calculated  the  relationship 
between  profit  and  turnover,  but  further 
key  percentages  can  be  garnered  from  the 
balance  sheet.  How  efficiently  cash  is 
being  used  is  indicated  by  the  relationship 
between  fixed  assets  and  profit,  between 
current  assets  and  profit,  as  well  as  by  the 
percentage  profit  made  on  the  total 
capital  employed  and  on  the  percentage 
profit  made  on  the  total  capital  employed 
and  on  the  original  investment.  Other 
valuable  calculations  can  be  made  when 
each  asset  and  each  liability  is  subjected  to 
scrutiny  and  is  assessed  in  the  light  of 
current  market  conditions  and  the 
changes  which  have  occurred  in  the  value 
of  money. 

When  profitability  is  weighed  up  it  is 
essential  not  be  be  bemused  by 
percentages,  significant  as  these  are,  and 
not  to  be  over-influenced  by  national 
statistics.  Every  pharmacy  is  unique,  bills 
must  be  met  from  absolute  profits,  not 
from  percentages,  and  ready  cash  is 
needed  for  today's  debts.  Study  of  the 
balance  sheet  of  your  own  pharmacy  or  of 
one  being  considered  for  purchase  will 
repay  much  time  and  trouble.  ■ 


When  the  pollen  count  is  high... 


You  can  count 


Haymine  is  the  one  treatment  to  give  day-long 
relief  with  the  effective  linear  release  process 
and  the  added  advantage  of  ephedrine 
which  combats  drowsiness  usually 
associated  with  antihistamines. 


Haymine  - 

recommend  it  with  confidence. 


Day-long  relief  from  hayfever 
with  less  drowsiness 

an  established  name  in  prescription  medicines  and  O.T.C.  Healthcare  Products 

PHARMAX  LIMITED  •  BEXLEY  ■  KENT  ■  DA5  1NX 
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Introducing  Port-O-Count 
accurate  counting  at  the  touch  of  a  finger 
for  a  revolutionary  low  price. 

The  Port  O  Count  from 


Setori 


THE  TUBIGRIP  PEOPLE  //& 

Seton  Products  Limited,  Tubiton  House  Oldham  OL1  3HS      /  x«$,  J? 

'         -V  >iJ 


/ 

/ 

/ 

/ 
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ULL  RANGE  OF 
HAIR  FASHIONS 
RTHE 

>DERN  MISS 


Miss  Jayne  Hair  Fashions  take  care  of  future  generation's  hair  by 
jsupplymg  only  the  best  in  up  to  the  minute  fashions. 

Market  Research  has  shown  that  fashion-sense  begins  at  an  early 
age,  now  is  your  chance  to  build  on  this  developing  market. 

The  Miss  Jayne  range  includes  a  selection  of  young  Hair  Fashion 
deas  that  feature  all  the  most  popular  decorations,  with  new  and 
xciting  themes  created  by  Laughtons. 

eatured  in  new  eye-catching  packaging  to  create  extra  impact  at 
he  point  of  sale,  the  Miss  Jayne  range  is  supplied  on  two  new 
display  stands  giving  maximum  impact  in  minimum  space. 

Contact  your  wholesaler  for  supplies  of  this  new  range  at  once. 


ss 
ayne. 

eted  exclusively  by 

l  ;hton  and  Sons  Limited,  Warstock  Road, 
ngham  Tel:  021  474  5201  Telex:  338410 


Kirby  Warrick  winners! 

Successful  sales  start  with  these  unique  PHARMACY  ONLY  products 


The  quick  and  convenient  way  to  purify  water.  Simpler  and  more  economic  than 
boiling.  Proven  during  the  water  strike  and  by  our  troops  in  the  Falklands. 
PURITABS  -  If  you  can't  trust  the  water  .  .  .  trust  PURITABS. 


Tinaderm 


Trust  the  proven  fungicidal  action  of  TINADERM!  Powder,  solution  and  cream  for  a 
wide  range  of  skin  infections,  particularly  athletes  foot.  Established  script  base  plus 
GSL  status  gives  you  the  support  and  the  freedom  to  recommend  and  display. 
TINADERM"  -  Kills  fungal  infections  fast! 


For  more  information  on  these  and  other  products  plus  details  of  bonus  offers  and 
support  material,  please  telephone  us  for  a  visit  from  your  local  representative. 


&  kirby- warrick 


KIRBY- WARRICK  PHARMACEUTICALS  LTD., 
OTC  DIVISION,  MILDENHALL,  SUFFOLK. 
TELEPHONE  (0638)  716321 


ALTERNATIVE  MEDICINES 


How  scepticism  led 
to  a  new  approach 

Mr  John  K.  Gibson,  MPS,  Mansfield,  describes  how  he 
became  disillusioned  with  traditional  pharmacy  and 
decided  to  seek  alternatives. 


In  1964,  as  a  rather  naive,  newly  qualified 
pharmacist  of  24,  I  had  the  grand  idea 
that  modern  medicine  and  I  were  going  to 
save  the  world.  I  had  been  taught  about 
the  magic  bullet,  the  wonder  of 
antibiotics,  and  the  new  mood  regulators 
fast  gaining  a  foothold  in  pharmacy.  My 
head  fairly  bulged  with  maximum  doses 
and  empirical  formulae  of  every 
description.  How  could  it  be  possible,  I 
wondered,  with  all  this  information  at 
one's  fingertips,  that  disease  and  the 
many  afflictions  of  mankind  could  resist? 
Surely,  all  must  in  the  end  succumb  and  a 
totally  healthy  society  be  the  result? 

Almost  20  years  have  elapsed  since 
those  euphoric  days.  Alas,  society  shows 
no  signs  of  becoming  healthier.  In  fact, 
just  the  opposite  seems  to  have  occurred 
—  the  NHS  labours  even  more  arduously 
under  its  ever-increasing  load.  Why  is  it, 
one  wonders,  that  the  health  service  that 
was  to  save  the  world  is,  at  present,  so 
sick  as  to  be  considered  by  some  to  be 
terminally  ill  itself? 

Year  after  year,  as  a  small  cog 
grinding  interminably  in  the  middle 
somewhere,  I  turned  out  all  the  minutiae 
of  my  medical  colleagues'  prescriptions 
plus  a  few  attempts  of  my  own  to  stem  the 
increasing  tide.  Alas,  to  no  avail.  Like 
Canute,  1  ended  up  with  wet  feet.  Why 
were  my  endeavours  to  no  avail? 

Faulty  ammunition? 

Gradually,  little  by  little,  the  truth 
dawned.  I  was  the  only  one  seeking  this 
perfectly  healthy  society.  The 
pharmaceutical  industry  —  yearly 
churning  out  an  improved  super  drug  or 
two,  or  50  —  wanted  a  perfectly  healthy 
society  as  much  as  an  undertaker  wants  to 
discover  the  elixir  of  life.  Am  I  being 
given  faulty  ammunition,  1  ask;  is  there  a 
fifth  column  sabotaging  my  endeavours? 
Looking  back  down  the  road  up  which  I 
have  toiled,  1  see  that  it  is  littered  with 
thalidomides,  Oprens  and  Zomaxes  and 
these  are  only  the  ones  that  have  been 
discovered.  How  many  more  moles  are 
there  working  away  for  the  enemy?  Why 
stop  at  one  fifth  column  —  is  it  possible 
there  are  more? 

Further  detective  work  on  my  part 


reveals  yet  another  spanner  in  the  works. 
No,  surely,  it  can't  be  the  patient,  yet  why 
is  this  person  in  front  of  me,  with  a 
prescription  for  cough  mixture,  blood 
pressure  tablets,  antihistamines  and 
steroids,  still  smoking  40  a  day?  And  yet 
another,  three  stones  over-weight, 
demanding  appetite  suppressants,  is  living 
on  biscuits  and  chip  cobs?  Is  the  food 
industry  too  culpable  —  singing  its  siren 
song  of  the  benefits  of  convenience  food 
while  being  ominously  quiet  about  its 
nutritional  deficiency?  Is  there  a  link 
between  the  food  people  eat  and  the 
ailments  from  which  they  suffer?  I  think 
perhapslhere  is. 

I  am  reminded  about  a  poem,  recited 
recently  by  John  Denver,  concerning  the 
outcry  over  the  procedure  to  adopt  to 
render  a  dangerous  cliff  safe.  Some  said 
erect  a  fence  around  the  top;  others  said 
man  an  ambulance  down  in  the  valley.  I 
have  for  many  years  toiled  in  that 
ambulance  and  I  think  it  is  time  I  helped 
to  build  the  fence.  This  then  is  the  history 
of  my  conversion  to  alternative 
medicines. 

About  three  and  a  half  years  ago  an 
opportunity  arose  which  enabled  me  to 
put  my  ideas  into  practice.  I  decided  to 
open  a  pharmacy  specialising  in  herbal 
and  homoeopathic  medicine  and  also 
nutritional  supplementation  in  the  form 
of  vitamins  and  minerals.  The  idea  was 

Herbal  and  homoeopathic  remedies  and  hea 
O  TC  lines  in  Mr  Gibson 's  pharmacy 


very  new,  and  there  were  no  guidelines  to 
help  me  to  decide  the  various  percentages 
of  each  that  would  be  optimal.  I  decided 
if  health  was  to  be  our  goal,  then  room 
had  to  be  made  for  health  products. 

A  critical  look  at  my  stock  holding 
persuaded  me  that  certain  products, 
traditionally  sold  by  pharmacists,  were 
not  profitable.  Cosmetics,  lipsticks,  baby 
foods  and  hair  colourants  were  either  too 
slow  turning  over  or  had  too  little  profit 
margin  for  my  moderately  sized 
pharmacy.  My  competitors,  both 
pharmaceutical  and  supermarkets,  were 
slicing  the  margins  to  ribbons,  so  1 
decided  such  products  had  to  go.  In  their 
place  I  offered  a  range  of  homoeopathic 
medicines,  herbal  preparations,  vitamins, 
minerals  and  natural  foods. 

The  format  originally  envisaged  has 
evolved  over  the  past  three  years.  When  I 
was  planning  the  shop  layout  I  decided,  as 
a  concession  to  traditional  pharmacy,  to 
have  a  baby  section  situated  (as  in  the  best 
marketing  traditions)  by  the  door.  I  also 
had  an  adequate  traditional  section  of 
OTC  medicines  and  a  selection  of 
toiletries  —  hair  sprays,  toothpaste, 
deodorants,  etc. 

My  dilemma  was  to  decide  between  a 
traditional  pharmacy  with  a  health  food  / 
supplement  bias  or  a  health  shop  with  a 
small  pharmacy  section.  The  former 
would  (hopefully)  attract  the  patients  with 
NHS  prescriptions,  but  the  latter  could 
quite  conceivably  be  a  barrier,  as  health 
foods  and  prescriptions  would  not  have  a 
natural  association  in  the  eyes  of  our 
potential  customers. 

In  the  end,  my  agonising  did  not 
matter.  The  baby  section  did  not  prove  to 
be  the  draw  I  had  anticipated  and,  after  a 
while,  it  gave  way  to  a  wine  and  beer 
making  section.  This,  though  much  more 
profitable,  proved  to  be  bulky  stock,  with 
five  gallon  buckets,  barrels,  etc,  and  in 

Continued  on  p941 
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GRANGEWOOD 

TTI 1 P TJ  A  T 

MEDICINES 


Grangewood  Herbal  Remedies  are  based  on  natural  herbal  treatments  which  have 
been  used  to  relieve  pain  and  discomfort  for  hundreds  of  years. 

There  are  7  preparations  for  the  treatment  of  a  variety  of  common  ailments. 

That's  what  Grangewood  can  offer  your  customers;  what  can  it  la— 
offer  you?  ISiW 

-  ^  Attractive,  modern: packs— tablets  are  in 

%  Compact  shelf  or  counter  merchandiser,  *  NATURAL 

plus  other  point  of  sale  display  items.  ^J^J^^^^v^MF'OTES  : 

sfc  Excellent  profit  PLUS  good  discounts. 

Grangewood  is  being  supported  by 
colour  advertising  in  Reader  s  Digest  and 
women's  magazines  throughout  1983. 

;    Phone  English  Grains  on  (0283)  221616  for 
.  more  details  about  Grangewood,  or  contact  . 
•  your.  English  Grains  representative.  I 


SOOTHES  RELIEF 
CUT  OUT  RHEUMATIC       FRO«  STRESS 

CATARRH    ,        PA1N       .L;  , 

I  Herbal  TranquilUs 


  h  fHerbal  Rheumatic  r  neru- 

erbal  Catarrh  ^Tablets 


1 


I 
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Public  ignoring 
traditional  OTCs 

my  limited  space  caused  a  lot  of  out  of 
stock  problems  which  cost  me  business 
and  goodwill. 

It  then  had  to  go.  In  its  place  an 
extended  health  food  section  appeared. 
This  proved  to  be  ideal  —  high  turnover, 
reasonable  return  per  foot  of  shelf  —  it 
allowed  natural  expansion,  through 
demand,  for  an  existing  group  of 
products. 

The  toiletry  section  also  shrunk  to 
about  half  its  original  size  and  an 
increased  range  of  herbal  skin  care 
products  (not  tested  on  animals)  has 
muscled  its  way  in. 

Similarly,  the  OTC  medicines, 
dutifully  kept  behind  the  counter  and 
mostly  in  a  glass  cabinet,  have  seemed 
largely  to  have  been  ignored  in  favour  of 
the  homoeopathic  products  (kept  equally 
behind  the  counter  and  in  a  glass  cabinet). 
My  counter  business  now  comprises  20 


per  cent  traditional  OTC  medicines,  20 
per  cent  homoeopathy  and  60  per  cent 
health  foods,  vitamins  and  herbal 
remedies. 

Other  ramifications  of  the  health 
theme  have  extended  into  stocking  a  range 
of  electro-medical  products.  For  example, 
we  stock  TNS  machines  (transcutaneous 
nerve  stimulators)  which  have  proved  to 
be  invaluable  in  certain  cases  of 
intractable  pain,  including  migraine. 
Patients  introduced  to  the  TNS  at  the 
physiotherapy  department  of  our  local 
hospital  and  wishing  to  continue  their 
treatment  at  home,  have  found  our 
service  invaluable. 

A  small,  portable  biofeedback 
machine  has  proved  helpful  in  teaching 
patients  to  relax  naturally  without  the 
need  for  drugs. 

Our  latest  acquisition  has  been  a  range 
of  negative  air  ionisers,  helpful  in  some 
cases  of  asthma,  stress,  migraine,  hay 
fever,  plus  quite  a  few  other  conditions. 
Also,  it  has  the  positive  benefit  of 
removing  smoke  and  smells  from  the 
atmosphere. 


Another  major  departure  from 
traditional  pharmacy  was  to  offer  a  blood 
pressure  testing  service.  For  a  small  fee  of 
50p  patients  can  have  a  blood  pressure 
check,  a  record  of  which  we  keep  in  a  card 
index  file.  After  a  few  tests,  usually  at 
monthly  intervals,  the  trend  can  be  seen. 
If  the  pressure  appears  to  be  rising  we 
advise  patients  to  seek  medical  advice.  If 
they  are  already  being  treated  they  can  be 
reassured  that  their  treatment  continues 
to  be  effective. 

The  revolutionary  new  sitting 
positions  offered  by  the  Balans  posture 
seats  from  Norway  have  also  proved  to  be 
a  winner.  Patients  with  back  problems,  or 
even  pregnant  women,  find  that  the 
angled  seat  —  rather  like  a  saddle  — 
throws  the  body's  weight  forward  and 
allows  the  muscles  of  the  back  to  relax.  A 
couple  of  the  different  chairs  in  the  shop 
are  also  appreciated  by  less  afflicted 
customers  wishing  to  take  the  weight  off 
their  legs  during  a  busy  shopping 
expedition. 
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New  EraR  combination  h  . . . 

the  big-selling  hay  fever  remedy 
with  a  lot  of  good  differences 

*  Homoeopathically  prepared 

*  Sale,  effective,  reliable 

*  No  side  effects 

*  No  drowsiness 

*  Can  be  taken  with  other  medicines 

*  Inexpensive  at  £  1 .40  for  480  tablets  retail 

*  Can  be  sold  openly  by  assisants 

*  Extensive  national  advertising 

From  Unichem.  Vestric  and  other  wholesalers.  Or 
direct  from  NEW  ERA  LABORATORIES  LTD.. 
39  WALES  FARM  ROAD,  LONDON  W3  6XH 


F 


HEALTH  AND  DIET 
FOOD  CO  LTD 

Seymour  House,  79-81  High  Street, 
Godalrrung,  Surrey  GU7  1AW. 
Tel.  (04868)  28021. 


Featured  below  is  our  starter  pack  of  FSC  Natural 
Vitamins  and  Supplements,  this  enables  you  the 
retailer  to  try  a  small  selection  of  our  products  before 

committing  yourself 


CONCENTRATED 
G< 


to  a  complete  health 
food  section.  We 
would  be  pleased  to 
supply  you  with  our 
comprehensive  price 
list  containing 
snacks,  herbal  teas, 
slimming  foods  and 
many  other  health 
food  products. 
Please  complete  the 
coupon  below. 


Name 


Address 


i  i 

L  J 


Chemist  &  Druggist  21  Mav  1983 


941 


II  IS  SLMMERWHEN  THEY 

COMETOMXT 
IN  TEARS, 
RECOMMEND 


THE  NATURAL 
ALTERNATIVE. 


Every  summer  it's 
the  same.  A  procession 
of  sneezing  customers, 
with  ticklish  throats, 
watering  eyes  and  all  the  other  uncomfortable  symptoms 
of  hayfever. 

And  still  they  come  to  you  for  relief.  Even  though  they 
know  that  conventional  treatments  can  cause  drowsiness  or 
other  side  effect  s. 

But  this  summer,  why  not  take  a  different 
approach?  Offer  them  Nelsons  Hayfever 
Tablets.  They  can  provide  safe,  effective  ^ 
relief  without  side-effects  across  many 

common  varieties  of  hayfever.  Like  all  Homoeopathic  preparations  they  work  by 
mobilising  the  body's  own  defences,  instead  of  simply  suppressing  symptoms.  And 
they  have  satisfied  customers  of  ours  across  the  world. 

Right  now,  Homoeopathy  is  playing  a  major  part  in  the  national  movement  towards 
more  natural  alternatives.  It  is  fully  recognised  by  the  Department  of  Health  and 
Homoeopathic  treatments  can  be  prescribed  under  the  National  Health  Service. 

Nelsons  have  the  full  range  of  literature  and  products  to  satisfy  customer  curiosity, 
interest  and  demand  in  this  healthily  growing  market.  So  investigate  our  Hayfever 
Tablets,  together  with  the  full  Nelsons  range.  It  could  save  you  some  tears 
this  summer. 

Find  the  Nelsons  range  at  your  wholesaler,  or  write  to  A.  Nelson  &  Co  Ltd, 
5  Endeavour  Way,  Wimbledon,  London  SW19  9UH.  Telephone  (01)  946  8527. 


nelsons 


nelsons 
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Health  food  trade  set 
to  raise  standards 

The  Health  Food  Manufacturers'  Association  is 
planning  to  introduce  a  new  standard  for  its  products 
and  to  promote  training  for  health  food  store  staff.  In 
this  interview,  president  Mr  Maurice  Hanssen  outlines 
the  trends  in  a  business  which  is  going  from  strength  to 
strength  and  suggests  how  pharmacists  can  take 
advantage  of  it. 


This  year  has  started  "wonderfully  well,"' 
according  to  Mr  Hanssen.  The  average 
health  food  retailer  is  20  per  cent  up  on 
sales  compared  with  the  same  period  last 
year.  Although  there  may  be  a  slight 
decline,  he  expects  the  market  to  remain 
generally  buoyant . 

Sales  through  specialist  outlets  picked 
up  last  Summer  after  a  fairly  disastrous 
Spring  and  reached  £105  million,  a  14  per 
cent  increase  on  the  previous  year.  This 
was  a  real  growth  of  8  per  cent  after 
taking  inflation  into  account.  There  are 
now  1 ,282  specialist  shops,  about  100 


A  new  approach 

Concluded  from  p941 


Throughout  the  evolution  of  my 
alternative  approach,  over  the  past  three 
years,  I  have  always  endeavoured  to  offer 
the  customer  a  choice  between  alternative 
and  traditional  treatments.  That  more 
and  more  are  asking  for,  and  being 
satisfied  by  the  former,  seems  to  reinforce 
my  original  scepticism  in  modern  disease 
treatments.  It  would  also  seem  to  indicate 
that  the  public  is  more  receptive  to  new 
(or  alternative)  ideas  on  health  care  than 
they  have  previously  been  given  credit  for, 
and  are  looking  for  qualified  advice  which 
falls  naturally  to  the  pharmacist. 

1  f  pharmacy  does  not  respond  to  this 
challenge,  then  others  less  qualified  will 
endeavour  to  fill  the  vacuum,  which  may 
not  be  in  the  best  interest  of  the  patient, 
or  pharmacy. 


Information 


1  have  found  the  following  useful  sources 
ol  information: 

On  homoeopathy  —  the 
Pharmaceutical  Society  library  (general 
background  and  historical  information); 
Weleda  (UK)  Ltd,  who  helped  with  many 
queries  and  suggested  the  most  popular 
remedies;  "Homoeopathic  First  Aid"  by 
Chavanon  and  Levannier. 


more  than  at  the  beginning  of  1982. 

Mr  Hanssen  attributes  much  of  this 
success  to  good  publicity,  both  in  the 
medical  and  lay  media.  The  medical 
journals  are  beginning  to  take  a  greater 
interest  in  nutrition;  doctors  are 
questioning  the  belief  that  most  people 
are  eating  a  balanced  diet  containing 
enough  vitamins  and  minerals  and  are 
admitting  there  is  doubt  as  to  what 
constitutes  "enough."  Even  vitamin  E, 
long  claimed  by  nutritionists  as  having 
proven  uses  only  in  guinea  pigs,  is 
becoming  respectable  as  evidence 


On  vitamins  and  minerals  —  of  the 
many  suppliers,  Power  Health  Products, 
Pocklington,  and  Larkhall  Laboratories, 
London,  have  proved  especially  helpful; 
"Complete  book  of  vitamins"  and 
"Complete  book  of  minerals"  by  Rodale 
Press;  a  range  of  general  interest  books 
and  retailing  publications  are  available 
from  Newman  Turner,  By  fleet,  Surrey. 

On  health  foods  —  again  there  are 
many  suppliers  but  I  have  found  that,  in 
particular,  T.K.  International,  Bury  St 
Edmunds,  and  Illingworth  Agencies, 
Bradford,  offer  a  good  range  of  stock  and 
have  excellent  delivery  services.  ■ 

The  Balans  portable,  one  of  the  models 
available  from  Backcare  Chair  Co,  Allard 
House,  18  Verney  Road,  London  SE16  3DH 
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accumulates  about  its  positive  health 
benefits. 

Vitamin  E  has  always  been  one  of  the 
health  food  trade's  best-selling  vitamins. 
"Now,  as  with  wholewheat  bread  and 
bran,  the  medical  profession  seems  to  be 
catching  up  with  us!"  Mr  Hanssen  says. 

Publicity  surrounding  two  products  in 
particular  has  contributed  to  the  overall 
increase  in  sales.  Oil  of  evening  primrose 
attracted  much  attention  following  trials 
of  Efamol  in  alcoholism,  eczema  and  pre- 
menstrual tension.  The  oil  is  a  source  of 
gamma  linolenic  acid,  the  precursor  of 
prostaglandins  and  other  substances 
required  for  the  normal  functioning  of 
cell  membranes.  Work  in  animals  has 
shown  that  alcohol  interferes  with  the 
body's  ability  to  convert  dietary  linoleic 
acid  to  gamma  linolenic  acid.  It  has  been 
suggested  that  alcoholics  may  be  deficient 
in  GLA  and  substances  derived  from  it  so 
that  giving  supplements  may  help 
overcome  some  of  the  damage  done  by 
alcohol. 

Dr  Ian  Glen  and  his  colleagues  at 
Craig  Dunain  Hospital,  Inverness,  carried 
out  a  placebo  controlled  trial  of  Efamol  in 
about  100  alcoholics  and  found  that  in 
patients  taking  the  supplement  the 
severity  of  withdrawal  symptoms  was 
reduced,  liver  function  returned  to 
normal  more  rapidly  and  there  was  some 
improvement  in  cerebral  function. 

Researchers  at  Bristol  University 
department  of  dermatology  reported  in 
The  Lancet  last  November  a  double- 
blind,  controlled  cross-over  study  of 
Efamol  in  99  patients  with  atopic  eczema. 
They  found  that  the  preparation 
produced  a  significant  clinical 
improvement,  without  side  effects,  when 
taken  in  high  dosage.  Trials  are  also 
producing  encouraging  results  using 
Efamol  in  premenstrual  tension. 

Another  area  attracting  attention  is 
selenium,  used  as  a  food  supplement  in 
the  belief  that  diets  may  be  lacking  in  this 
element  because  of  its  deficiency  in  British 
soil.  Here's  Health  magazine  ran  a  survey 
in  which  many  readers  said  their  arthritis 
has  improved  while  taking  the  supplement 
and  the  Arthritis  Association  carried  out  a 
subjective  trial  among  its  members,  many 
of  whom  experienced  similar  benefits. 

Mr  Hanssen  believes  that  as  more 
clinical  work  is  carried  out,  the  health 
foods  business  will  become  more  science 
based  whereas  previously  it  has  been 
based  largely  on  the  philosophy  of 
"naturalness." 

"More  and  more  of  our  products  have 
enough  science  in  them  to  make  them 
appeal  to  the  philosophies  of  both 
pharmacies  and  health  food  stores.  One 
problem  for  pharmacists  is  that  they  are 
trained  at  schools  which  are  conservative 
in  their  approach  to  medicine. 

Continued  overleaf 
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(  On  tinned  from  previous  page 

4  A  need  to  pool 
the  best  ideas' 

Consequently  they  find  it  difficult  to 
accept  what  we  in  the  health  food  trade 
are  doing  because  they  are  not  keeping  up 
w  itli  the  changing  scene  of  nutrition." 

He  prefers  the  words  "complementary 
medicine"  to  "alternative  medicine."  "In 
recent  years  the  industry  lias  been  trying  to 
dispel  the  belief  that  it  is  against 
conventional  medicine.  Medicine  is  still  a 
relatively  young  science.  Treatment  is  still 
very  empirical  at  all  levels  and  there  must 
be  a  pooling  of  knowledge  with  the  best  of 
everyone's  ideas.  The  best  natural  therapies 
must  be  properly  tested  and  when  found 
useful  should  be  used  by  both  sides  of 
medicine  in  a  complementary  way." 

The  Institute  of  Health  Food  Retailing 
was  formed  last  year  to  improve  the 
professional  standards  for  those  in  the 
industry,  although  the  National 
Association  of  Health  Stores  has  been 
running  courses  for  about  eight  years. 
The  courses  cover  basic  nutrition  and  the 
properties  of  herbal  and  homoeopathic 


'Pharmacists  aren  7  keeping  up  with  trends  in  nutrition ..." 


remedies  as  well  as  how  to  run  a  shop. 

In  Germany,  health  store  staff  not 
only  have  to  attend  a  full-time  course 
before  they  can  obtain  stock,  they  also 
have  to  take  a  refresher  course  every  three 
years.  The  HFMA's  policy  is  to  make 
training  compulsory  in  the  UK,  although 
this  could  take  1 5-20  years.  "Part  of  our 
definition  of  a  health  product  is  that  it 
should  be  sold  with  consumer 


information  about  its  health  benefits,  so 
we  need  to  train  people  to  give  that 
information." 

But  how  far  is  information  on  health 
benefits  likely  to  stray  into  the  area  of 
medicinal  claims  where  these  may  not  be 
justified?  What  would  a  retailer  be  told  to 
recommend  for  arthritis,  for  example? 

"They  must  not  offer  to  treat  or 
prescribe  but  in  a  face-to-face  situation 


WGLGDA 

Manufacturers  of  Homoeopathic  and 
Anthroposphic  Medicines,  Natural  Skin, 
Dental,  Hair  and  Bath  &  Body  Preparations. 


THE  NATURAL  ALTERNATIVE  IS  HERE  TO  STAY 


Weleda  —  the  largest  international  supplier  of  natural  medicines 
—  offers  you  complete  product  ranges  and  complete  retailer 
service  — 

•  Retailer  Training  Seminars  and  In-Store  Training  to  explain  the 
nature  and  benefits  of  the  products. 

•  Lectures  to  public  groups  in  your  area 

•  A  Telephone  Information  service 

•  National  advertising 

•  CURRENT  SPECIAL  INTRODUCTORY  OFFERS 

•  HOMOEOPATHIC  MEDICINES  PARCEL  with  FREE  perspex 
display  unit 

•  NATURAL  MEDICINES  PARCEL  with  FREE  perspex  display 
unit 

•  NATURAL  DENTAL  CARE  PARCEL  with  FREE  display  unit 
and  NEW  trial  sizes 

For  further  details,  contact  Loraine  Falkingham, 

WELEDA  (UK)  LTD.,  HEANOR  ROAD,  ILKESTON,  DERBYSHIRE  DE7  8DR. 

Telephone:  0602  303151 
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there  is  no  reason  why  they  should  not 
advise  the  use  of  a  herbal  product  that  is 
licensed  for  the  treatment  of  arthritis. 
With  fringe  products  that  are  not  licensed 
as  medicines  we  warn  them  to  be  cautious 
They  could  say  there  had  been  reports 
that  green  lipped  mussel  or  selenium 
might  be  useful  and  suggest  that  the 
customer  might  like  to  try  it.  We  always 
advise  retailers  not  to  diagnose  under  any 
circumstances  but  hopefully  they  have 
enough  knowledge  about  the  products  to 
advise  in  the  same  way  that  pharmacists 
counterprescribe.  With  arthritis,  most 
customers  have  already  been  diagnosed 
and  the  medical  treatment  hasn't  worked 
—  that's  why  they're  in  the  health  food 
shop!" 

This  year  the  HFMA  hopes  to  launch 
a  standard  for  its  products  and  those  that 
comply  will  be  able  to  carry  the 
"Healthmark."  They  will  be  assessed  on 
the  naturalness  of  their  ingredients  and 
their  philosophy,  ie,  whether  they  are  the 
type  of  goods  that  should  be  sold  through 
health  food  outlets.  Their  ingredients  will 
have  to  be  of  the  highest  quality  and  at 
least  comply  with  statutory  requirements. 
The  Healthmark  would  be  a  symbol  of 
quality,  not  a  statement  that  "this 
product  will  do  you  good"  so  it  could  be 
applied  to  such  items  as  brown  sugars,  for 
example,  on  the  basis  that  "if  you  must 
cat  sugar,  make  sure  it  is  as  near  natural 
as  possible." 

In  the  UK  there  is  about  one  health 
food  store  to  every  54,000  people, 
compared  with  Germany's  one  for  every 
22,000,  and  it  is  estimated  that  a  business 
could  be  viable  with  a  catchment  area  of 
16-18,000. 

Although  some  manufacturers  have 
been  trying  to  woo  the  supermarkets  as 
additional  outlets,  HFMA  policy  is  to 
concentrate  on  selling  through  specialists. 
Compared  with  Germany  and  France, 
sales  of  health  foods  through 
supermarkets  in  the  UK  have  been 
relatively  modest.  "Some  supermarkets 
stock  vitamins  but  most  take  just  the  big 
food  sellers.  Supermarkets  tend  not  to  be 
in  the  business  of  creating  a  market 
because  there  is  no-one  there  to  create  it. 
They  sell  what  sells,"  Mr  Hanssen 
believes.  "There  will  always  be  scope  for 
specialists,  whether  pharmacies  or  health 
stores,  to  give  advice  on  a  wider  range." 


The  best  approach 


So  how  should  pharmacists  approach  the 
saleol  health  foods?  f  irstly,  he  says,  t hoy 
should  read  good  background 
information  so  that  they  can  speak 
authoritatively  in  areas  for  which  they 
have  received  little  training.  There  is  also 
a  need  to  keep  pace  with  the  latest 
"bandwagon,"  again  by  extensive 


reading  —  for  example,  a  two-page  article 
in  She  magazine  on  oil  of  evening 
primrose  resulted  in  many  retailers  going 
out  of  stock . 

The  larger  companies  such  as  Booker 
Health  Foods  are  willing  to  advise  on 
what  to  stock  initially.  Mr  Hanssen 
recommends  taking  a  representative  range 
of  the  best  selling  vitamins  from  them  and 
perhaps  G.R.  Lane,  both  of  whom 
advertise  regularly,  together  with 
homoeopathic  medicines  from  Weleda 
and  A.  Nelson,  and  the  New  Era 
biochemic  remedies.  Such  a  selection,  he 
believes,  would  give  an  interesting  nucleus 
from  which  to  expand. 


"Foods  should  probably  take  a 
secondary  role  to  start  with,  until  you 
know  what  the  demand  is  likely  to  be. 
You  need  the  basics  like  wheatgerm  and 
bran  but  foods  generally  take  up  a  lot  of 
space.  A  small  pharmacy  could  perhaps 
start  with  the  ratio  of  80  per  cent 
supplements  to  20  per  cent  foods  and  then 
move  more  into  the  latter,  eventually 
aiming  at  a  ratio  of  50:50.  Foods  bring 
repeat  business  more  quickly  than 
supplements  because  people  tend  to  buy  a 
month's  supply  of  supplements  and  a 
week's  supply  of  foods.  If  you  don't  have 
enough  interesting  foods  you  lose  out  by 
people  just  forgetting  about  you." 


Efamol  The  natural 

way  to  protect  your  health 

Few  health  products  have  attracted  as  much  attention  from  the 
media  as  Efamol. 

The  reason  for  this  publicity  lies  in  the  properties  of  the  main 
constituent  of  Efamol  capsules  —  evening  primrose  oil. 

The  oil  of  the  evening  primrose  contains  a  particular  type  of 
polyunsaturated  fatty  acid  called  G.LA.  (gamma  linolenic  acid),  which 
is  needed  by  our  bodies  to  keep  healthy.  GLA  helps  us  to  make 
prostaglandin  El,  one  of  a  group  of  substances  that  are  needed  to: — 


•  maintain  normal 
cholesterol  levels 

•  regulate  blood  pressure 

•  keep  skin  healthy 

•  control  the  menstrual 
cycle 


Take  Efamol  to  make  sure  you're 
getting  the  essential  fatty  acids  you 
need. 

Efamol  and  Efavite  (a  vitamin  and 
zinc  supplement  specially  formulated 
to  take  with  Efamol)  are  now 
available  from  local  Health  Food 
Stores  and  selected  chemists. 


evening  primrose  oil 


the  natural  protector 

Distributed  on  behalf  of  Efamol  Ltd  by 
v2  i  Britannia  Health  Products  Ltd.,  7-11  High  Street,  Reigate,  Surrey 


R)  Registered  Trademark 
of  Elamol  Lid 
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One  pharmacist's  experience 
of  homoeopathy 


Most  people  read  novels  when  they  go  on 
holiday.  Mr  Brian  Stroh,  a  North  London 
proprietor  pharmacist,  read  a  book  on 
homoeopathy,  one  on  garlic  and  one  on 
green-lipped  mussel  on  holiday  last  year. 

This  was  part  of  an  intensive  study  of 
alternative  medicine,  particularly 
homoeopathy,  that  he  started  two  years 
ago.  "To  sell  homoeopathic  remedies  you 
must  understand  and  totally  believe  in  the 
philosophy  behind  them,"  he  says.  So 
convinced  is  hethat  he  has  devoted  a  large 
area  of  his  pharmacy  to  their  sale  and 
usually  recommends  homoeopathic 
remedies  in  preference  to  conventional 
OTC  medicines  for  minor  ailments. 

Previously  he  had  been  scornful  about 
alternative  treatments  largely  because  he 
had  never  taken  time  to  study  them.  The 
pharmacy  course  is  based  on  the  narrow 
premise  that  "there's  a  pill  for  every  ill", 
he  says.  "You  learn  little  about  the 
importance  of  diet  nor  about  treating  the 
whole  person,  and  you  come  out  of  college 
not  even  able  to  read  a  homoeopathic 
prescription.  You  then  go  straight  into 
retail  and  climb  on  an  endless  rotary  belt 
from  which  you  can't  stop  and  look  at 
yourself  because  you  are  constantly 


worrying  about  business  problems." 

It  was  a  pharmacist  colleague  who 
made  him  "stop  and  look"  by  persuading 
him  to  go  to  a  Weleda  seminar.  "I 
expected  to  find  the  place  full  of  cranks 
and  was  amazed  to  meet  'normal'  people 
including  doctors,  dentists  and 
pharmacists!"  he  recalls. 

He  then  decided  to  pursue  the  subject 
more  deeply,  reading  books  and  going  to 
as  many  lectures  as  he  could  in  his  spare 
time.  Having  studied  for  over  two  years  he 
now  realises  that  it  can  taken  many  more 
years  to  achieve  a  full  understanding. 

"One  homoeopathic  remedy  can  be 
used  for  100  different  people  with  100 
different  complaints,  a  concept  that  is 
very  difficult  to  understand.  You  are  not 
treating  asthma  but  a  person  who  has 
asthma.  In  allopathic  medicine  we  tend  to 
look  at  our  patients  and  maybe  think, 
'Oh,  here's  arthritis  coming  up  the  road, 
here's  otitis  media  and  here's  the  guy  with 
the  ulcer'  —  rather  than  Bill,  Jack  or 
Fred.  We  tend  not  to  see  the  people 
behind  the  prescriptions  any  more." 

When  Mr  Stroh  first  decided  to 
diversify,  he  found  the  manufacturers  A. 
Nelson  and  Weleda  most  helpful  in 


advising  how  to  go  about  it.  He  began  by 
stocking  their  own  ranges  of  basic 
remedies  and  expanded  as  he  acquired 
more  knowledge.  Then  he  hung  a 
"Homoeopathic  medicines"  sign  in  his 
window  and  people  started  to  "pop  in 
from  all  over  the  place"  because  his 
pharmacy  is  on  the  main  Al  road  leading 
out  of  London.  Many  of  these  people 
came  from  families  who  had  been  using 
homoeopathic  remedies  successfully  for 
generations,  so  he  gained  useful 
experience  from  them.  If  he  did  not  have 
in  stock  what  they  wanted,  he  asked  them 
why  they  wanted  it  and  then  decided 
whether  or  not  to  stock  it. 

Filling  every  shelf 

To  stock  every  homoeopathic  medicine 
would  mean  filling  every  shelf  in  the 
dispensary  and  in  the  shop  —  and  more  — 
because  there  are  so  many  different 
remedies  and  potencies.  But  he  seems  to 
cope  with  the  demand  and  many 
customers  are  prepared  to  wait  a  couple  of 
days  for  a  preparation  if  he  is  out  of  stock. 
Again  he  gets  good  service  from  Nelson's 
and  Weleda,  usually  by  return  of  post. 

There  are  no  homoeopathic  doctors  in 
his  area  but  as  there  are  few  pharmacies 
which  dispense  homoeopathic  medicines 

Continued  on  p94S 


Have  you  tried  the  herbal  way? 

Potter's  PMT  Tablets 


A  special  herbal  complex  in  tablet 
form.  You  take  2  tablets  three  times 
a  day  for  ten  days  before  the 
period  is  due  to  start,  and  then 
continue  for  the  first  two  days  of  the 
period.  There  are  100  tablets  in 
every  pack. 


Potter's  Diuretabs 

These  are  herbal  diuretic  tablets 
to  help  correct  the  tendency  of  the 
body  to  retain  excess  fluid.  You 
take  them  exactly  the  same  as 
the  PMT  Tablets  but  you  may,  if 
you  find  it  necessary  continue  with 
the  course  for  the  whole  of  the 
duration  of  menstruation  and 
afterwards.  There  are  100  tablets 
m  every  pack. 

PMT  Tablets  (£2.72  RSP)  cost  £9.45  for  6.  Diuretabs  (£1.98  RSP) 
cost  £6.88.  Or  6  of  each  in  this  dual  outer  cost  £16.33. 


PMT 

PMT  is  a  shorthand  expression  for  a 
combination  of  symptoms  which  accompany 
the  menstrual  cycle  in  many  women.  They 
usually  begin  several  days  before  the  period 
is  due  and  disappear  soon  after  its 
commencement. 

The  retention  of  excess  body  fluid,  an 
increase  in  weight,  swollen  ankles  and 
breasts,  a  certain  amount  of  pam  and  a 
general  feeling  of  being  unwell  are 
all  symptoms  which  can  be 
experienced  It  has  been 
said  in  the  past  that  women 
have  to  'grin  and  bear' 
these  monthly  discomforts. 
But  we  at  Potter's 
don't  believe  it. 
And  we've 
formulated 
Potter's  PMT 
Tablets  and 
Diuretabs  to 
prove  it! 


otter's 


Potter's  (Herbal  Supplies)  Limited,  Wigan,  England. 
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SEVEN  SEAS 
SUMMER  SUPPLEME 


of  Seven  Seas.  luvltamm  and 
1°  Seven  Seas  Mutt  que 
1  Mineral  capsaesp^c 

i  combination  c 1  no  ls  and 

;  important  vttamins      a  OV1de 

an  exception^  form 

insurance- Ofe ^  s  our  Cider +  3 
mnction  with  them  Clder 
Element  wW^.^^ 

i  Vinegar,  ^P- ^    calorie  con- 
So,  as  part  ot  yu  taking 

itrolledf^^nsW 
Seven  Seas  Mutt  dally. 

^inera^our supplements,  they 
Llkea  lr  o-swallow  capsules 
comemea  iaSe  from  most 
and  are  available 

1  chemists.        ;nformation,  pws  a 
i        For  more  mtorn 
FREE  Weight  Reductron  ^ 

return  to:-Thei  Umlted, 
Seven  Seas  He^nglBR 
I  Ereepost,  rlun  ^mi^R^5 


sUPPLEMEN^RSPEL^s  ON  STAND 


I  NAME 


For  more  details,  replacement  stocks 
and  immediate  deliveries,  contact  vour  local 
wholesaler,  Seven  Seas  sales  representative  or 
Terry  Simpson  on  0482-  75234, 


 .  

ALTERNATIVE  MEDICINES 


Continued  from  p946 


Experiences  with 
homoeopathy 

he  gets  prescriptions  from  far  and  wide. 
Nearly  all  are  private;  he  has  only  ever  had 
one  NHS  prescription  for  a  homoeopathic 
medicine.  He  does  not  prepare  any 
potencies  himself  because  it  is  too  time 
consuming  for  the  present  demand. 

Asking  questions  about  the  whole 
person  to  find  out  what  is  the  most 
suitable  remedy  means  it  can  take  up  to 
ten  minutes  to  treat  a  minor  ailment.  The 
manufacturers  offer  a  small  range  of 
standard  medicines  for  certain  complaints 
such  as  colds,  flu,  boils,  stress,  etc.  Mr 
Stroh  finds  these  useful,  but  admits  that 
they  seem  to  contradict  homoeopathic 
principles  in  being  designed  for  the  same 
disease  in  different  people. 

Acute  conditions  are  the  ones 
pharmacists  can  treat  most  successfully, 
he  believes.  Chronic  conditions  are  best 
treated  by  a  doctor  because  patients  may 
need  regular  monitoring  on  different 
medicines  and  potencies  to  find  the  most 
suitable.  But  pharmacists  can  still  help 
these  patients  by  giving  general  health 
advice,  particularly  on  diet  and  giving  up 
smoking. 

Importance  of  diet 

He  is  convinced  that  diet  plays  a  more 
important  role  than  is  generally 
appreciated.  "If  you  punish  your  system 
by  eating  rubbish  then  eventually  you'll 
pay  the  price,"  he  maintains. 

He  tries  to  persuade  people  to  give  up 
sugar,  cut  down  on  salt,  avoid  processed 
foods,  and  eat  a  high  fibre  diet  with  lots 
of  fresh  fruit  and  vegetables.  He  is  also 
interested  in  special  diets  recommended 
by  naturopaths,  for  example,  it  is  believed 
that  cutting  down  meat  consumption 
helps  gout  and  arthritic  conditions. 

Although  he  favours  homoeopathy  as 
the  treatment  of  choice  in  minor  ailments, 
he  does  not  wish  to  give  up  allopathic 
medicine  because  he  feels  there  is  room  in 
pharmacy  for  both  —  just  as  there  is  also 
room  for  health  foods,  blood  pressure 
testing,  blood  and  urine  testing,  and  other 
aspects  of  health  care.  He  would  like  to 
see  an  official  homoeopathic  qualification 
for  pharmacists  as  there  is  for  doctors. 

He  does  not  pretend  homoeopathy 
always  works,  but  so  many  patients  come 
back  with  good  reports  that  he  cannot 
help  believing  in  it,  even  though  there's  a 
lack  of  scientific  evidence  as  to  how  it 
works.  Most  homoeopaths  believe  that 
the  body's  natural  recovery  mechanism  is 
somehow  stimulated  by  the  remedies. 

"You  just  have  to  accept  that  there  is 
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some  energy  in  the  preparation  that 
stimulates  the  healing,  even  when  at  the 
higher  potencies  nothing  of  the  original 
compound  can  be  identified.  Someone 
once  put  it  this  way:  If  you  have  an  egg 
from  a  budgie  there  isn't  a  laboratory  in 
the  universe  that  can  tell  what  colour  the 
young  budgie  will  be.  Now  is  that  the 
fault  of  the  egg  or  the  laboratory?  It's  the 
same  with  homoeopathy.  There  isn't  a 
laboratory  in.  the  universe  that  can  detect 
what  it  is  in  the  tablet  that  does  the 
healing,  but  that  isn't  the  fault  of  the 


tablet.  The  only  way  it  can  be  tested  is  in 
the  human  laboratory  and  homoeopathy 
seems  to  produce  results  in  so  many  cases. 
Similarly,  determination  doesn't  analyse, 
neither  does  courage  nor  faith,  yet  all  may 
play  a  part  in  the  healing  process. 

"But  I  would  stress  to  any  pharmacist 
wondering  whether  to  branch  out  into  this 
area  that  you  should  only  sell 
homoeopathic  remedies  if  you  appreciate 
the  underlying  philosophy.  If  you  stock 
them  without  believing  in  them  they  will 
stay  on  your  shelves  for  ever." 


rusk,  delightful sister  fn  r\  L°w-Su0f, 
Cooks  identical  too,).  B^'^s 
dressed  in  neweye-  'rOT  Wi"be 
blue  outfits .  formuma  ,  napi^and 
Amazingbirth  weight  °9°  9a'9a  over 

woMopoundsV;** nc/n9 

new  arrival' announcem  Wide 
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announcements  to  health 
Parleys  medica/  y>sit0rs, 
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ALTERNATIVE  MEDICINES 


Co-operation  with 
orthodox  medicine 

The  Institute  for  Complementary 
Medicine  has  been  set  up  to  provide 
information  on  systems  of  medicine 
which  treat  the  whole  person. 

It  aims  to  bridge  the  gap  between 
conventional  medicine  and  natural 
therapies  —  in  particular  acupuncture, 
medical  herbalism,  chiropractic, 


homoeopathy  and  osteopathy  —  in  the 
belief  that  collaboration  between  all 
practitioners  will  widen  the  opportunities 
for  the  nation  to  achieve  a  better  standard 
of  health.  As  well-being  is  often 
dependent  on  lifestyle,  the  accent  is  on 
self-help,  with  individuals  being 
encouraged  to  become  responsible  for 
their  own  health. 

A  registered  charity,  the  Institute  was 
founded  last  year  by  the  Healing  Research 
Trust  and  supplies  information  both  to 
the  professions  and  general  public.  A  list 


of  registered  practitioners  is  available  and 
a  national  network  of  provincial 
information  points  has  been  established, 
staffed  by  trained  volunteers. 

Details  are  available  from  the  Institute 
at  21  Portland  Place,  London  WIN  3AF. 

Running  in  parallel  but  as  an 
independent  organisation,  the  Research 
Council  for  Complementary  Medicine  has 
been  set  up  to  encourage  and  co-ordinate 
research,  including  projects  that  combine 
both  complementary  and  conventional 
techniques.  The  council  believes  that 
properly  conducted  research  in  this  area  is 
essential  for  three  reasons:  It  will  help  the 
public  make  more  rational  choices,  it  will 
encourage  improvements  in  the  training, 
accreditation  and  registration  of 
therapists  working  in  a  variety  of 
complementary  fields  and  it  will  help 
counter  the  dangers  of  erosion  of  public 
confidence  in  orthodox  medicine. 

The  council  wishes  to  encourage  the 
development  of  a  long-term  working 
partnership  with  orthodox  medicine.  An 
application  for  charitable  status  has  been 
made  and  plans  are  being  formulated  for 
a  fund  raising  campaign.  Details  from  37 
Bedford  Square,  London  WC1B  3HW. 


Gains  in  pharmacy 

The  health  supplement  market  is  worth 
about  £40  million  and,  while  some  years 
ago  it  was  dominated  by  the  health  food 
store  sector,  considerable  gains  have  been 
made  by  pharmacies  recently,  say  Seven 
Seas  Health  Care  Ltd. 

They  claim  that  major  developments 
in  pharmacies  started  some  three  years 
ago  when  they  launched  a  selected  range 
of  seven  health  food  supplements  under 
the  Seven  Seas  brand  name.  Since  then, 
manufacturers  whose  brands  were  more 
well  known  in  health  food  stores  have 
joined  in  the  chemist  market 
development.  Seven  Seas  say  that,  as  a 
group,  the  health  food  manufacturers  are 
looking  for  development  of  the  chemist 
sector,  since  to  them  it  is  attractive 
additional  business  that  can  be  serviced 
through  most  chemist  wholesalers. 

The  market  is  expanding  rapidly  in 
pharmacies,  with  an  estimated  35  per  cent 
growth  in  the  past  year.  The  company 
believes  that  opportunities  are  attractive 
provided  product  selection  is  approached 
sensibly.  They  say  that  chemist 
wholesalers  probably  offer  the  best  initial 
source  of  supply,  to  avoid  the  problems  of 
filling  out  small  direct  orders  with  slower 
selling  lines  to  make  "carriage  paid" 
terms.  The  company  also  advises  starting 
with  a  selected  range  of  the  most  popular 
products,  avoiding  duplications,  then 
increasing  the  range  as  business  develops. 
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Pickup  more  profit 

Now  Pampers  Mini  and  Super  are  in  Carry  Cartons  too! 

Since  its  launch  only  five  months  ago,  Pampers  Maxi  Carry  Carton  has 
proved  to  be  a  Maxi  success  and  is  now  the  best  selling  Pampers  size. 
Now  here  are  two  great  new  additions  to  the  Pampers  Carry  Carton  range- 
Pampers  Mini  and  Pampers  Super.  Pampers  mums  who  carry  home 
Pampers  Carry  Cartons  will  carry  on  using  Pampers  right  up  till  nappy 
days  are  over.  Stock  and  display  Pampers  Carry  Cartons  and  you  carry  off 
more  profit. 
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LETTERS 


'Kill  or  Cure':  The 
role  of  the  media 


It  was  with  interest  I  read  the  editorial  in 
the  May  7  Chemist  &  Druggist.  I  was 
surprised  by  some  of  the  comments, 
confused  by  others  and  upset  by  the  tone 
of  the  article.  I  feel  that  it  was  not  in 
pharmacy's  best  interest  to  attack  a 
"media"  programme  which  makes  such  a 
strong  case  against  a  drug,  a  case  which 
appears  to  be  indefensible. 

As  a  scientific  journal  with  a  qualified 
pharmacist  as  editor  I  would  have  thought 
it  would  assess  scientific  material  critically 
and  use  his  knowledge  to  make  a 
judgment.  Clearly  in  this  case  he  is  not 
prepared  to  make  an  assessment  of  the 
evidence  but  attacked  the  "media"  for 
presenting  only  one  side  of  the  case. 

The  question  is  —  has  the  "media" 
the  right  to  present  such  a  programme? 
Let  us  look  at  the  case  of  a  criminal  found 
guilty.  Once  such  a  verdict  has  been 
pronounced  it  is  usual  to  accept  the 
veracity  of  the  prosecution's  case  and  the 
defence's  arguments  become  suspect.  The 
editor  stated  that  whether  the  defence  by 
the  manufacturers  "add  up  to  a  rejection 
of  the  'Kill  or  Cure'  allegations  is 
immaterial."  By  implication  he  seemed  to 
suggest  the  defence  had  validity.  Surely, 
once  the  acccused  has  been  found  guilty, 
it  is  not  biased  to  state  the  prosecution's 
case  with  force. 

The  evidence 

So  let  us  take  a  brief  look  at  the  evidence 
against  the  halogenated 
hydroxyquinolines.  The  Kyoto 
International  Conference  Against  Drug- 
induced  Suffering  concluded  that  the 
"evidence  is  overwhelming"  that  such 
drugs  are  neurotoxic.  Similar  conclusions 
are  presented  by  the  12th  World  Congress 
of  Neurology.  A  vast  amount  of  evidence 
has  been  obtained  in  Sweden  to  validate 
these  findings.  In  this  country,  the  CSM 
reports  that  there  may  be  cases  of 
neurotoxicity  from  long  exposure  to  the 
drug.  From  all  the  evidence  available,  it 
would  appear  the  case  against  the 
halogenated  hydroxyquinolines  is  proven. 

The  editor  appears  to  suggest  that  the 
"media"  did  not  give  the  drug  industry 
sufficient  right  of  reply  and  thus 
pharmacists  who  recommended  the  drug 
cannot  make  a  valid  judgment  on  the 
case.  The  drug  industry  refused  personal 
inverviews  but  submitted  written  evidence 
in  the  drug's  defence.  In  view  of  the 
evidence  referred  to  above,  it  would 
appear  the  defence  is  invalid  and  the 
"media"  has  every  right  to  present  the 
programme  as  shown. 

Pharmacists  and  the  drug 


1 

Not  an  old  naval  remedy  from  Essex 
but  the  patient's  place  of  abode.  The 
!    doctor  wanted  Penbritin  syrup. 

manufacturers  should  protect  the  public. 
They  should  be  prepared  to  stand  up  and 
be  counted.  If  they  err  they  should  admit 
that  error.  However,  to  market  the  drug 
in  view  of  such  convincing  evidence  is 


questionable,  but  hardly  surprising  since 
commercial  interests  are  involved. 

At  the  beginning  of  this  letter,  I 
commented  that  I  was  confused  by  some 
points  in  the  editorial.  Perhaps  the  editor 
would  like  to  elucidate  the  entire  last 
paragraph.  What  does  he  mean  by  "the 
majority?"  Does  he  suggest  the  "media" 
invent  stories  since  they  "move  on  ...  to 
tilt  at  new  windmills?"  The  "media"  has 
a  responsibility  to  make  the  public  aware 
of  events  which  affect  them.  Surely,  this  is 
the  purpose  of  programmes  such  as  "Kill 
or  Cure."  Pharmacists  and  the  drug 
industry  have  to  live  with  their  actions 
and  their  image.  They  must  protect  the 
public.  To  err  is  human,  to  admit  error 
essential. 

A.D.J.  Balon,  PhD,  BPharm,  MCPP 

London  Wll. 

See  Comment  on  p907 


The  kaolin  and  morphine 
tablet  for  diarrhoea 
and  stomach  upsets 
you  can  counter 
prescribe  with 
confidence. 


FAST  RELIEF 
HOME  AND 
ABROAD 
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Enterosan's 

1983  programme 
for  BIGGER  PROFITS 

New  National  Press  Campaign 
New  Womens'  Magazine  Advertising 
New  Radio  Promotion 
New  Packaging 

It's  all  happening  with 

Order  from  Ashe  Laboratories  Ltd.  or  your  local  wholesaler  and 
make  sure  of  your  share  of  the  profit! 

Sole  distributor  for  the  UK  &  Eire 

David  Anthony  Pharmaceuticals  Ltd 
59  Crosby  Road  North  Liverpool  L22  4QD 
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You  asked  for 


the  warming,  soothing,  reliable  and  effective 

Collis  Browne's  in 

a  tablet 

So  we've  done  it! 


I  'vegof  the  sung/asses  how, 
so  oionf/ef  your  customers 
spoil  tAet'rAo//i/ay  w/fA 


/  'to  here  foraiifAe 
year  round  use ,  warming, 
g/ow/Ag  snof  ca/ft/Ag  your 
customers' upsef  tuMwies 


■ 


36! 


At  last  your  customers 
have  the  choice  of 
Liquid  or  Tablet  for 
Collis  Browne's. 

The  Tablets  in  cartons  of 
18  and  36,  are  especially 
convenient  for  taking  on 
holiday  for  on  the 
spot  relief  from 
Holiday  Diarrhoea., 


Mollis  Browi^ 
Mixtu 


m 

■EMCM  FORM*** 


NPA  BOARD 


Co-ops  agree  to  support 
advertising  campaign 


A  number  of  Co-operative  Societies  have 
now  agreed  to  support  the  National 
Pharmaceutical  Association's  advertising 
campaign,  including  the  National  Co- 
operative Society,  the  Board  of  the  NPA 
heard  at  its  meeting  last  month. 
Advertisements  are  now  appearing 
regularly  in  selected  publications  but  so 
far  there  has  been  little  reaction  from  the 
public,  the  campaign  still  being  at  an  early 
stage. 

Mr  Tim  Astill,  director,  has  been 
interviewed  on  the  LBC  morning 
programme  and  Mr  David  Sharpe  on 
Radio  4.  Members  of  the  Board, 
including  Mr  Gellman,  Mr  Taylor  and  Mr 
Clitherow,  have  also  been  interviewed  on 
local  radio  stations.  It  was  reported  that 
other  local  radio  stations  had  featured  the 
campaign  in  magazine  and  news 
programmes. 

C&D  understands  further  interviews 
with  pharmacists  on  local  radio  stations 
are  being  set  up:  in  one  a  pharmacist  plans 
to  detail  the  training  received  by 
pharmacists  and  in  another,  a  pharmacist 
will  list  some  of  the  specialist  advice  that 
can  be  given.  Various  mentions  are 
expected  in  the  provincial  Press  including 
the  Blackburn  Mail  and  the  North  Wales 
Leader,  as  well  as  in  the  women's  Press 
between  now  and  September. 

In  response  to  the  negative  item 
published  in  the  Glasgow  Sunday 
Standard,  Dr  Alastair  Riddell,  secretary 
of  the  general  practice  sub-committee  of 
the  area  medical  committee  in  Glasgow, 
had  written  to  the  NPA  saying  that  he  had 
never  intended  his  remarks  to  the  paper  to 
undermine  the  excellent  relationship  that 
had  always  existed  in  Scotland  between 
pharmacists  and  doctors. 

Parallel  importing 

Parallel  importing  was  again  the  subject 
of  much  discussion  by  the  Board. 
Following  the  publication  of  the 
Supplement  note  and  its  reproduction  in 
the  pharmaceutical  Press,  there  was 
reaction  from  one  or  two  importing 
wholesalers  and,  in  particular,  from  a  Mr 
M.C.  Hamilton  who  operates  a 
pharmaceutical  export  company  in 
Rotterdam.  Mr  Hamilton  had  written  to 
the  NPA  as  well  as  the  pharmaceutical 
Press  (C&D  April  1 2,  p588)  stating  that  he 
was  making  a  complaint  to  the 
Competition  Division  of  the  European 
Commission,  but  at  the  time  of  the 
meeting  nothing  had  been  heard  from  the 
EEC. 

There  had  been  no  other  developments 


of  note  except  that  from  comments 
reaching  the  office  it  seemed  clear  that  the 
DHSS  and  the  Ministry  of  Agriculture, 
Fisheries  and  Food  were  taking  samples 
of  imported  medicines,  presumably  for 
use  as  evidence,  should  it  be  decided  to 
commence  legal  proceedings  (C&D  March 
16,  p502  and  April  16,  p655).  [As  yet 
NPA  director  Tim  Astill  has  not  received 
an  answer  to  his  letter  to  the  DHSS  asking 
for  clarification  of  the  legal  position  of 
pharmacists  who  buy  unlicensed 
medicines,  imported  into  the  UK  from 
Europe  by  pharmaceutical  wholesalers 
(C&D  April  30,  p745).  However,  an 
acknowledgement  has  been  received]. 

Option  forms 

The  Under  Secretary  for  Health,  Mr 
Geoffrey  Finsberg  has  declined  to  become 
involved  in  the  debate  between  the 
professions  over  option  forms  to  be 
supplied  in  doctors'  surgeries  now  the 
Clothier  Regulations  have  become  law. 

Mr  Finsberg,  in  a  response  to  a  letter 
from  Sir  Anthony  Grant,  prompted  by 
one  from  Mr  Astill  to  Sir  Anthony  on 
rural  dispensing  matters,  said,  "While  I 
cannot  speak  for  either  profession,  I  am 
sure  that  their  joint  decision  must  have 
been  influenced  by  the  considerable 
administrative  cost  and  inconvenience  of 
any  alternative  method  of  issuing  the 
form.  I  am  aware  that  a  number  of  people 
are  unhappy  about  this  joint  decision. 
However  I  must  stress  that  the  Clothier 
'package'  is  a  matter  for  the  professions 
and  it  is  to  the  professions'  representative 
bodies  that  any  request  to  change  items  in 
the  package  should  be  made.  We  have  no 
intention  of  intervening  in  the  matter." 

The  NPA  letter  had  also  referred  to 
the  Drug  Testing  Scheme  to  which 
pharmacists  are  subject  while  dispensing 
doctors  are  not.  Mr  Finsberg  explained 
this  anomaly  by  stating  that:  "The 
fundamental  obstacles  to  devising  a 
similar  scheme  for  dispensing  doctors  are 
that  a  written  prescription  would  not 
necessarily  be  available  for  comparison 
nor  would  dispensed  prescriptions 
awaiting  collection  normally  be  available. 
A  dispensing  doctor  is  not  obliged  to 
complete  a  prescription  form  before 
dispensing  what  he  has  prescribed,  since  a 
formal  direction  to  himself  is  clearly  not 
necessary. 

'  Dispensing  patients  normally  receive 
I  heir  drugs,  if  any,  immediately  their 
consultation  ends.  A  drug  testing  scheme 
for  dispensing  doctors  would  therefore  be 
difficult  to  justify  because  it  would  be 


limited  in  scope  and  have  a  high  relative 
cost." 

□  Price  promotions.  Dr  Maddock  drew 
the  attention  of  the  Boar  d  to  an  adverse 
report  from  the  Advertising  Standards 
Authority  about  a  Numark  chemist  who 
had  displayed  goods  at  prices  higher  than 
those  advertised  in  a  Numark 
promotional  advertisement.  The  text  of  a 
note  which  would  be  appearing  in  the 
Supplement  was  approved.  It  reminded 
members  that  if  they  were  identified  with 
a  particular  trading  group  such  as 
Numark,  Vantage  or  Unichem,  they  were 
obliged  to  comply  with  the  "offer"  prices 
advertised  by  that  wholesaler  group. 

O  Health  Education  Council.  The  Board 
received  a  report  about  an  informal 
meeting  between  NPA  representatives  and 
Dr  David  Player,  HEC.  A  wide  range  of 
matters  had  been  discussed,  including  the 
possibility  of  HEC  involvement  in  various 
NPA  projects.  An  HEC  Pharmaceutical 
Consultative  Group  has  been  formed:  Mr 
D.N.  Sharpe  is  the  chairman. 

□  General  Purposes  Committee 
approved  the  DHSS  proposal  to  restrict 
the  availability  of  products  containing 
amygdalin  to  POM  status. 

In  considering  a  report  from  the 
National  Chamber  of  Trade,  the  GPC 
decided  that  the  NPA  should  consider 
initiating  activities  supporting  the  "1983 
European  Year  of  Small  and  Medium- 
sized  Enterprises." 

Prescription  statistics 
for  Scotland 


Average  cost  of  prescriptions  dispensed 
by  chemists  and  appliance  suppliers  in 
Scotland  for  December  1982: 


Pence 

Ingredient  cost 

334.366 

Oncost 

43.124 

Dispensing  fee 

33.380 

Interim  allowance 

12.980 

Container  allowance 

3.799 

Other  misc  costs 

38.872 

Gross  cosf 

466.521 

Less  charges 

30.475 

Net  cost 

436.046 

Total  number  of  prescriotions: 

3,165,497 

Corresponding  figures  for  January  1983 

Pence 

Ingredient  cost 

334.924 

Oncost 

44.876 

Dispensing  fee 

33.323 

Interim  allowance 

12.979 

Container  allowance 

3.799 

Other  misc  costs 

1.409 

Gross  cost 

431.301 

1  ess  charges 

31 .540 

Net  costs 

399.770 

fotal  number  of  prescriptions: 

2,850,135 
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NPA  SHOW  83 


3,000  make 
Edinburgh  a 

success 


The  National  Pharmaceutical 
Association's  second  "Show,"  held  in 
Edinburgh  on  Sunday,  attracted  an 
estimated  3,000  visitors  from  all  over  the 
UK.  Many  pharmacists  made  it  a  family 
outing  while  others  brought  members  of 
their  staff  to  see  at  first  hand  much  of  the 
business  equipment  currently  on  offer 
through  the  NPA  services,  or  direct  from 
manufacturers. 

Among  the  busiest  stands  were  some 
1 6  demonstrations  of  computer  labelling 
equipment  (plus  some  point  of  sale 
systems)  —  interest  being  stimulated  by 
the  Pharmaceutical  Society's  requirement 
for  computer  or  typewriter-produced 
labels  by  January  1984.  The  50-plus 
exhibitors  (among  them  Chemist  & 
Druggist)  were  generally  delighted  with 
the  response  and  some  reported  many 
firm  orders.  C&D's  main  contribution 
was  to  demonstrate  latest  progress  with 
the  Pharmaceutical  Interface  Products 
(PIP)  Code  and  explain  its  use  in  some  of 
the  computer  systems  on  show. 

However,  many  retail  pharmacists 
told  C&D  they  were  bemused  by  the 
number  of  equipment  options  and  the 
price  differences  between  systems.  The 
best  advice  seems  to  have  been  to  see  the 
top  ranges  offering  maximum  facilities 
and  to  judge  the  lower-priced  systems  by 
whether  they  provide  all  that  will  be 
required,  both  currently  and  for  the 
expected  working  lifetime  of  the 
equipment.  Assurance  of  long  term 
maintenance  and  back  up  are  among 
other  important  considerations. 

Northern  Ireland  was  well  represented 
at  the  Show  with  some  60  visitors  flying  in 
for  the  day  or  "making  a  weekend  of  it." 
But  among  the  earliest  arrivals  —  some 
even  before  the  doors  opened  at  9am  — 
were  pharmacists  from  Dorset,  Sussex, 
the  London  area,  Anglesey  and  the  far 
north  of  Scotland. 


Wi- 
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NPA  SHOW  83 


\F  5 


1.  Blissfully  unaware  of  the  rush  that 
awaited  them,  NPA  executives  ready  to 
meet  questions  about  the  Association 's 
services 

2.  The  stands  begin  to  attract  interest  — 
but  later  it  was  "standing  room  only"  in 
most  cases 

3.  A  group  of  Northern  Ireland 
pharmacists  study  some  of  the  NPA 
business  aids  on  special  offer  at  the  Show 

4.  Will  Kneale,  NPA  local  organisations 
officer,  supervises  "signing  in.  "Over 
1,500  names  were  recorded  and  most 
visitors  brought  with  them  staff  or 
families  —  the  total  attendance  of  3,000  is 
regarded  by  the  organisers  as  a 
conservative  estimate 

5.  Mr  Graham  Arundel!  demonstrates  the 
Nucross  Scribe  500  label  printer  on  the 
Numark  stand 

6.  Chris  Rawston,  a  director  of  Hills 
Pharmaceuticals,  explains  the  finer  points 
of  the  Richardson  computer  labelling 
system  launched  officially  last  week  (see 
p892).  Hills  share  marketing  of  the  system 
with  John  Richardson 

7.  Peter  Nicholls  (C&D  Advertisement 
manager)  signs  up  the  new  chairman  of 
the  Scottish  Pharmaceutical  Federation, 
Mr  P.J.  Gilbride  (right),  for  a  further 
subscription 
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NEWS  EXTRA 


Opposition  to  cash 
limits  in  Scotland 

The  Executive  of  the  Scottish  Department 
of  the  Pharmaceutical  Society  is  unable  to 
see  any  way  strict  cash  limits  can  be 
applied  to  primary  care  services  in 
Scotland.  It  is  also  opposed  to  any 
suggestion  of  combining  the  funding 
arrangements  for  the  supply  of  drugs 
through  chemist  contractors  and  through 
the  hospital  service. 

In  response  to  a  letter  from  Messrs 
Binder,  Hamlyn  and  Fry  who  have  been 
commissioned  by  the  DHSS  to  conduct  a 
study  of  forecasting  and  control  of 
expenditure  in  the  Health  Service,  the 
executive,  at  its  meeting  last  month,  said  a 
proliferation  of  local  formularies  would 
be  undesirable. 

Although  the  study  relates  to  England 
and  Wales  initially,  it  could  be  extended 
to  Scotland  later. 

Mr  Myers  wished  to  record  his 
opposition  to  any  proposal  for  generic 
substitution. 

The  executive  noted  that  the 
Pharmaceutical  General  Council 
(Scotland),  which  is  primarily  concerned 
in  this  matter,  had  made  a  detailed 
submission  to  Messrs  Binder  Hamlyn  on 
the  question  of  the  funding  of  medicines 
supply  by  chemist  contractors  in 
Scotland.  The  secretary  was  authorised,  if 
he  considered  that  their  submissions  were 
in  line  with  Council  policy,  to  offer  the 
support  of  the  Scottish  Department  of  the 
Pharmaceutical  Society. 

Pilot  CD  scheme 

Pharmacists  have  agreed  to  co-operate  in 
a  pilot  scheme  for  coding  prescriptions 
for  Controlled  Drugs  in  the  Glasgow  area. 
The  trial  will  start  in  September  and 
continue  for  six  months.  The  scheme 
resulted  from  discussions  between 
representatives  of  the  general  practitioner 
subcommittees  of  the  Greater  Glasgow 
Health  Board,  the  area  pharmaceutical 
committee  and  the  area  medical 
committee:  pharmacist  members  are  to 
advise  their  colleagues  to  participate. 

The  establishment  of  a  "clearing 
house"  which  would  be  notified  by  any 
doctor  writing  a  Controlled  Drug 
prescription,  and  to  which  reference 
would  be  made  by  pharmacists  receiving 
such  a  prescription,  had  been  discussed.  It 
was  possible  the  existing  "Aircall" 
organisation  could  be  used  for  this 
purpose;  alternatively  the  police  drug 
squad  may  be  able  to  provide  facilities. 

The  following  nominations  have  been 
made  to  the  Secretary  of  State  for 
Scotland  for  representation  on  the 
National  Pharmaceutical  Consultative 


Committee:  Community  pharmacists,  Mr 
G.W.  Allan,  Mr  R.A.  Brodie,  Mr 
D.W.M.  Davidson,  Mr  P.J.  Gilbride, 
Mrs  M.  McCrorie,  Mr  D.C.  Mair; 
multiple  companies,  Mr  J.  Craig;  hospital 
pharmacists,  Miss  J.E.  Fleming,  Mr  J. 
Hanley,  Mr  P.  Jones,  Miss  I.K.  Morton, 
Mr  S.  Wozniak  and  Capo,  Mr  M.M. 
Smith.  Dr  J.  Chilton  has  been  nominated 
again  as  secretary,  PSGB  (Scottish 
Department),  as  has  Dr  C.  Virden  as 
secretary,  Pharmaceutical  General 
Council  (Scotland). 

Mr  J.H.  Henderson  has  been 
renominated  by  the  Executive  to  act  in  an 
advisory  capacity  on  the  Pharmaceutical 
General  Council  (Scotland). 

□  Election  of  Executive.  The  following 
members  are  due  to  retire  in  June,  1983: 
Messrs  Galloway,  Mair,  Miss  Meikle, 
Messrs  Morrison,  Roxburgh  and 
Swanson. 

Mr  Morrison  and  Mr  Roxburgh  will 
not  be  seeking  re-election.  Tribute  was 
paid  by  the  chairman  to  their  long  and 
devoted  service  to  the  Pharmaceutical 
Society  in  Scotland,  both  retiring 
members  being  former  chairmen  of  the 
Executive. 

□  Annual  statement  of  income  and 
expenditure  was  approved.  It  was  noted 
that,  of  the  items  which  were  subject  to 
control,  expenditure  was  generally  within 
estimate  except  for  stationery,  in  which 
the  extra  expenditure  was  reflected  in 
increased  stocks  in  hand. 

□  Postgraduate  courses.  The  assistant 
secretary  reported  that  a  few  courses  for 
the  1982/83  session  had  yet  to  be 
completed.  The  courses  which  had  been 
completed  appeared  to  have  been 
satisfactory. 

It  was  suggested  by  Mrs  Montgomery 
that  persons  completing  postgraduate 
courses  could  with  advantage  be  offered 
an  appropriate  certificate.  The  assistant 
secretary  agreed  to  have  this  matter  raised 
at  the  forthcoming  meeting  of  the  Scottish 
Department's  education  committee  on 
May  25  which  is  to  discuss  plans  for 
future  postgraduate  courses. 

□  Health  education.  The  secretary 
reported  that  the  "Ask  Your  Pharmacist" 
campaign  organised  last  Summer  in 
conjunction  with  the  Scottish  Health 
Education  Group  appeared  to  have  been 
successful,  but  a  formal  evaluation  was 
still  awaited. 

fj  Former  chairman's  badge.  It  was 
agreed  that  six  badges  be  purchased  at  an 
estimated  cost  of  £39.99  per  badge  (plus 
VAT). 

□  Centenary  of  occupation  of  36  York 
Place.  The  occasion  is  to  be  marked  by  a 
dinner  at  the  Royal  Hotel  on  November 
12  and  an  opening  ceremony  and 
conversazione  at  York  Place. 


Complaints  upheld 
against  Starchblock 

Complaints  by  members  of  the  public 
concerning  Goodscale  Laboratories  Ltd's 
Starchblock  tablets  have  been  upheld  by 
the  Advertising  Standards  Authority.  An 
advertisement  claimed:  "Starchblock  TM 
is  an  amazing  discovery  that  lets  you  eat 
your  favourite  starch  foods,  but  keeps 
your  body  from  absorbing  all  those  fat 
producing  calories  .  .  .  Now  there  is  no 
need  to  force  yourself  to  give  up  your 
favourite  starchy  foods  to  try  and  lose 
weight  on  some  boring  diet  .  .  .  one  tablet 
can  block  up  to  400  calories  from 
starch!"  The  ASA's  medical  and 
nutritional  advisors  stated  that  the  safety 
and  efficacy  of  the  product  has  not  been 
established. 


Which  travel  pill? 


Avoiding  alcohol,  rich  and/or  fatty 
foods,  smoking,  reading  and  fruit  are 
recommendations  in  this  month's  Which? 
to  help  solve  travel  sickness  problems. 

Chewing  boiled  sweets,  keeping  the 
car  well  ventilated  and  keeping  the  head 
still,  looking  at  distant  objects  rather  than 
those  moving  nearby,  are  also  advised. 

The  report  mentions  various  OTC 
travel  sickness  preparations  and  suggests 
patients  will  probably  have  to  experiment 
to  find  the  one  which  suits  them  best. 


Briefly 


■  Allergan  are  currently  distributing  a 
full-colour  wall  chart  illustrating  their 
range  of  products  for  contact  lens  care. 
Measuring  25  by  17in,  the  chart  also  lists 
daily  and  weekly  schedules  to  keep  all 
types  of  lens  in  pristine  condition.  Other 
free  literature  from  the  company  includes 
a  six-page  leaflet  detailing  the  different 
varieties  of  lens,  together  with  a  list  of 
"dos  and  don'ts"  and  a  deposit 
identification  booklet  covering  soft  and 
gas  permeable  lenses.  Allergan  have  also 
compiled  a  35mm  colour  slide  lending 
library,  illustrating  various  commonly- 
found  deposits.  Allergan  Ltd,  Turnpike 
Road,  Cressex  Industrial  Estate,  High 
Wycombe,  Bucks  HP12  3NR. 

■  The  proceedings  of  the  third 
international  workshop  organised  by  the 
British  Society  of  Gastroenterology,  and 
sponsored  by  SK&F,  have  now  been 
published.  Copies  are  available  free  of 
charge  from  Mr  A.R.  Chandler,  Smith 
Kline  &  French  Laboratories  Ltd, 
Welwyn  Garden  City,  Herts  AL7  1EY. 
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FOR  A  PAIN  REUE 
TO  WORK  IT  SHOULD 
A  PAIN  TO  SWALLO 


Give  a  baby  a  nasty  tasting  medicine, 
nd  the  chances  are  that  most  of  it  will  end 
ip  on  his  chin. 

Give  him  Calpol  and  it's  a  different 
tory.  Our  special  suspension  minimises 
olubility.  So  the  bitter  taste  of  paracet 
mol  is  masked. 

There's  no  need  to  dissolve  or 


(Whether  from  teeth i  ng,  i  nf  luenza,or  j  i  iu  a 
common  cold).  It's  hardly  surprising  that 
doctors  frequently  prescribe  it.  Or  that  it's 
acquired  such  a  good  reputation. 

But  it  may  reassure  you  that  it's  only 
available  through  pharmacists. 

Next  time  you're  asked  to  recommend 

an  infant  pain  reliever, you  should  co  nter- 

prescribe  Calpol.  Anything  else  might 


>repare  it.  And  within  half  an  hour,  it 

an  relieve  the  pain  or  temperature.    WellCOIlIB     prove  a  bit  of  a  mouthful 
Simple  answers  to  everyday  babycare  problems. 

ESENTATION  EACH  5ML  DOSE  CONTAINS  120MG  PARACETAMOL  BP  IN  A  PLEASANTLY  FLAVOURED  PINK  SUSPENSION  USES:  FOR  THE  RELIEF  OF  PAIN  (INCLUDING  TEETHING  PAIN)  AND  FEVERISHNESS  DOSAGE 
ILDREN  3  12  MONTHS  5ML  FOUR  TIMES  DAILY  1  YEAR  TO  UNDER  6  YEARS  10ML  FOUR  TIMES  DAILY  6  YEARS  TO  UNDER  12  YEARS  UP  TO  20ML  FOUR  TIMES  DAILY  NOT  MORE  THAN  4  DOSES  SHOULD  BE  ADMINISTERED 
ANY  24  HOUR  PERIOD,  DO  NOT  REPEAT  DOSES  MORE  FREQUENTLY  THAN  4  HOURLY  DOSAGE  FOR  CHILDREN  UNDER  3  MONTHS  IS  AT  PHYSICIAN'S  DISCRETION  CONTRA-INDICATIONS:  NONE  KNOWN  PRECAUTIONS 
BE  USED  WITH  CAUTION  IN  THE  PRESENCE  OF  RENAL  OR  HEPATIC  DYSFUNCTION  SIDE  AND  ADVERSE  EFFECTS:  SIDE  EFFECTS  ARE  RARE  IN  THERAPEUTIC  DOSES  REPORTS  OF  ADVERSE  REACTIONS  ARE  RARE  AND  ARE 
NERALLY  ASSOCIATED  WITH  OVERDOSAGE  ISOLATED  CASES  OF  THROMBOCYTOPENIC  PURPURA,  METHAEMOGLOBINAEMIA  AND  AGRANULOCYTOSIS  HAVE  BEEN  RECORDED  NEPHROTOXIC  EFFECTS  ARE  UNCOMMON 
(D  HAVE  NOT  BEEN  REPORTED  IN  ASSOCIATION  WITH  THERAPEUTIC  DOSES  EXCEPT  AFTER  PROLONGED  ADMINISTRATION.  OVERDOSAGE  MAY  CAUSE  HEPATIC  NECROSIS  COST  TO  RETAILER:  70ML  £0  47, 
OML  £0  86,  1  LITRE  £6  27,  (PL3/5067)  FURTHER  INFORMATION  IS  AVAILABLE  ON  REQUEST  WELLCOME  CONSUMER  DIVISION,  THE  WELLCOME  FOUNDATION  LTD,  CREWE,  CHESHIRE  CALPOL  IS  A  TRADE  MARK, 


MERSEYSIDE  LPC  CONFERENCE 


BOOKS 


Current  costs  inquiry 
may  be  the  last 


"Perhaps  the  last  of  the  great  inquiries" 
—  that  is  how  Mr  Mike  Brining,  the 
Pharmaceutical  Services  Negotiating 
Committee's  financial  executive, 
described  the  current  dispensing  costs 
inquiry  now  being  conducted  in  216 
pharmacies  throughout  England  and 
Wales.  He  was  speaking  at  the  recent 
Merseyside  LPC  conference  (see  also  last 
week,  p854). 

Mr  Brining's  prediction  was  based  on 
considerable  changes  in  the  proportion  of 
time  devoted  to  dispensing  since  the  last 
costs  inquiry  in  1977.  Why,  he  asked,  had 
PSNC  agreed  to  another  sampling  inquiry 
when  it  had  agreed  this  was  an 
unsatisfactory  method  of  determining 
professional  remuneration?  PSNC's 
claim  that  the  whole  of  the  pharmacist's 
time  should  be  paid  for  went  back  to  the 
days  of  the  Central  NHS  Committee 
because  the  hours  of  service  scheme 
defined  when  the  pharmacy  should  be 
opened.  The  Pharmaceutical  Society's 
secretary  and  registrar,  Mr  Lewis,  had 
recently  given  an  interpretation  that 
receipt  of  the  prescription  was  part  of  the 
dispensing  process  —  thus  it  could  now  be 
argued  that  the  pharmacist  must  be 
present  throughout  his  contract  hours. 

Since  the  last  inquiry,  prescription 
numbers  had  increased  and  pharmacies 
had  closed,  so  the  new  inquiry  should 
show  an  increase  in  the  time  the 
pharmacist  spent  dealing  with 
prescriptions  —  perhaps  up  from  80  to  90 
per  cent.  This  was  so  near  to  100  per  cent 
that  further  inquiries  should  become  a 
waste  of  time,  allowing  matters  to  be 
settled  by  negotiation. 

Payment  for  advice 

Many  pharmacists  thought  they  were  not 
paid  for  giving  advice,  but  any  advice  or 
discussion  in  connection  with  an  NHS 
prescription  was  regarded  as  part  of  the 
dispensing  operation  during  activity 
sampling.  Even  if  a  patient  coming  in 
without  a  prescription  and  having 
described  symptoms  was  referred  to  the 
doctor,  that  was  considered  dispensing 
advice,  and  was  paid  for.  If  the 
consultation  resulted  in  a  counter  sale  it 
was  not  counted.  However,  PSNC 
contended  that  all  advice  should  be 
included  and  in  the  current  inquiry  it 
would  be  measured.  Any  resulting  new 
claim  could  provide  "development" 
money,  but  the  DHSS  would  need  to 
consult  the  Treasury  before  allowing  it. 

Describing  activity  sampling  itself,  Mr 
Brining  said  it  took  place  on  one  day  of 
the  week  recording  what  was  happening 
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every  two  minutes  throughout  the  day. 
There  were  nine  teams  of  observers  — 
each  of  two  people,  one  representing 
PSNC  and  the  DHSS.  It  was  hoped  that 
the  results  of  the  inquiry  would  help  to 
make  up  the  £9m  deficit  in  the  balance 
sheet  reported  to  the  LPC  conference  (see 
C&D  April  16). 

Mr  Brining  said  that  over  the  past 
three  years  the  proprietor's  notional 
salary  had  been  severely  depressed  by 
public  sector  norms,  so  a  "catching  up" 
process  was  due.  The  speaker  hoped  the 
inquiry  would  show  that  salaries  had 
increased  by  £2,000  to  £3,000.  Also 
superannuation  had  been  calculated  at  8 
per  cent  of  salary  but  should  be  much 
higher  to  compare  with  private  sector 
pensions  —  PSNC  claimed  18  per  cent  last 
year. 

PSNC  was  about  to  consider  a 
proposal  that  management  consultants 
should  review  the  proprietor's  salary  in 
relation  to  other  professional  groups  —  in 
the  past  the  salary  was  based  on  that  of 
pharmacy  managers  plus  the  proprietorial 
lead.  [PSNC  has  since  given  the  go-ahead 
for  this  study]. 

Concerning  the  overhead  costs 
inquiry,  Mr  Brining  found  it  difficult  to 
understand  how  the  Review  Panel  had 
calculated  that  it  was  right  to  allow  only 
25  per  cent  of  rent  and  rates  when  for  the 
majority  of  contractors  NHS  dispensing 
represented  70  per  cent  of  turnover. 
PSNC  would  be  asking  the  panel  to 
reconsider. 

Mr  Brining  was  also  concerned  that 
although  the  panel  was  required  to  judge 
disputes  between  the  parties,  on  the 
question  of  profit  the  DHSS  has  put  its 
case  direct  to  the  panel  with  no  discussion 
with  PSNC.  He  was  disappointed  the 
panel  had  not  insisted  on  the  proper 
procedure.  However  the  panel  had  said 
the  Franks  formula  should  run  until  the 
end  of  1983  and  positions  were  now  being 
taken  for  a  major  new  reference. 

Mr  Brining  points  out  that  since 
increases  in  Basic  Practice  Allowance 
were  matched  by  reductions  in  on-cost, 
contractors  with  a  lower  net  ingredient 
cost  tended  to  gain.  However  on-cost  was 
overtaking  professional  fees  —  an 
undesirable  trend  because  professional 
responsibility  was  the  same  whatever  the 
drug  cost.  PSNC  took  a  different  view 
from  the  LPC  conference  concerning 
differential  BPA  (giving  part  BPA  to  new 
contractors  who  had  "leapfrogged")  but 
the  speaker  said  the  decision  was  forcing 
the  DHSS  to  re-exami\ne  its  attitude  to 
rational  location. 


Human  Nutrition  by  Murray  M. 
Tuckerman  and  Salvatore  J.  Turco. 
$31 .25.  376  pages,  hardback.  Lea  & 
Febiger.  Available  from  Quest  Publishing 
Agency,  145a  Croydon  Road, 
Beckenham,  Kent  BR3  3RB. 

This  book  deals  with  human  dietary 
requirements  —  from  the  nutritional 
patterns  and  US  recommended  dietary 
allowances  to  weight  reduction  and 
maintenance  and  drug-food  interactions. 

Part  two  is  concerned  with  parenteral 
and  enteral  nutrition  and  consists  of 
reprints  from  the  American  Journal  of 
Intravenous  Therapy  and  Clinical 
Nutrition;  including  chapters  on  selection 
for  therapy,  nursing  care,  establishing  a 
home  nutritional  support  programme  and 
pharmaceutical  logistics. 

The  book  presumes  a  knowledge  of 
biochemistry  and  physiology  and,  say  the 
authors,  is  written  to  fill  a  specific  need  in 
the  education  of  human  health  specialists, 
particularly  clinical  pharmacists. 

International  Nonproprietary  Names 
(INN)  for  Pharmaceutical  Substances, 
1982:  Cumulative  List  No  6,  Geneva, 
World  Health  Organisation,  1982  (ISBN 
92  4  056013  0).  494  pages.  Available  from 
HMSO,  49  High  Holborn,  London  WC1. 
The  publication  consists  mainly  of  a 
computer  printout  that  groups  together 
all  the  proposed  and  recommended 
international  nonproprietary  names 
(INN)  —  in  Latin,  English,  French, 
Russian  and  Spanish.  This  volume 
includes  all  the  INN  published  up  to  the 
end  of  1981  and  the  printout  indicates  in 
which  of  the  47  individual  lists  of 
proposed  names  and  21  lists  of 
recommended  names,  each  INN  was 
originally  published,  as  well  as  giving 
reference  to  national  nonproprietary 
names,  International  Organisation  for 
Standardisation  (ISO)  names, 
pharmacopoeia  monographs,  the  List  of 
Narcotic  Drugs  under  International 
Control,  and  other  sources.  In  addition, 
the  list  contains  molecular  formulae  and 
Chemical  Abstracts  Service  registry 
numbers. 

Some  substances  for  which  a  proposed 
INN  has  been  established  may  be  used  in 
the  form  of  salts  or  esters.  The  radicals  or 
groups  involved  may  be  of  complex 
composition  and  it  is  then  inconvenient  to 
refer  to  them  in  systematic  chemical 
nomenclature.  One  annex  includes  shorter 
nonproprietary  names  for  such  radicals 
and  groups  suggested  for  use  with 
proposed  INN.  Further  annexes  index 
national  nonproprietary  names  that  differ 
from  INN;  molecular  formulae,  and 
Chemical  Abstracts  registry  numbers.  A 
final  annex  describes  the  procedure  for 
selecting  recommended  INN  and  outlines 
the  general  principles  to  be  followed  in 
devising  these  names. 
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IT'S  ALWAYS  BEEN  HARD 

TO  PUT  INTO  WORDS  HOW  GOOD 
YOU  FEEL  ABOUT  DRAPOLENE. 


Jane,  1952. 


James,  1969. 


Sarah,  1982. 


We've  been  soothing  babies'  bottoms 
for  thirty  years.  And  for  thirty  years  been 
getting  the  same  response.  So  we've  every 
reason  to  be  confident  of  Drapolene  nappy 
rash  cream. 

Not  only  does  it  prevent  the  irri- 
tation; it  treats  it.That's  thanks  to  the 
benzalkonium  chloride  which  destroys 
ammonia- producing  bacteria 


restore  the  skin's  natural  pH.And  its  soothing 
cream  base  acts  as  a  barrier  against  urine. 

By  using  Drapolene  as  a  treatment, 
mums  will  be  relieved  to  see  how  effective  it 
is  against  nappy  rash. 

By  using  it  regularly,  they  can  be  confi- 
dent that  the  chances  of  re-occurrence  are 
slight.  And  remember.  If  they  listen  to 
what  their  babies  have  to  say  about  it,you 


Its  slightly  acidic  properties  help  Wellcome  can  be  sure  they'll  be  back  for  more 
Simple  answers  to  everyday  babycare  problems. 


ft 


PRESENTATION:  BENZALKONIUM  CHLORIDE  0  01%.  CETRIMIDE  0  2%  IN  A  PINK,  WATER  MISCIBLE.  CREAM  BASE  USES:  PREVENTION  AND  TREATMENT  OF  URINARY  AMMONIA  DERMATITIS,  PARTICULARLY 
NAPPY  RASH,  TREATMENT  OF  MINOR  BURNS  AND  WOUNDS  ADMINISTRATION:  ADULTS  TO  BE  APPLIED  TWICE  DAILY  CHILDREN  TO  BE  APPLIED  EVENLY  AT  EACH  NAPPY  CHANGE,  PARTICULAR 
ATTENTION  BEING  PAID  TO  THE  FOLDS  OF  THE  SKIN  BEFORE  APPLYING  DRAPOLENE,  THE  AFFECTED  AREA  SHOULD  BE  DRY  AND  FREE  FROM  ALL  TRACES  OF  SOAP  CONTRA-SNDICATIONS: 
PATIENTS  WITH  A  HYPERSENSITIVITY  TO  EITHER  OF  THE  CONSTITUENTS  SIDE  AND  ADVERSE  EFFECTS:  ALLERGIC  REACTIONS  TO  DRAPOLENE  ARE  RARE  COST  TO  RETAILER:  55G  £0.41,  100G  £0  63. 
500G  £3  01  (PL3/5069)  ADDITIONAL  INFORMATION  IS  AVAILABLE  ON  REQUEST  WELLCOME  CONSUMER  DIVISION.  THE  WELLCOME  FOUNDATION  LTD.  CREWE  CHESHIRE  DRAPOLENE  IS  A  TRADE  MARK 
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Diocalm  on  TV  again  this  summer  -  with 
high  impact,  high  frequency  throughout  peak 
holiday  months. 

Good  news  indeed!  Especially  when  you 
remember  that  Diocalm  is  already  brand 
leader.  That  it's  so  much  handier  than  liquids 


and  also  much  more  effective  than  non- 
adsorbent  brands. 

A  knock-out  on  TV,  Diocalm  will  prove  a 
smash  hit  for  summer  sales  too.  Stock  up 
right  away  and  display  the  brand  so  that  if  s 
always  on  view. 


BEECH  AM  HOME  MEDICINES 

Good  news  for  sales 


BUSINESS  NEWS 


£4  Vim  employee  drug  theft 
leads  to  jail  sentence 


A  factory  employee  of  Edinburgh 
pharmaceutical  manufacturers  McFarlan 
Smith  has  been  sentenced  to  five  years 
imprisonment  following  the  theft  of  large 
quantities  of  Controlled  Drugs  from  the 
company. 

Robert  Paton,  22,  admitted  stealing 
heroin,  morphine  and  cocaine  with  a 
street  value  of  £4 '/2m  from  the  company 
over  a  period  of  five  months.  He  also 
admitted  supplying  the  drugs  to  a  third 
party.  Mr  Paton's  job  involved  the 
weighing  and  packaging  of  drugs. 

A  substantial  quantity  of  morphine 
was  found  in  a  private  Edinburgh  house 
at  the  end  of  January,  and  police  inquiries 
led  back  to  the  factory.  Mr  Paton  was 
questioned  along  with  other  employees,  at 
which  point  he  admitted  the  theft  and 
made  a  statement.  He  had  initially  stolen 
5  grammes  of  cocaine,  and  later  16 
grammes.  He  was  then  asked  to  get  "the 
harder  stuff"  and  removed  large 
quantities  of  heroin  and  morphine.  Mr 


Edward  Bowen,  prosecuting,  said  the 
street  value  of  the  heroin  stolen  would 
range  up  to  £2. 5m,  while  the  morphine 
would  be  worth  up  to  £2m.  He  added  that 
Mr  Paton  had  been  thought  trustworthy 
by  the  firm. 

Defence  counsel  Mr  Richard  Keen 
described  the  system  of  keeping  drugs  at 
the  factory  as  "lax  in  the  extreme,"  and 
said  there  was  no  system  to  account  for 
shortages.  Paton  had  felt  a  great 
temptation  when  it  was  suggested  to  him 
that  money  could  be  made.  He  had 
received  about  £6,000  for  the  stolen 
drugs,  but  had  had  no  idea  of  their  true 
value. 

Lord  Wheatley,  Lord  Justice-Clerk, 
said  Mr  Paton's  thefts  had  developed  on  a 
very  large  scale,  and  that  he  had  entered 
the  situation  "with  his  eyes  open."  He 
had  breached  the  trust  of  his  employers 
and  passed  dangerous  drugs  to  other 
people,  constituting  a  grave  danger  to 
society. 


Budget  gives  'small  boost'  to  spending 


The  overall  effect  of  the  March  Budget 
has  been  to  impart  "a  small  boost"  to 
consumer  activity,  according  to  the  latest 
Retail  Business.  The  Chancellor's 
measures  are  expected  to  ensure 
reasonable  growth  in  real  incomes 
throughout  this  year,  however,  with 
predicted  growth  of  nearly  2.5  per  cent 
expected  to  rise  to  3.5  per  cent  in  1984. 
The  rate  of  inflation  is  expected  to 
increase  from  the  beginning  of  1984. 

The  savings  ratio  —  which  expresses 
the  proportion  of  income  retained  by 
consumers  —  is  expected  to  recover  over 
the  next  two  years  from  its  very  low  level 
of  10.5  per  cent  at  the  end  of  1982. 

Within  total  spending  growth,  an 
average  5  per  cent  increase  is  anticipated 
for  consumer  durables,  while  non- 
durables  lag  behind  at  1.5  per  cent. 
Within  the  relatively  strong  "other 
goods"  sector,  signs  are  detected  that  the 
previously  good  demand  growth  for 


chemist's  goods  has  slowed  permanently. 
Prospects  for  Consumer  Spending  to 
1986,  Retail  Business  No  303,  Economist 
Intelligence  Unit,  Spencer  House,  27  St 
James's  Place,  London  S  W 1 A  INT. 


30  jobs  lost  at 
Optrex  Basingstoke 

Approximately  30  jobs  have  been  lost  at 
the  former  Optrex  site  in  Basingstoke 
following  the  Boots  takeover  of  the 
company  (C&D  Feb  12,  p297). 

A  spokesman  for  Boots  told  C&D  that 
the  management  and  control  of  Optrex 
have  been  transferred  to  head  office  in 
Nottingham,  and  incorporated  into  the 
existing  management  structure. 

Earlier  in  the  year  a  senior  personnel 
officer  from  Boots  interviewed  and 
counselled  staff  at  the  Basingstoke  site. 
Fifteen  were  employed  by  Boots  and  most 
of  the  rest  got  work  in  the  area. 

The  spokesman  for  Boots  said  that  the 
long  term  plan  is  to  bring  manufacturing 
of  the  products  in-house,  but  existing 
contracts  will  be  honoured. 

One  hundred  new  jobs  will  be  created 
at  Sedgefield  Enterprise  centre  in  SW 
Durham,  when  Boots  open  a  third 
"common  stockroom"  on  the  site,  a 
spokesman  for  the  company  told  C&D. 
The  warehouse  will  provide  stock  to 
about  30  branches  in  the  area. 

Decade  of  decline? 

Contraction  in  the  petrochemcial, 
fertiliser  and  inorganic  chemicals  sectors 
is  likely  to  push  the  entire  UK  chemical 
industry  into  reverse  over  the  next  decade, 
according  to  the  Chemicals  Economic 
Development  Committee  secretary  Gareth 
Thomas.  Growth  in  pharmaceuticals  and 
specialised  organic  chemicals  will  be 
insufficient  to  offset  a  "decade  of 
decline,"  it  says. 

Mr  Thomas  was  speaking  to  a  London 
dinner  of  the  Society  of  Chemical 
Industry. 

More  Business  News  overleaf 


LRC  Products 
donated  £9,740  to 
the  Great  Ormond 
Street  Hospital  for 
Sick  Children  at  a 
recent  Marigold 
charity  evening. 
LRC  sales  director 
Nick  Hodges  (left) 
presented  a  cheque 
to  David  Innes 
Williams,  a  member 
of  the  hospital 
board  of  governors. 
Tommy  Trinder  and 
Acker  Bilk 
entertained 


THE  RETAIL  CHEMIST  EXHIBITION 

The  Cunard  International  Hotel,  London  W.6. 11-13  September  1983 


INFORMATION  and  ADMISSION  TICKETS  from: 

TRADES  EXHIBITIONS  LTD,  Exhibition  House,  Spring  St,  London  W2  3RB.  Tel:  01-262  2886. 
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Business  News  continued  from  p96I 

S&N  confident 
for  1983 

Smith  &  Nephew  chairman  Kenneth 
Kemp  has  welcomed  the  group's  first- 
quarter  results  as  a  good  start  to  1983, 
and  told  shareholders  that  the  board  is 
confident  this  progress  can  be  maintained 
throughout  the  year.  Smith  &  Nephew 
increased  pre-tax  profits  by  22  per  cent  in 
the  three  months  to  March  3 1 ,  on  sales  up 
14  per  cent  (C&D  last  week). 

Speaking  at  the  company's  annual 
meeting,  Mr  Kemp  said  1982  had  seen  the 
launch  of  16  new  Smith  &  Nephew 
products,  making  the  year  one  of 
"worldwide  growth." 

Mr  Kemp  also  took  advantage  of  the 
occasion  to  thank  outgoing  chief 
executive  Kenneth  Bradshaw  for  his  35 
years  service  with  the  group.  "In  roughly 
ten  years,  Mr  Bradshaw  has  lead  our 


group  to  quadruple  our  profits"  he  said. 
"We  thank  him  for  his  work  and  welcome 
him  to  his  new  appointment  as  deputy 
chairman."  Introducing  new  chief 
executive  Eric  Kinder,  Mr  Kemp 
challenged  him  to  double  profits  at  a  still 
faster  rate. 

Shareholders'  questions  included  a 
call  for  the  appointment  of  a  female 
director  to  the  board.  While  accepting  the 
desirability  of  such  a  move  in  view  of  the 
large  number  of  feminine  products 
manufactured  by  the  group,  Mr  Kemp 
pointed  out  that  previous  efforts  during 
the  year  to  appoint  a  suitable  woman  as  a 
non-executive  director  had  been 
frustrated,  but  said  the  search  would 
continue  "provided  of  course  from  a 
merit  point  of  view  a  suitable  candidate 
can  be  found." 

A  community  pharmacist  (and 
company  shareholder)  used  the  meeting  to 
ensure  directors  looked  into  his  local 
Smith  &  Nephew  representative's  failure 
to  maintain  regular  calls.  A  suspected  case 
of  counterfeit  packaging  involving  Nivea 
shaving  cream  from  Malta  was  also  drawn 
to  the  board's  attention. 


Retailers  missing 
out  on  EEC  grants 

Retailers  are  being  ignored  in  favour  of 
manufacturers  when  European 
Community  grants  are  handed  out,  a 
Liverpool  conference  was  told  last  week. 

But  Conservative  MEP  Gloria  Hooper 
said  the  fault  was  in  London,  not 
Brussels.  EEC  grants  had  to  be  matched 
by  local  or  national  government,  and  the 
criteria  for  grants  in  Britain  favour 
manufacturing  industry. 

Mr  Dennis  Grennan,  deputy  chef  de 
cabinet  to  EEC  Commissioner  Ivor 
Richard,  said  manufacturing  industry  was 
the  traditional  vehicle  for  growth  in 
economic  activity.  It  was  a  question  of 
bringing  political  pressure  to  bear  on 


those  in  the  British  government  who  made 
the  rules  in  the  first  instance. 

The  conference  was  the  first  of  five 
being  staged  by  the  Retail  Consortium  to 
discuss  problems  of  small  and  medium 
sized  retailers.  The  others  will  be  in 
Glasgow,  Cardiff,  Sheffield  and  London. 

Miss  Mildred  Head,  past  president  of 
the  National  Chamber  of  Commerce  and 
a  member  of  the  EEC  Committee  on 
Commerce  and  Distribution,  said 
financial  aid  should  be  made  more 
accessible  and  available  for  purposes 
more  easily  identifiable  with  retail 
activities. 

It  could  be  made  obligatory  for  all 
governments  to  consider  whether 
proposed  legislation  might  have  a 
detrimental  effect  upon  small  and 
medium  sized  enterprises,  she  said.  If  the 
answer  was  yes,  steps  could  then  be  taken 
to  neutralise  any  ill  effects. 


Small  businesses 
issue  'manifesto' 

The  Association  of  Independent 
Businesses  has  presented  Britain's  party 
political  leaders  with  a  set  of  manifesto 
suggestions  for  the  coming  election. 

The  proposals  include  calls  for  the 
appointment  of  a  cabinet  minister  with 
responsibility  for  small  businesses, 
replacement  of  domestic  rates  with  a  local 
income  tax,  removal  of  "bias  against 


small  businesses"  in  the  tax  system,  and 
protection  of  small  firms  from  abuse  of 
monopoly  "whether  by  a  multi-national 
conglomerate,  a  powerful  trade  union  or 
a  Government  department". 

AIB  argues  that,  while  agriculture's 
employment  of  around  4  per  cent  of  the 
country's  workforce  has  given  the 
industry  a  complete  Government 
department  headed  by  a  Cabinet  Minister 
to  plead  its  cause,  the  small  business 
sector  —  employing  some  40  per  cent  of 
the  workforce  —  is  supported  only  by  "a 
handful  of  civil  servants." 


Wella  in  joint 
Chinese  venture 

Wella  International  have  started 
production  in  the  "first  ever  joint 
Chinese-German  venture  in  the  haircare 
field."  Based  on  contracts  signed  two 
years  ago  with  China's  First  Industrial 
Factory  for  Chemical  Commodities,  the 
deal  creates  the  Tianjin  Liming  Cosmetics 
Joint  Industrial  Company  as  a  new  entity. 

Tianjin  Liming  will  initially  export 
some  60  per  cent  of  their  total  hair  and 
skin  care  range  —  to  be  based  on  Wella 
formulations  —  to  other  South  East 
Asian  countries.  It  is  envisaged,  however, 
that  the  proportion  of  products  remaining 
in  China  be  later  increased  to  50  per  cent. 

Total  ex-factory  value  of  production 
at  the  end  of  the  first  year  is  targeted  at 
DmlOm  (£2. 6m).  Tianjin  Liming  have  a 
starting  capital  of  Dm  1.5m  (£390,000), 
with  both  partners  holding  equal  shares. 
China  has  also  contributed  factory 
premises,  while  Wella  have  provided 
machinery  and  equipment. 

TUC  pessimistic 
towards  recovery 

The  Trades  Union  Congress  has  published 
an  economic  report  which  shows 
continued  pessimism  towards  any  long- 
term  UK  recovery.  While  accepting  that  a 
limited  upturn  may  be  in  progress,  the 
TUC  say  it  is  "weak,  extremely  patchy 
and,  as  yet,  shows  few  signs  of  being 
sustained." 

Evidence  quoted  includes: 
fj  Nearly  60  per  cent  of  companies 
replying  to  the  CBI's  April  quarterly 
trends  survey  reported  no  change  in 
business  confidence. 

□  Almost  20  per  cent  of  companies 
surveyed  reported  falling  demand. 

□  Any  improvement  in  the  economy  will 
be  starting  from  an  exceptionally  low 
level.  "Even  if  industrial  output  increases 
by  2  per  cent  in  1983,  it  will  still  be  more 
than  1 3  per  cent  below  1 979's  peak . ' ' 


Retail  sales 


The  Department  of  Industry's  March 
retail  sales  index  showed  a  year-on-year 
increase  of  5  per  cent  to  146  for 
dispensing  chemists  (NHS  receipts  are 
excluded).  This  compares  with  a  9  per 
cent  rise  to  155  for  all  businesses. 


THE  SCOTTISH  RETAIL  CHEMISTS  EXHIBITION 

The  McLellan  Galleries,  Sauchiehall  St,  Glasgow  10-12  July  1983. 


INI  ORSyiATiON  and  ADMISSION  TIO  E  fS  from: 

TRADES  EXHIBITIONS  LTD,  Exhibition  House,  Spring  St,  London  W2  3RB.  Tel:  01-262  2886. 
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APPOINTMENTS 


■  Clairol  Applicants:  Simon  Russell  is 
appointed  to  the  newly-created  post  of 
key  accounts  manager.  He  joins  the 
company  from  Sterling  Health. 


■  Olive  (Chemist  Sundries)  Lid:  Roger 
Ager  is  appointed  UK  sales  manager. 

■  Clarins  (UK)  Ltd:  Robin  Vincent  has 
been  appointed  general  manager  of  the 
UK  operation.  Mr  Vincent  has  previously 
worked  for  Yardley  and  for  the  past  four 
and  a  half  years  was  deputy  managing 
director  at  Max  Factor  Ltd.  Caroline 
Watson  becomes  national  promotions 
consultant. 


■  Chemical  Industries  Association:  Mrs 

Diane  Brown  has  been  appointed 
chairman  of  the  Society  of  Chemical 
Industry's  water  and  environment  group. 

■  Paterson  Products  Ltd:  Ted  Palmer 
joins  the  technical  services  department, 
where  he  will  take  responsiblity  for  all 
technical  and  customer  inquiries.  He  joins 
the  company  from  Agfa-Gevaert. 


COMING  EVENTS 


Unichem  plans  for 
Corfu  convention 

Unichem  plan  nine  formal  presentations 
—  on  topics  ranging  from  computers  to 
proprietary  medicines  —  and  two 
workshops  for  the  expected  250  delegates 
at  their  September  convention  in  Corfu. 

Fisons  will  present  a  paper  entitled 
"Practical  issues  of  developing  a 
proprietary  medicine,"  Smith  Kline  & 
French  have  prepared  a  session  on  "H2 


receptor  antagonists,"  and  Winpharm  a 
presentation  on  "OTC  pharmacy." 

The  business  management  programme 
includes  National  Westminster  Bank's 
"Managing  your  bank"  and 
"Microcomputer  developments"  from 
IBM.  Additionally,  Mr  C.E.  Heath  will 
outline  Unichem's  pharmacists'  insurance 
scheme,  introduced  in  March. 

Two  joint  presentations  are  also 
planned,  with  Cussons,  Nicholas  and 
Colgate  debating  the  personal  hygiene 
market,  while  Farley  Health  and  Colgate 
combine  to  discuss  developments  in  baby 
products.  Workshop  sessions  on  sound 
business  practice  will  be  run  by  Ray 
Monaghan,  Unichem's  financial  director, 
and  Kelvin  Hilde,  assistant  operations 
director. 


Tuesday,  May  24 


Croydon  Branch,  Pharmaceutical  Society,  medical  centre, 
Mayday  Hospital,  at  8pm  Dr  I.B.  Kay  on  "Contact  lenses  and 


Wednesday,  May  25 


Dundee  &  Eastern  Scottish  Branch,  Pharmaceutical  Society, 

Byre  Theatre,  St  Andrews,  at  8pm  Visit  to  a  performance  ol 
"The  day  after  the  fair." 

British  Overseas  Trade  Board,  Ebury  Bridge  House,  Ebury 
Bridge  Road,  London  SW 1 .  Seminar  for  existing  and  potential 
exporters  in  the  Home  Counties  and  East  Anglia.  Film  "The 
Export  Connection"  Details  from  Ms  Jeffrey,  Ebury  Bridge 
House  (tel  01-730  9678  ext  274) 

Thursday,  May  26 

Birmingham  Branch,  Pharmaceutical  Society,  keys  Dining 
C  lub,  Margaret  Street,  at  8pm.  Annual  meeting,  Wine  and 
cheese. 

London  Chemists'  dolling  Society,  Ashridge.  President's  Day 
—  tournament  for  President's  Prize  Golf  balls  and  wine 
complimentary. 

Weald  of  Kent  Branch,  Pharmaceutical  Society,  Postgraduate 
medical  centre,  Kent  &  Sussex  Hospital.  Tunbridge  Wells,  at 
8pm.  Dr  Bashir  Qureshi,  medical  officer  community  health 
and  occupational  medicine,  Hillingdon  FPC,  on  "Current 
therapies  popular  among  various  ethnic  groups." 


WESTMINSTER 


Exempt  scripts 
approach  70pc 

Over  two-thirds  of  all  prescriptions 
dispensed  in  1981-82  were  exempt  from 
charges.  There  has  been  a  steady  rise  in 
the  percentage  of  exempt  prescriptions 
since  1976-77's  59.9  per  cent,  reaching 
61.6  per  cent  by  1979-80  and  68.5  per  cent 
by  1981-82.  These  figures  also  exclude 
items  dispensed  without  charge  against  a 
prepayment  certificate.  Details  were  given 
in  the  House  of  Commons  by  Health 
Under  Secretary  Geoffrey  Finsberg. 

How  charges  rose 
in  four  years 

Under  Secretary  for  Health  Geoffrey 
Finsberg  has  given  comparative  figures 
covering  prescription  charges  today  and 
four  years  ago: 


May  1979   May  1983 


Prescription  charge 
Pre-payment  certificate 

Four  monthly 

Six  monthly 

Annual 
Elastic  stockings 

(single) 

Elastic  Hoisery  (excluding  stockings) 
Full  bespoke  human  hair  wigs 
Partial  human  hair  wig 
Slock  modacrylic  wig 
Abdominal  and  spinal  support 
Surgical  brassiere 


N/A  £7.50 
£2.00  N/A 
£3.50  £21.50 


£0  50 
£0.25 
£7.50 
£7.50 
£2.50 
£2.00 
£2.00 


£1.60 
£1.40 
£49.00 
£30.50 
£15.00 
£11.00 
£7.00 


Mr  Finsberg  was  replying  to  a  Commons 
question  from  Labour  MP  John  Prescott. 


5,000  more  drug 
offenders  in  5  years 

The  number  of  people  found  guilty  of 
drugs  offences  in  the  UK  has  increased  in 
the  past  five  years  by  nearly  5,000.  In  a 
written  answer  to  Mr  Trevor  Street, 
Conservative,  Mr  Patrick  Mayhew, 
Minister  of  State  for  the  Home  Office 
replied  that  in  1977  there  were  12,704 
people  found  guilty  of  drugs  offences,  but 
in  1981  this  figure  had  risen  to  17,667. 
Statistics  for  1982  will  be  available  later 
this  year. 

Wage  councils 
exemption  refused 

Minister  of  State  for  Employment 
Michael  Alison  has  refused  a  call  to  make 
small  shop  keepers  exempt  from  the 
decisions  of  wage  councils.  Replying  to  a 
question  from  Conservative  MP  Mrs 
Sheila  Faith,  he  pointed  out  that  to 
exclude  small  shopkeepers  from  these 
decisions  would  be  contrary  to  the  UK's 
obligations  under  International  Labour 
Convention  26. 

Further  calls  for 
Distalgesic  inquiry 

Tory  MP  Sir  Raymond  Gower  has  asked 
in  the  Commons  for  inquiries  into  the 
effects  of  Distalgesic  on  patients  in  Wales 
and  Scotland. 

Nicholas  Edwards  and  John  MacKay 
pointed  out  that  the  Committee  on  Safety 


of  Medicines  is  currently  reviewing  the 
safety  of  the  drug,  and  suggested  Sir 
Raymond  wait  for  its  recommendations. 

Small  firms  bodies 
to  remain  separate 

An  experimental  period  of  joint 
management  for  the  Small  Firms  Service 
and  the  Council  for  Small  Industries  in 
Rural  areas  has  convinced  Industry  Under 
Secretary  John  MacGregor  that  the  two 
bodies  are  complementary,  and  should 
remain  separate. 

The  experiment  was  carried  out  to 
determine  whether  there  is  wasteful 
administrative  duplication  between  the 
two  organisations. 

Changes  proposed 
for  Equal  Pay  Act 

Minister  of  State  for  Employment 
Michael  Alison  has  proposed  changes  in 
the  Equal  Pay  Act  which  would  shift  the 
burden  of  proof  onto  employers,  and 
make  it  possible  for  women  to  claim  equal 
pay  in  cases  where  comparisons  are 
complicated  by  job  classification. 

Mr  Alison  said  it  would  not  now  be 
possible  to  lay  the  new  regulations  before 
the  dissolution  of  Parliament. 

As  the  law  currently  stands,  female 
employees  complaining  of  unequal  pay 
must  show  that  any  discrepancy 
complained  of  is  due  to  reasons  of  sex 
discrimination.  Mr  Alison's  proposals 
would  mean  the  employer  complained 
against  would  have  to  show  the  variation 
was  due  to  material  factors  other  than  sex. 


Chemist  &  Druvvist  21  May  1983 


9fi  i 


CLASSIFIED 


Announcements 


SELLING  TO  CHEMISTS 

Retail  and  Wholesale  Pharmacy  | 

Thornton  &  Ross  require  an  experienced 
representative  with  proven  sales  ability  for  a 
very  well  established  territory  in  the  West 
Midlands 

Our  retiring  salesman  has  built  up  a  regular 
and  expanding  business  supplying  an 
unrivalled  range  of  packed  goods,  dispensing 
aids  and  bulk  drugs  to  retail  and  wholesale 
chemists.  His  successor  will  have  to 
demonstrate  the  ability  to  handle  this  type  of 
selling  with  skill,  enthusiasm  and  energy. 

We  are  seeking  a  mature  and  able  man  or 
woman  with  a  knowledge  of  selling  to 
pharmacists  and  one  who  is  known  and 
respected  in  this  field. 

The  rewards  will  consist  of  a  basic  salary  plus  a  | 
guaranteed  commission,  company  car,  all 
expenses  and  a  pension  and  life  insurance 
scheme. 

Please  write  with  full  details  of  your  career  and 
relevant  sales  experience  to 
Mr.  R.  Thornton,  AAA 
Joint  Managing  Director  AAA 


THORNTON  &  ROSS  LTD 

LINTHWAITE  LABORATORIES 
HUDDERSFIELD  HD7  5QH. 


LRC  PRODUCTS 
LIMITED 

announce  the  sale  of  their 
BABY  PANTS  BUSINESS 

with  immediate  effect  to 


MERRELL  AND 
PARDOE  LIMITED 

Park  Lane,  Oldbury,  Warley, 
West  Midlands. 
Tel:  021  541  1911 


All  orders  and  enquiries 
should  be  sent  to  the  above 
address. 


Trade  Services 


REDUNDANT? 
RETIRED  EARLY? 

A  unique  opportunity  for  sales  people  with  good 
connections  and  experience  in  toiletry  sales,  to 
introduce  exciting  new  products  as  independent 
suppliers. 

Many  areas  open.  Full  promotional  support  given. 
Apply  in  writing,  stating  age  and  experience. 
BOX  C&D  3002 


THE  NORTH'S  LARGEST 
FASHION  JEWELLERY 
WHOLESALERS 

Manufacturing  complete  units  of  jewellery  together  with  back-up 
refill  packs.  Ideal  for  the  retail  trade.  Require  agents  in  most  areas. 
The  position  would  ideally  suit  someone  with  an  established  retail 
connection.  Generous  commission  paid.  Please  apply  in  writing 
only  ILG. 

BOX  C&D  3001. 


Tablet  Production, 
Liquid  Production, 
Powder  Production, 
Packing  . . 


CONTRACT  PHARMACEUTICAL  SERVICES  LIMITED 
Park  Road.  Overseal,  Burton-on-Trent.  Staffordshire. 
Telephone  (0283)  221616,  Telex  341345. 


Agents 


Well  Connected 

Agents 
Required 

to  sell  Henna  products  in 

UK  and  overseas. 
For  details  please  contact: 
Persian  Henna  Ltd., 
Unit  12,  Lammes  Road, 
London  E10. 
Tel:  01-539  6506 


Premises  to  Let 


DISPENSING/ 
PERFUMERY 

LEASE 
FOR  SALE 

Liverpool  City  Centre.  Fully 
fitted  modern  shop.  No  stock. 
Principals  only. 
£8,000  ono 
Reply  to: 
BOX  C&D  3003 
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Business  Opportunities 


Start  your  own 

VIDEO  CLUB 


FILMS 

and  moke  ££££f£££'s  extra  Profit  [ 

for  less  fton  -Htc  cast  of  buying  1  film  a  week.you  can  boww 

25  fasf  moving  titles  ^tieY^new^ 
ll*  films  frow, 


Tel 

01-226  7807/7836 
NOW 


I 


No  long  contract.  No  Deposit.  No 
franchise  fee.  The  EPS  "Video  Club 
Pack"  gives  you  your  own  Video  Club 
with  access  to  over  2,000  different 
films.  For  as  little  as  £25  +  VAT  per 
week  you  get: 

FILMS  —  25  exciting  video  films 

DISPLAY  -   A  smart  wall  mountable  display  unit 

PAPERWORK  -  100  Membership  Application  Forms 

FREE  EXCHANGES   -  You  can  exchange  AS  MANY  films  as  you 
like  for  different  titles  AS  OFTEN  as  you  like  —  at  no  extra  charge! 
Payment  is  weekly  by  Standing  Order 

Lots  of  your  customers  already  own  videos.  And  a  Video  Club  will  bring 
NEW  customers  through  your  door!  Why  let  this  business  go  elsewhere? 
Remember:  You  can  exchange  as  many  films  as  you  like  as  often  as  you 
like.  Get  in  on  this  growth  market.  ASK  FOR  DETAILS  TODAY. 

[»J       75  Holloway  Road.  London  N7  8JZ  (office) 

lUjCjl  Telephone:  01  226  7807/7836  NOW! 


AL  SAMAH  PHARMACEUTICALS  -  DUBAI 

PO  BOX  7587.  Tel:  227722.  Telex:  68217  EM 
DUBAI  -  U.A.E. 

We  are  seeking  additional  business  co-operation 
with  companies  interested  in  our  market  working 
as  agents,  wholesalers  and  retailers,  we  do  import 
pharmaceuticals,  baby  products,  pharmacies 
supplies  and  related  products. 


START  A  VIDEO  CLUB! 

25,000  video  films  for  hire  from  only  13 14p  per  day! 
No  deposit  required. 
Exchange  titles  as  often  as  you  like. 

01-226  7836 
TRADE  ONLY  -  PHONE  NOW. 


Fine  Toiletry  &  Cosmetic  Manufacturers 

^    UNITED  V.  BRIGHTON 

There  can  only  be  one  winner  at  Wembley. 

But  you  can  score  for  your  own  pharmacy  by 
kicking  off  with  your  "Own  Brand  Label"  range 
of  haircare  and  beauty  products. 
*  Your  own  design  label 

*  Your  own  choice  of  additive 
*  Your  own  matching  fragrance 

*  Your  own  choice  of  colour 

*  Your  choice  of  delivery  schedule. 
Your  own  5  goal  match  winner.  The  only  penalty 
to  be  incurred  is  by  not  investigating  the  possibility 

to  increase  your  profits. 
Save  time  and  ring  now  for  details  of  the  next  step, 
or  write  giving  us  your  specific  details. 
MARKETING  DIRECTOR, 
SPELLBROOK  DALES  LTD., 
44  DUKE  STREET,  CHELMSFORD,  ESSEX. 
Tel:  0245-359240 


Stock  for  sale 


ONE-SIZE 
TIGHTS 

from  £2.60  doz.  plus  VAT.  Min. 
order  10  doz.  overall.  CWO. 
Carriage  free.  Full  range  Price 
List. 

E&R  KAYE. 
16/18  New  Bridge  Street. 
London  EC4 

Est.  40  years. 


Stock  Wanted 


Required:  Brylcreem  (blue), 
Sunsilk  Shampoo  and  hairspray. 
Havoc  Silver  Spray,  Impulse 
Spray,  Mary  Quant  Lipsticks, 
Johnson's  Lotion  and  Talc, 
Nivea  (Tin),  Oil  of  Ulay  and  Night 
Cream,  Head  and  Shoulders, 
Camay,  Lux,  Limara,  Pears, 
Vinolia,  Imperial  Leather  and 
Yardley  Soaps,  Polycolor  Black, 
Seven  Seas  Capsules,  Vick's 
Products,  Cooper's  Powder, 
Dettol,  Fairy  Liquid,  Various  Fly 
Killer  Sprays.  Branded  and  non- 
branded  toiletries  and  cosmetics 
Also  some  pharmaceutical 
products. 

Tel:  01-450  3642  or  01452  1417 


FASHION  JEWELLERY 

Beautifully  presented  on  exclusive  display  stands 
Fully  priced  and  ready 
FOR  SALE 
Put  the  Sparkle  Back  into  Business 
STAR  GEMS  OF  LEICESTER  LTD 
160  Melton  Road,  Leicester 
Telephone:  0533  667800 
Huge  Cash  and  Carry  for  Personal  Callers 
Thousands  of  lines  from  which  to  choose 


'Pd^cod  @o4,*Ketic&  Sale* 

WHOLESALE  CASH  AND  CARRY 
425c  HARROW  ROAD  <opp.  First  Ave,  W10) 
LONDON  W10  4RE.  Tel:  01  960  0319 


PERFUMES  COSMETICS 


Stockists  of  brand  names  of  perfumes  and  cosmetics  and  chemist 
sundries.  Price  lists  avail.  Phone  orders  delivered 
Open  Mon-Fri.  9.30am  5.30pm 
Sunday  9.00am  1  00pm    Late  night  Thursday  9  30am-6.30pm 


GERALD 
FRASER 

WHOLESALE 
COSMETICS 
IF  YOU  WANT 
FRENCH  PERFUME 
ENGLISH  PERFUME 
DISCOUNT  PRICES 
DISCOUNT 
COSMETICS 

Give  us  a  call  at: 
402  Cheetham  Hill  Road, 
Manchester 
061  740  9811 


Open  9.30-5  weekdays; 
10-2  Sundays 
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Shopfitting 


(lijxlin 


Shopfitting 

Double  OFFER! 


lsl  only  £15  per  month, 
lsleach  +  VAT. 

MEDICAL  COUNTER 

*  (ilass  Dias  for  Controlled  Medicines 

*  Open  Stepped  Binned  lop,  Divided 

*  4  Drawers  and  2  Shelves  to  rear 

5ft  COSMETIC  COUNTER 

*  Class  Sliding  Doors  and  Shelves  lo 
front 

*  4  Adjustable  shelves  to  rear 

2nd  only  £9.25  per  month 
2nd  each  +  VAT. 

5ft  GENERAL  PURPOSE  COUNTER 

*  Solid  Front  &  Top 

*  4  adjustable  shelves  lo  rear 

y  3"  GONDOLA  UNIT 

*  Kilted  on  Castors 

*  6  Adjustable  Shelves 

*  Edging  Silver  or  Gold  Aluminum 

QUALITY  &  VALUE  MADE  EASY 
BY  36  EQUAL  PAYMENTS. 
DELIVERY  FREE  —  50  MILES 
RADIUS  OF  WORKS. 
COLOUR  SELECTION  TO 
COUNTER  TOPS  CABINETS  & 
SHELVING  —  CREAM  OR  WHITE 
TO  ORDER: 

Send  first  payment  to  Cambravale 
Limited. 

Delivery  will  be  within 

4  weeks. 

Cambravale  Limited,  8  Commerce 
Way,  Leighton  Buzzard,  Beds. 
0525-381356 


>  M  SELLING  m  SHIPPING  *  CONFIRMING  *  WAREHOUSING  K  EXPORTING  K 


COMPLETE 

EXPORT  SERVICE 

CONTACT  US  FOR  YOUR:  EXPORT 
REQUIREMENTS  INCLUDING  PROPRIETARY  - 
GENERIC  PHARMACEUTICALS  AND  BRANDED 
UNBRANDED  COSMETICS  WORLDWIDE. 

INQUIRIES  FROM  MANUFACTURERS  SEEKING 
EXPORT  MARKETS  FOR  THEIR  PRODUCTS  ALSO 
WELCOME. 

INTERPH ARAA  EXPORTS  LTD. 
216  ST.  JAMES'S  ROAD,  CROYDON. 

SURREY  CRO  2BW. 
TELEX:  8951260  TEL:  01  683  1160 


M  EXPORTING  X  PACKAGING  X  FORWARDING  JK  BUYING  *  SELLING  *  SHIPPING 


SURPLUS  STOCK  OF 
APPROXIMATELY 
500  x  1000  TABLETS 
PHENYLBUTAZONE 
100mg.  WHITE  FOR 
EXPORT  MARKET. 

Offers  to: 
Doncaster 

Pharmaceuticals  Ltd., 
153,  Carr  House  Road, 

Doncaster. 
Tel:  0302  49775 


Please  mention 
Chemist  El- 
Druggist 
in  your 
Box  Number 
replies 


APLNKL 

STORE   FITTING  LIMITED 

For    the   ULTIMATE    in  pharmacy 
design   with  emphasis  given  to 
individual  require  men  ts . 

Telephone    0626  832059 

Allplon  Houie.  Co.ol.er  Rood.  Heorhl.eld 
Newton  Abbol,  Devon,  TQ12  6TG 


DETROIT 
DISPLAY 
SHELVING 

A  new  pharmacy  can 
be  yours  for  £18.33 
per  week  (lease  rate) 
fitted  free. 


Recommended  by: 


K.H.  WOODFORD  b  CO  LTD 
Ring  Now  0202  36272 


ALINE 
SHOPFITTERS 


WITH  25  YEARS  EXPERIENCE  IN  PHARMACY 
MODERNISATION  WE  KNOW  HOW  TO  MEET  YOUR 
REQUIREMENTS  AT  A  COMPETITIVE  PRICE  AND  STILL 
GIVE  A  PERSONAL  SERVICE. 

A  LINE  SHOPFITTERS 

3  LEA  WALK,  HARPENDEN,  HERTS.  Tel:  05827  64150 


Professional  Prescription 
Computer  Labelling 


Your  next  assistant 
should  be  this  shape 


Based  on  the  superb  BBC 
(Model  B)  computer  and 
expanded  to  96K  (a  world 
first  making  it  much  more 
powerful)  it  gives  you  the 
most  advanced  pharmacy 
labelling  system  available 
today  and  is  the  basis  of 
tomorrows  fully  computer- 
ised business  system. 
Look  what  she  can  do 

•  Superb  labels  every  5-* 
seconds 

•  So  easy  to  use 


•  Hundreds  of  doses 

•  Up  to  2,000  drugs 

•  Printed  summaries  at  any 
time 

•  Product  coding  (Link 
prosper  PIP) 

•  Stock  control,  any  whole- 
saler 

•  Automatic  cautionary 
labels  interaction  alert 

You  must  see  this  system 
before  making  your  very 
important  buying  decision. 
Send  for  details  to: 


f 
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Modular  shopliftings  designed  and 
manufactured  i  in  Great  Britain 


TRITON  SHOPFITTING  SYSTEMS  LTD. 

Auckland  House  Farleigh  Road  Warlingham  Surrey CR3 9EJ 
Tel:  Upper  Warlingham  (088  32)  2151 


I  would  like  to  know  more  about 
the  Triton  shopfitting  range. 


Name. . 
Position 


Company. 
Address . . . 


Tel:  CodeSS/PBCD> 


Exclusively  from  Jarosil  Ltd.  (Medical  Products  Division) 
35/37  Old  Brompton  Road  London  SW7  3HZ 
Telephone  01  -589  8788  01-5841202 


i  Pharmacy  Pontoon 

We  dealt  you  the  facts 


t\ooo 


It  Congratulations  to  Diane  Melhuish  of  N.  &  P.  Neate, 

Bexhill-on-Sea,  who  has  won  £1000  for  achieving  the  highest 
overall  score  in  the  first  four  games. 

(Full  results  available  on  application) 


one6  Tdbmint  Anti-Smokmg  Chewing  Gum 
two6  Radian-B  Liniment  for  Muscular  &  Rheumatic  Pain 
three  Maalox  PIUS  Unique  lemon-creme  flavoured  Antacid 
four  Copholco  Suppressant  for  'ticklish'  cough 


Radiol  Chemicals  Limited 

Stepfield,  Witham,  Essex  CM8  3AG 


t 


of  diarrhoea 


42V2%PLUS 
P.O.R. 


Antidiarrhoeamedicine 

r  the  relief  of  diarrhoea 


PACKror  pharmacy  sale 


as  well  as 


"Spanish"  tummy,  Montezuma's  Revenge,  the  symptoms  are  the  same  whatever 
the  name!  But  you  can  recommend  Kaopectate  with  confidence.  Its  natural, 
tried  and  tested  formulation  is  free  from  morphine  and  antibiotics  yet  brings 
rapid  and  soothing  relief. 

Kaopectate  has  proved  highly  effective  on  prescription.  Now  it  has  been 


Kaopectate  has  proved  highly  effective  on  prescription.  Now  it  has  been 
distinctively  repackaged  to  help  lift  your  counter  medicine  sales. 

The  new  Kaopectate  poly  pack  is  easy  to  grip  and  virtually  unbreakable  with  a  secure 
screwcap  making  it  ideal  for  the  traveller.  If  s  safer  in  the  home,  too.  No-one  wants  to 
risk  broken  glass  in  the  bathroom  and  these  new  packs  are  much  less  slippery  than  a 
glass  one. 

One  180ml  pack  of  Kaopectate  is  sufficient  for  up  to  6  adult  doses.  Each  100ml 
contains  Kaolin  B.P.  20.6g  in  a  pleasant  tasting  and  aromatic  suspension  with  a 
welcome  carminative  effect. 

With  reduced  dosage  Kaopectate  can  be  given  to  children  too. 

S.R.P.  £1.48 

Kaopectate  is  supplied  in  a  distinctive  outer  of  12  packs. 

Attractive  and  Profitnhle  launch  HenU  nvnilnhle  thrnunh  nur 


SOLE  DISTRIBUTOR:  PHARMAGEN  LTD. 

West  Lane,  Runcorn,  Cheshire  WA72PE  Tel:  Runcorn  (0928)  712918 


(AdwlH)-30mlto12(?ml. 
ctter  each  bowel  movement 

!Childr»«?S  f Sf6d  fay  *e  P^ician 
>o  aTlu  5  mlL°[  m°«  according 
>o  oge  after  each  bowei  movement 

j;oPtC^^--'consu.ta  Physician 
-  1 80  ml.  Suspension 


